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RAMCOVA SMLOUVA O UMISTENI
AUDIOVIZUALNiICH OBCHODNICH
SDELENIi NA INTERNETOVYCH
STRANKACH CESKE TELEVIZE

uzaviena podle § 1746 odst. 2 a nasl. zakona ¢.
89/2012 Sb., ob&ansky

zakonik, ve znéni pozdéjsich predpisl (dale jen
,2ob&ansky zakonik"), mezi:

Ceska televize
1C0O: 00027383, DIC: CZ00027383

se sidlem Kav¢i hory, Na Hifebenech Il 1132/4, 140 70
Praha 4

ziizena zakonem ¢&. 483/1991 Sb. o Ceské televizi,
nezapisuje se do obchodniho rejstfiku

zastoupena: Ing. Hynek Chudarek - vykonny feditel
obchodu

bankovni spojeni: Ceska spofitelna, a.s.
Cislo uctu: 1540252/0800

(dale jen ,Ceska televize")

LEGO Trading s.r.o.
ICO: 25093762, DIC: CZ25093762
se sidlem Boudnikova 2506/1, Liberi, 180 00 Praha 8

zapsana v obchodnim rejstiiku vedenéem Meéstskym
soudem v Praze, oddil C, viozka 49132

zastoupena: Martin J. Siebenhand|, General Manager,
Czech Republic and Slovakia

(dale jen ,Zadavatel®)

Ceska televize a Zadavatel se dale spole¢né oznaduji
také jako ,smluvni strany” &i jednotlivé jako ,smluvni
strana”“.

1. PREDMET RAMCOVE SMLOUVY

1.1 Pfedmétem této ramcové smlouvy je zavazek
Zadavatele uzavfit jednotlivé provadéci
smlouvy 0 umisténi audiovizualniho

obchodniho sdéleni na internetovych

strankach Ceskeé televize

Ceské televize poskytnout Zadavateli pinéni
dle jednotlivych provadécich smluv.

REK223-00331/252

FRAMEWORK AGREEMENT FOR THE
PLACEMENT OF AUDIOVISUAL
COMMERCIAL COMMUNICATIONS ON
THE WEBSITE OF CZECH TELEVISION

concluded pursuant to Section 1746(2) et seq. of Act
No. 89/2012 Coll., the Civil

Code, as amended (hereinafter referred to as the
"Civil Code"), between:

Czech Television
ID No.: 00027383, VAT NUMBER: CZ00027383

with its registered office in Kav&i hory, Na Hfebenech |1
1132/4, 140 70 Prague 4

established by Act No. 483/1991 Coll., on Czech
Television, is not entered in the Commercial Register

represented by: Ing. Hynek Chudarek - Executive
Director of Sales

bank connection: Ceska spofitelna, a.s.
account number: 1540252/0800

(hereinafter referred to as "Czech Television")

and

LEGO Trading s.r.o.
ID No.: 25093762, VAT NUMBER: CZ25093762

with its registered office at Boudnikova 2506/1, Liben,
180 00 Prague 8

registered in the Commercial Register maintained by
the Municipal Court in Prague, Section C, Insert 49132

represented by: Martin J. Siebenhandl, General
Manager, Czech Republic and Slovakia

(hereinafter referred to as the "Advertiser")

Czech Television and the Advertiser are hereinafter
collectively referred to as the "Parties" or individually as
a "Party".

1. SUBJECT OF THE FRAMEWORK
AGREEMENT
1.1 The subject of this Framework Agreement is

the obligation of the Advertiser to conclude
individual Implementation Contracts for the
placement of  audiovisual  commercial
communication on the website of Czech
Television

an e obligation of Czec
Television to provide the Advertiser with
performance under the individual
Implementation Contracts.
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Predmétem této ramcove smlouvy je rovnéz
garance obchodnich podminek a rozsahu
komeréniho pinéni Ceskou televizi Zadavateli
na plnéni dle jednotlivych provadécich smluv.

