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Quality of campaign monitoring and reporting 

Data included in the Report Points 

CPT impressions, non skipabble videos ads 
CPT impressions excluding Social media o 
CPT impressions supplier's preferred online media placement o 
Flight and accommodation searches for each participating country individually o 
Flight and accommodation bookings for each participating country individually o 
Return on advertising spend for each participating country individually o 
TOP 10 origin cities for searching and booking by country YES 40 

Average length of stay by country YES 30 

Searched and booked departure months by country YES 20 

Alternate destination searches and bookings YES 
Total 100 

Definitions: 
Participating country: Czechia, Hungary, Paland, Slovakia 
Country: USA, Canada 
Origin city: major city or USA state or Canadian province or territory 

Yellow fields to be filled in by the supplier 
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