OBSAH

P W N R

10.
11.
12.
13.

Nabidka a poptavka cestovnino FUCHU..........cccoiiiiiiiiiiicirirrrrrrcce e e rsnessssesssenes
SWOT @NAlYZA ....ciiiiiiiiiieiiiiiiiiicreneeieiessreesennssssssssseeesnnsssssssssneessnnssssssesssssesnnssssssssssssssnnnnsssnes
Ucel zpracovani dokumentu (MetOdOIOZIE) ........eevurrruersererieeessreesuesssresssesssnesssessssesssessssesssssnnns
Vize, marketingové cile, cilové skupiny a cilové trhy ............cerrimeiiiiieceirrccrrrrrcrrrree e
YA A (=Y o1 e NV I 1 =1 o - [P SPR
Vokabular aneb slova vyvolavajici obrazy, dojmy @ @mMOCe.......cccuveviiciieiiiiiiieccee e
Cilova skupina nejen Pro rok 2018........cccuueieieiieee ettt esree e e s sbee e s s sbee e s ssabeee s snnreeas
HIQVNT CHIOVE TrNY ... et e e e st e e e e ate e e s e ab e e e e enteeeeenntaeeeenrenas
HIavni oKruhy pro rok 2018: ......cc.evieieeiiiiee ettt et e e e sre e e e e e e e s e abe e e e enbee e e entaeesennrenas
Destinacni tEMaAta .......ccoiiiiiiiiiiiiiiiiiiirrr s e s a e s s s s s e ees
Turistické cile @ vYZNamné 0SODNOSTI......ccoccuuiiiiiiiiiiecciiie e
Kongresovy a incentivni cestovni ruch (MICE).......ccvieiiiiiiieeiie et
Konkrétni vyuZiti PR nastrojl v praxi (navrh komunika¢niho mixu) .......cceeeeecceeeiniiiereennccccnnnnnns
Jak tvofit komunikaci podle typu MEdii.......ccceeeuuiiriieiiiiiiccirrcerrrrr e re e e e e s e e nnnenee
AKEIVItY Pro MEdIa.....ccceuiiiiiiieiiiiiiiiccrirtccreeerenerennereanernsesensseresssrensessnssssnsesensssnssssnsseranns
LYo ] < W s a1Te 1 TN LT O SRR
e =TT T 1Y N
PR CIANKY /EEXEY: ettt ettt e e bt e et e e et e e e te e e ebe e e baeeeabe e e teeeeabeeeteeeatreeeteseneas
Partnerstvi /sSponzoring/ Cross ProMOTION: .....cccceeceereesierie e e eeeste e s e e e srreeeeeteeseeesreesraesnneens
VyuZiti tfetich stran pro KOMUNIKACH: ......coovcviiiiiiiiie e ae e
BIOZUNY/IEEAKY et eveeeteeeee ettt ettt ettt e et e e b e ebeebe e be e beesbaesbaeetseeaseenbeebeesbaesseenanenns
1Yo 11 Yol SRRt
Doporuceni pro online prostiedi (online analyza) ......c.cceuuceiiiieiiiiiircereecerreeeereeen e e eeeneeenenas
V] oTo XV 4 =T o1 | AU UPPPN
SOCIAINT STEE ..ttt e sb e ste e s bt e e s bt e s bteesabeesabaeesabeesabeesasaeesabeennns
Konkrétni doporuceni u socidlnich MEdii ........eeviiiiiiiiiiiiece e
Fazovani a realizace Kampani............cieeeeeiiiiieccccciccereccrreieee s reen e s e e nne e s eennsseseennssssesnnsnnnenns
AV =1 =1 1 4 1SRt
VizUAlY KaMPAN@ ... rrreeeerrrneestrsnesessesnssessennssessennsssssennsssssennsssssennsnssaennnnnes

Doporucend obecna struktura marketingového rozpoctu