SPECIFIKACE A ZPUSOB UZAVIRANI
PROVADECICH SMLUV

Jednotliva mésicni plnéni véetné financnich a
platebnich podminek a vcCetné specifikace
umisténi audiovizualnich obchodnich sdéleni
na internetovych strankach Ceské televize
budou specifikovana v jednotlivych
provadécich smlouvach, které se Zadavatel
zavazuje uzavfit vzdy pro kazdy kalendafni
meésic, v némz bude pFislusné obchodni
sdéleni umisténo na internetovych strankach
Ceské televize.

Pro vylou€eni pochybnosti se vysiovné uvadi,
Ze provadéci smlouva bude uzaviena pro
kazdy kalendafni mésic, ve kterém bude
pfislusné obchodni sdéleni umisténo na
internetovych strankach Ceské televize, a to
pro pfisludné obchodni sdéleni vzdy zvIast.

Zadavatel se zavazuje dodavat Ceské televizi
pro kazdy kalendarni mésic trvani teto
ramcové  smlouvy  navrhy  jednotlivych
provadécich smluv (zavazné objednavky)
obsahujici finanéni a platebni podminky,
vCetné specifikace umisténi audiovizualnich
obchodnich  sdéleni na internetovych
strankach Ceské televize.

Ceska televize v pfipadé, Ze navrh jednotlivé
provadéci smlouvy (zavazné objednavky)
bude spliovat vSechny nalezitosti, provadéci
smlouvu podepise a doruéi jedno vyhotoveni
Zadavateli. Pokud Ceska televize pfijeti navrhu
provadéci smlouvy (zavazné objednavky)

nepotvrdi a nepodepise, ma se za to, Ze
provadéci smlouva nebyla uzavfena.

PLATEBNI PODMINKY
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The subject of this Framework Agreement is
also a guarantee of the commercial terms and
scope of commercial performance by Czech
Television to the Advertiser for the performance
under individuail Implementation Contracts.

SPECIFICATION AND METHOD OF
CONCLUDING IMPLEMENTATION
CONTRACTS

The individual monthly performances, including
financial and payment terms and including the
specification of the placement of audiovisual
commercial communications on the website of
Czech Television, will be specified in individual
Implementation Contracts, which the
Advertiser undertakes to conclude for each
calendar month in which the respective
commercial communication will be placed on
the website of Czech Television.

For the avoidance of doubt, it is expressly
stated that the Implementation Contract will be
concluded for each calendar month in which
the respective commercial communication is
placed on the website of Czech Television, and
for the respective commercial communication
separately.

For each calendar month of the term of this
Framework  Agreement, the  Advertiser
undertakes to supply Czech Television with
drafts of individual Implementation Contracts
(binding orders) containing financial and
payment terms, including specifications for the
placement of audiovisual commercial
communications on the website of Czech
Television.

In the event that the draft of the individual
Implementation Contract (binding order) meets
all requirements, Czech Television will sign the
Implementation Contract and deliver one copy
to the Advertiser. If the Czech Television does
not confirm and sign the acceptance of the draft
of the Implementation Contract (binding order),
it shall be deemed that the Implementation
Contract has not been concluded.

PAYMENT TERMS
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VyUétovani plnéni bude provadéno dafovym
dokladem - fakturou, kterou Ceska televize
vystavi nejpozdéji do 14 dnl po skonceni
kazdého kalendafniho mésice za realizovana
obchodni sdéleni v uplynulém kalendarnim
mésici. Faktura bude splatna do dnd od
jejiho vystaveni.

Faktura bude odeslana postou na adresu sidla
Zadavatele.

V pfipadé prodieni s uhradou odmény je
Ceska televize opravnéna Uétovat Zadavateli
smiuvni drok z prodleni ve wvysi 0,03 %
z dluzné ¢astky za kazdy den prodleni se
zaplacenim faktury.

