
MEMORANDUM FOR THE INTERNATIONAL WINE TOURISM CONFERENCE (IWINETC) 2025 
BETWEEN
Wine Events Worldwide, S.L., (hereinafter referred to as IWINETC)  C/Vino y Sol, Nº. 1 - 08779 La Llacuna (Barcelona), Spain, with EU VAT Nº ESB65876047.

AND

Centrála cestovního ruchu – Jižní Morava, z.s.p.o. (hereinafter referred to as SOUTH MORAVIA)
Radnická 2, 602 00 Brno, Czech Republic, Company ID: CZ75063638

AND

Česká centrála cestovního ruchu – CzechTourism (hereinafter referred to as CzT)
Štěpánská 567/15, 120 00 Praha 2 - Nové Město, Czech Republic, ID: CZ49277600 
Centrála cestovního ruchu – Jižní Morava and Česká centrála cestovního ruchu – CzechTourism hereinafter also collectively referred to as the “Hosts”, and each of them separately as “Host”.
WHEREAS
IWINETC is the organiser and promoter of the International Wine Tourism Conference, Exhibition, Workshop and Fam Trips, the global event for the wine and culinary tourism industry calendar.
Centrála cestovního ruchu – Jižní Morava, z.s.p.o. is coordinating tourism development in the South Moravia region, with a focus on maximizing the region's tourism potential while adhering to the principles of sustainable development. It offers cooperation to all entities interested in the development of tourism to promote the region's tourism offerings.

CzechTourism is a state-funded organization responsible for promoting the Czech Republic and contributing to its image as a tourism destination both internationally and domestically. Additionally, through its activities, CzechTourism supports the development of the tourism sector. In fulfilling its mission, it undertakes activities to coordinate tourism promotion with the initiatives of other public institutions and business entities.

I.

Subject of the memorandum
The purpose of this memorandum is to establish the commitment of the contracting parties to collaborate on organizing the 16th annual edition of the International Conference, Exhibition, Workshop, and Fam Trips (hereinafter referred to as the "EVENT") in 2025. The EVENT is scheduled to take place from 25 March to 1 April in South Moravia (hereinafter referred to as "THE DESTINATION").

IWINETC agrees to award the right/license to host the EVENT in 2025.

The EVENT will commence with an evening welcome ceremony on 25 March 2025. The main program of the conference, including lectures and exhibitions, will take place on 26-27 March 2025. On 27 March 2025, a B2B Workshop (hereinafter referred to as the "B2B Workshop") will be held, while the Media Trip will begin on the same day and continue until 31 March 2025. Following this, from 28 March a Fam Trip will be conducted across THE DESTINATION. After the end of the program in Brno, one Fam Trip group will continue in the Bohemia region. This part of the program will start on 30 March and end on 1 April 2025.

II.

FIELD AND FORM OF COOPERATION IWINETC
IWINETC is responsible for the entire organisation of THE EVENT
Specifically IWINETC will organise and provide the following services 

1. Select, recruit and manage keynotes and speakers for the 1.5-day conference 

2. Select and recruit 40 tour operators/agents (preferred countries: Poland, Slovakia, Germany, Austria, Scandinavia, the UK, the Netherlands, Switzerland, Hungary, and Italy) specialised in wine and/or culinary tourism (or a significant part of their business is specialised in wine and/or culinary tourism) to participate in the full hosted buyer programme for 6 days/5 nights (25 - 30 March), with 12 of them joining the extended programme for 8 days/7 nights (25 March – 1 April).
3. Select and recruit 6 journalists/writers in wine and/or wine and culinary tourism in cooperation with CzT both parties sharing their lists to follow a 6-day/5-night hosted programme (25 - 30 March)
4. Promote THE EVENT and THE DESTINATION to the global wine and culinary tourism industry. 
5. Provide the HOSTS with 4 Exhibition tables during the 1.5-day conference and 4 meeting tables at the one-day B2B Wine Tourism Workshop (26 and 27 March)
6. Provide and manage an online diary for the B2B Workshop

7. Full colour advertisement in digital versions of the Conference and B2B Workshop Catalogues (Advertisement design and layout to be provided by the HOST REGION). 

8. Publish the SOUTH MORAVIA and CzechTourism logo connected with the SOUTH MORAVIA and VisitCzechia.com website on the home page of THE EVENT website at www.iwinetc.com; and on all materials printed or digital related to THE EVENT. 

9. Provide conference badges and lanyards for each delegate.
10. Generate awareness of THE EVENT, THE HOST REGION and THE DESTINATION through social media networks where IWINETC has a combined following of some 145,000 people (Twitter, Instagram, LinkedIn, Facebook). Around 10 articles will be written on various relevant aspects of the destination for THE EVENT and published in advance of THE EVENT on a 2- 3 weekly basis. 
11. Provide the HOSTS with 15 personalised delegate badges to participate in the 2-day conference and 8 personalised participant badges for 4 tables for the 1-day B2B Workshop without cost. The split will be 5 personalised delegate badges for CzT and 10 personalised delegate badges for SOUTH MORAVIA and then 1 B2B workshop table for CzT and 3 B2B workshop tables for SOUTH MORAVIA. 
12. Provide the HOSTS with a 70% discount on the 1.5-day conference registration fee for both hosted agents and hosted media recruited for the Fam Trip programmes.
13. In order to help ensure stakeholders located in the DESTINATION benefit from the event, IWINETC will provide a limited duration (Deadline 31 December 2024) 30% discount to private and public companies with a business address in Czechia to attend as a conference delegate, as an exhibitor and in the B2B Workshop

14. Provide the HOSTS with a final event report upon completion of THE EVENT. 
III.

FIELD AND FORM OF COOPERATION HOSTS
All services for which the HOSTS will cover the costs according to this contract will be commissioned by the HOSTS.
SOUTH MORAVIA will cover the costs associated with the following:
Co-financing of the EVENT.