DALSi ZAVAZKY SMLUVNICH STRAN
Zadavatel se zavazuje

i. postupovat pfi pnéni této ramcove smlouvy
v souladu s opravnénymi zajmy Ceskeé
televize;

ii. vykonavat svou ¢innost dle této ramcove
smlouvy podle svych nejlepSich schopnosti
a moznosti, s Usilim, které je po ném mozné
pozadovat;

iii. dodrzet kvantitativni rozsah pInéni dle ¢l. 1.
odst. 1.1 této ramcové smlouvy;

iv. fidit se pokyny Ceské televize, stejné jako
V8eobecnymi smiuvnimi podminkami pro
umistovani audiovizualnich obchodnich
sdéleni na internetovych strankach Ceské
televize, které tvofi prilohu & 1 této
ramcove smlouvy,

v. dbat pfi vykonu své cinnosti toho, aby
nebyla poskozena dobra povést Ceské
televize.

Ceska televize se zavazuje

i. spolupracovat se Zadavatelem a
poskytnout mu nezbytnou soucinnost
tak, aby Zadavatel byl schopen pinit
zavazky stanovené touto ramcovou
smlouvou;

ii. vyjadfovat se pribézné k pozadavkim
Zadavatele souvisejicim
s poskytovanym plnénim dle této
ramcoveé smlouvy.

Ceska televize je opravnéna neumistit na
internetové stranky Ceské televize
Zadavatelem sjednané obchodni sdéleni,
pokud
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Settlement of the performance will be made by
a tax document — an invoice issued by Czech
Television no later than 14 days after the end
of each calendar month for the commercial
communications made in the previous calend
month. The invoice will be payable within i
days of its issue.

The invoice will be sent by post to the address
of the Advertiser's registered office.

In the event of a delay in payment of the fee,
Czech Television is entitled to charge the
Advertiser contractual default interest of 0.03%
of the amount due for each day of delay in
payment of the invoice.

OTHER OBLIGATIONS OF THE PARTIES
The Advertiser undertakes to

i. proceed in the performance of this
Framework Agreement in accordance with
the legitimate interests of Czech
Television,

ii. perform its activities under this Framework
Agreement to the best of its ability and
capability, with the best efforts that may be
required of it;

iii. comply with the quantitative scope of
performance according to Article 1,
paragraph 1.1 of this Framework
Agreement;

iv. comply with the instructions of Czech
Television as well as the General Terms
and Conditions for the placement of
audiovisual commercial communications
on the website of Czech Television, which
form Annex 1 to this Framework
Agreement;

v. take care in the performance of its activities
not to damage the reputation of Czech
Television.

Czech Television is committed to

i. cooperate with the Advertiser and provide
it with the necessary cooperation to enable
the Advertiser to fulfil its obligations under
this Framework Agreement;

ii. comment continuously on the
requirements of the Advertiser related to
the performance provided under this
Framework Agreement.

Czech Television is entitled not to place the
commercial communication agreed by the
Advertiser on the website of Czech Television
if




4.4

4.5

i. nesplnuje podminky stanovené pravnimi
predpisy (zejména zakonem ¢&. 40/1995
Sb., o regulaci reklamy, ve znéni
pozdéjsich pfedpisu, zakonem &. 132/2010
Sb., o poskytovani audiovizualnich sluzeb
na vyzadani, ve znéni pozdéjsich piedpis(,
zakonem ¢&. 121/2000 Sb., autorsky zakon,
ve znéni pozdéjsich predpisl, a zakonem ¢.
483/1991 Sb., o Ceské televizi, ve znéni
pozdéjsich predpis();

ii. nespinuje podminky stanovené
V8eobecnymi smluvnimi podminkami pro
umistovani audiovizualnich obchodnich
sdéleni na internetovych strankach Ceské
televize, a to v€etné technickych kritérii

v téchto smluvnich podminkach
stanovenych;

ii. neni-li vsouladu sKodexem Ceské
televize;

iv. narusuje-li prava ¢i opravnéné zajmy tretich
osob.
Pro pfipad neumisténi obchodniho sdéleni na
internetové stranky Ceské televize z divod(
na strané Zadavatele uvedenych v ¢l. 4. odst.
4.3 této ramcove smlouvy, tj. pokud by

Zadavatel trval na takové formé& obchodniho
jehoz umisténi

sdéleni, na internetovych

V pfipadé, ze Ceska televize bude v priib&hu
plnéni této smlouvy v prodleni s poskytnutim
dohodnutého obchodniho sdéleni nebo jeho
¢asti, a toto prodleni neodstrani ani pres
pisemnou vyzvu Zadavatele v pfiméfené
dodate¢né [haté ji k tomu poskytnuté, je
Zadavatel opravnén pozadovat po Ceské
televizi za kazdy i zapocéaty den prodleni
zaplaceni smiuvni pokuty ve vysi 0,03 %
z ceny obchodniho sdéleni nebo jeho ¢asti, s
jehoz poskytnutim je Ceska televize v prodlent.

4.4
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it does not meet the conditions set out in the
legislation (in particular Act No. 40/1995 Coll,,
on the Regulation of Advertising, as amended,
Act No. 132/2010 Coll., on the Provision of
On-demand  Audiovisual Services, as
amended, Act No. 121/2000 Coll.,, the
Copyright Act, as amended, and Act No.
483/1991 Coll., on Czech Television, as
amended);

it does not meet the conditions set out in the
General Terms and Conditions for the
placement of audiovisual commercial
communications on the website of Czech
Television, including the technical criteria set
out in these terms and conditions;

it is not in accordance with the Czech
Television Code;

it interferes with the rights or legitimate
interests of third parties.

In the event of failure to place a commercial
communication on the website of Czech
Television for reasons on the part of the
Advertiser as specified in Article 4, paragraph
4.3 of this Framework Agreement, i.e. if the
Advertiser insists on a form of commercial
communication whose placement on the
website of Czech Television would be contrary
to law

In the event that Czech Television is in delay in
providing the agreed commercial
communication or part thereof in the course of
the performance of this agreement, and does
not remedy the delay even despite a written
request from the Advertiser within a reasonable
additional period of time, the Advertiser shall be
entitled to require Czech Television to pay a
contractual penalty of 0.03% of the price of the
commercial communication or part thereof, for
each day of delay, even if it has begun.
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Doda-li Zadavatel pro Gcely umisténi na
internetovych strankach Ceské televize jako
obchodniho sdéleni jakékoliv audiovizualni
dilo, Zadavatel je povinen zajistit uzavfeni
veSkerych smluv o pofizeni prvotniho
zaznamu audiovizualniho dila a zafazeni
autorskych dél, umeéleckych vykonl a jinych
pfedmétll ochrany podle autorského zakona
do audiovizualniho dila s rezisérem, jakoz i s
autory audiovizualné uzitych del, véetné autorl
dél hudebnich, vykonnymi uméici a veskerymi
ostatnimi nositeli prav tak, aby Ceska televize
byla opravnéna uzit audiovizualni dilo
Zadavatele sdélovanim vefejnosti podle § 18
odst. 2) zakona ¢. 121/2000 Sb., autorsky
zakon, veznéni pozdéjSich predpisl, a
v rozsahu bez mnozstevniho, teritorialniho a
C¢asoveho omezeni, s vyjimkou prav povinné
kolektivné spravovanych a s vyjimkami
uvedenymi ve VSeobecnych smiuvnich
podminkach pro umistovani audiovizualnich
obchodnich  sdéleni na internetovych
strankach Ceské televize. Dodani hudebni
sestavy kazdého audiovizualniho dila se Fidi
prilohou &. 1 této ramcové smiouvy.

Zadavatel se zavazuje, Zze viCi Ceskeé televizi
nebudou v souvislosti s uzitim audiovizuainiho
dila dle predchoziho odstavce uplatnény
zadné opravnéné naroky nositell prav.
V pfipadé, ze budou vici Ceské televizi takové
naroky dle predchozi véty uplatnény,
Zadavatel je povinen tyto naroky v plné vysi
uspokojit a nahradit Ceské televizi Skodu
vplném rozsahu. Ceska televize ma
v takovém  pfipadé rovnéZz pravo na
odstoupeni od této ré@mcové smlouvy a/nebo
provadéci smlouvy/smiuv.