Arrival day 

Provide 3 transfers from Vienna International Airport according to the flight arrival times of hosted buyers and hosted media allowing conference delegates to board any of the timetabled transfers without cost should they wish. 

For the IWINETC Welcome Reception at 20.00 SOUTH MORAVIA must provide a suitable venue. Venue, Protocols, Safety and Menu to be agreed with IWINETC for a forecasted number of 120 attendees.
1.5 day Conference

· Cost of renting a suitable venue for THE EVENT. Specifically an auditorium or room of similar characteristics with a seating capacity with tables of up to 150 delegates + 1 break out room with a minimum seating capacity of 15 delegates without tables for the 1.5-day conference. Each space should be equipped with audio-visual equipment and each room staffed with a technician and 2 hostesses each with a portable microphone for audience questions. The venue should also be able to accommodate up to 10 exhibitor tables and be located in a place with high visibility. Exhibitors must have access to a storage area, glassware, fridges and ice.
· Cost of coffee breaks on each day and also a light buffet lunch on each day for the total number of conference delegates. Final number to be confirmed 5 days in advance of the event. Buffet lunch menus to be agreed with IWINETC.
· Recruitment of a suitable and well-known international speaker to be agreed with IWINETC to lead the Wines of Czechia Grand Tasting/ Masterclass on day 1 of the conference. SOUTH MORAVIA to cover speaker expenses, glassware, servers, wines, plain breadsticks, water and spittoons for an audience of around 150 people.
· Recruitment (optional) of up to 1 additional speakers for the 1.5-day conference programme to address specific issues related to wine and culinary tourism in Czechia provided they meet the talk submission deadlines and criteria.

· Registration fees for 40 hosted buyers.

Provide the gala dinner on 26 March 2025 for hosted agents, hosted media and IWINETC staff and offer an affordable payable option (€35 – €60 max) for conference delegates to attend on each day if they wish. Menus to be agreed in advance with IWINETC. 
B2B Wine Tourism Workshop (half or full day)
· Provide a suitable charming space to accommodate up to 40 Workshop tables (each with water, glasses for water  and table number) together with a coffee break for around 80 people. The B2B Workshop room should be equipped with a sound system for announcements. Workshop venue to be agreed with IWINETC in advance.
Hosted Buyers 

· Provide accommodation with full board for both hosted agents and hosted media for the duration of the FAM Trip programmes. Menus and accommodation to be agreed with IWINETC.
· In collaboration with IWINETC SOUTH MORAVIA will determine a number of Fam Trip programmes to cater for the customer profiles and interests of the hosted buyers and hosted media. Specifically, a detailed tentative programme with times should be defined no later than 28 February 2025 with the finalised programmes defined no later than 14 days before the conference start date. Each hosted FAM Trip group must have an English-speaking guide on board the bus between site inspection visits provided by the Hosts or an IWINETC member of staff. 
IWINETC Staff & Collaborators

· Provide IWINETC with up to 10 rooms at or as close as possible to the event venue if not a hotel, and airport transfers for the duration of the Conference and B2B Workshop. Specifically:

5 nights (3 rooms)

3 nights (7 rooms)

CzT will cover the costs associated with the following:

Co-financing of the EVENT.

1.5 day Conference

· Welcome reception on 25 March 2025
· Dinner for all agents and max. 5 people from IWINETC staff on 27 March 2025
Hosted Media 

· 100% of flight costs – economy class airline tickets for the hosted media to be issued and managed by CZECH TOURISM once media selected by IWINETC are confirmed.
· Registration fees of 12 media selected for media trip.

· Provide transfers on departure day to Vienna and/or Prague International Airport based on flight departure times of the 40 hosted tour operators as well as transport for the 12 hosted media.
· Cover all other costs associated with the 12 hosted media in South Moravia (first part of the media trip) and accommodation in the Central Bohemia and Ústecký region.  
IV.

FINAL PROVISIONS
The participating parties agree that, in the interest of achieving the objectives outlined in this memorandum, they will ensure mutual cooperation in all areas related to these objectives.

This memorandum shall enter into force on the date of signature by all participating parties and shall become effective upon publication in the Registry of Contracts.

This memorandum is concluded for a fixed term, lasting until the completion and evaluation of all activities.

The validity of this memorandum may be terminated by written notice without stating a reason by any of the participating parties, with a one-month notice period commencing on the first day of the month following the delivery of the notice.

This memorandum does not restrict or exclude the possibility for any partner to enter into agreements with other partners.

This memorandum represents a declaration of intent for mutual cooperation and does not establish any future exclusivity concerning the fulfilment of implementation agreements or other points of cooperation. In cases where CzT incurs public expenditures through public procurement or other forms of cooperation, every selection of a supplier is subject to CzT's internal rules and the conditions stipulated by the Public Procurement Act.

The provisions of this memorandum shall not be regarded by the contracting parties as trade secrets within the meaning of Section §504 of the Civil Code.

This memorandum is governed by the laws of the Czech Republic.

This memorandum is executed in three original copies, with each participating party receiving one copy.

Signed:







Signed:
Name: František Reismüller




Name: Martina Grůzová
Position: Director





Position: Director
Date:
Date: 
On behalf of: ČCCR – CzechTourism



On behalf of: Tourist Authority South







 Moravia



  
Signed:









Name:
Anthony Swift








Position: Administrator








Date:



On behalf of: Wine Events Worldwide
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