VSEOBECNE SMLUVNi PODMINKY

Smiluvni strany vyslovné prohlasuji, Ze
nedilnou soucasti této ramcové smlouvy, jakoz
i kazdé provadéci smlouvy jsou, resp. budou
V&eobecné smluvni podminky pro umistovani
audiovizualnich  obchodnich  sdéleni na
internetovych strankach Ceské televize.
Zadavatel timto potvrzuje, Zze se seznamil s
Vseobecnymi smluvnimi  podminkami pro
umistovani  audiovizualnich ~ obchodnich
sdéleni na internetovych strankach Ceské
televize, souhlasi s nimi a zavazuje se je
dodrZovat.
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If the Advertiser supplies any audiovisual work
for the purpose of placing it on the website of
Czech  Television as a commercial
communication, the Advertiser is obliged to
ensure the conclusion of all contracts for the
acquisition of the primary recording of the
audiovisual work and the inclusion of copyright
works, artistic performances and other objects
of protection under the Copyright Act into the
audiovisual work with the director, as well as
with the authors of the audiovisual works,
including authors of musical works, performers
and all other rights holders, so that Czech
Television is entitled to use the audiovisual
work of the Advertiser by communicating it to
the public in accordance with Section 18,
Paragraph 2, of the Act No. 121/2000 Coll., the
Copyright Act, as amended, and to the extent
without quantitative, territorial and time
limitations, with the exception of rights
compulsorily collectively administered and with
the exceptions specified in the General Terms
and Conditions for the placement of audiovisual
commercial communications on the website of
Czech Television. The delivery of the musical
line-up of each audiovisual work shall be
governed by Annex 1 to this Framework
Agreement.

The Advertiser undertakes that no legitimate
claims of rights holders will be asserted against
Czech Television in connection with the use of
the audiovisual work according to the previous
paragraph. In the event that such claims are
made against Czech Television pursuant to the
preceding sentence, the Advertiser shall be
obliged to satisfy such claims in full and to
compensate Czech Television for damages in
full. In such case, Czech Television shall also
have the right to withdraw from this Framework
Agreement and/or the Implementation
Contract(s).

GENERAL TERMS AND CONDITIONS

The Parties expressly declare that the General
Terms and Conditions for the placement of
audiovisual commercial communications on
the website of Czech Television are or will be
an integral part of this Framework Agreement
and each Implementation Contract. The
Advertiser hereby confirms that he has read the
General Terms and Conditions for the
placement of audiovisual commercial
communications on the website of Czech
Television, agrees with them and undertakes to
comply with them.
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6.2

Pro vylou¢eni pochybnosti se uvadi, ze
v piipadé této ramcové smlouvy se uplatni
takova ustanoveni VSeobecnych smiluvnich
podminek pro umistovani audiovizualnich
obchodnich  sdéleni na  internetovych
strankach Ceské televize, ktera jsou z hlediska
vécného smyslu Upravy aplikovatelna.

Ceské televize ma pravo Véeobecné smiuvni
podminky pro umistovani audiovizualnich
obchodnich  sdéleni na  internetovych
strankach Ceské televize jednostranné meénit
(novelizovat). Dojde-li ke zmeéné téchto
V8eobecnych smluvnich podminek, uvefejni o
tom Ceska televize informace na svych
webovych strankach www.ceskatelevize.cz
nejméne 15 dnll pfede dnem jejich Ucinnosti.
Pokud by se postaveni Zadavatele zménou
téchto V8eobecnych smluvnich podminek
zhorsilo, ma Zadavatel pravo zmeny odmitnout
a tuto ramcovou smlouvu a/nebo provadéci
smlouvu/smlouvy vypovédeét. Uginnost
vypovédi této ramcoveé smlouvy nastane dnem
acinnosti zménénych V$eobecnych smluvnich
podminek, timto dnem skoné&i také ucéinnost
v8ech sjednanych provadécich smluv, které
budou zménou VsSeobecnych smluvnich
podminek dotceny v neprospéch Zadavatele.

ZAVERECNA UJEDNANI

Smiuvni strany prohlasuji, Ze vymezeni
pfedmétu této ramcové smlouvy a ceny,
pfipadné hodnoty predmétu této ramcové
smiouvy na fitulni strané této ramcové
smiouvy, nema normativni vyznam a uvadi se
zde pouze pro Ucely provedeni uverejnéni této
ramcové smlouvy v registru smiuv.

Veskeré odkazy na ustanoveni, resp. ujednant,
pouzité v této ramcové smiouvé predstavuji
odkazy na ustanoveni, resp. ujednani, této
ramcové smilouvy, neni-li v daném odkazu
vyslovné stanoveno jinak.

5.2
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For the avoidance of doubt, it is stated that in
the case of this Framework Agreement, the
provisions of the General Terms and
Conditions for the placement of audiovisual
commercial communications on the website of
Czech Television that are applicable in terms of
the substantive meaning of the regulation shall
apply.

Czech Television has the right to unilaterally
change (amend) the General Terms and
Conditions for the placement of audiovisual
commercial communications on the website of
Czech Television. If there is a change to these
General Terms and Conditions, Czech
Television will publish information about it on its
website www.ceskatelevize.cz at least 15 days
before the effective date. Should the position of
the Advertiser deteriorate by changing these
General Terms and Conditions, the Advertiser
shall have the right to reject the changes and
terminate this Framework Agreement and/or
the Implementation Contract(s). The
termination of this Framework Agreement shall
take effect on the date of the amended General
Terms and Conditions, on which date all
agreed [mplementation Contracts that are
affected by the amendment to the General
Terms and Conditions to the detriment of the
Advertiser shall also terminate.

FINAL ARRANGEMENTS

The Parties declare that the definition of the
subject matter of this Framework Agreement
and the price or value of the subject matter of
this Framework Agreement on the cover page
of this Framework Agreement is not normative
and is included here only for the purpose of the
publication of this Framework Agreement in the
Register of Contracts.

All references to provisions or arrangements
used in this Framework Agreement are
references to provisions or arrangements of
this Framework Agreement, unless the
reference expressly states otherwise.
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Smiuvni strany se dohodly, Ze obsah této
ramcové smlouvy se povazuje za dlvérny,
stejné jako veSkeré informace, které vejdou ve
znamost smluvnich stran v souvislosti s
jednanim o uzavreni této ramcové smlouvy, pfi
jejim plnéni a v souvislosti s nim, a zadna ze
smluvnich stran neni bez pfedchoziho
pisemného souhlasu druhé smluvni strany
opravnéna dané informace sdélovat tretim
osobam, a to ani po ukonceni plnéni této
ramcové smlouvy ¢&i ukonceni této ramcové
smlouvy, s vyjimkou informaci: (i) s nimiz se
smluvni strana seznamila nezavisle na druhé
smluvni strang; (ii) které Ceska televize sama
sdéluje tretim osobam v souvislosti
s pfipravou, vyrobou, distribuci  a/nebo
propagaci svého programoveho obsahu,
k némuz se vztahuje tato ramcova smlouva,
a/nebo v souvislosti se svou propagaci (s
vyjimkou informaci oznacenych Zadavatelem
jako jeho obchodni tajemstvi); (i) které
smluvni strana poskytne nebo uvefejni na
zakladé pravniho predpisu nebo
vykonatelného rozhodnuti soudu &i spravniho
organu; a (iv) které smluvni strana poskytne
svym odbornym poradcim a/nebo jinym
spolupracovnikiim vazanym zakonnou a/nebo
smluvni povinnosti mi¢enlivosti. Vzhledem k
tomu, Ze tato ramcova smiouva podléha
povinnosti  uvefejnéni podle zakona ¢.
340/2015 Sh., o registru smiuv (dale jen ,zakon
o registru smiuv*), smluvnj strany ve vzajemné
shodé oznacily v jejich stejnopisech Zziutou
barvou informace, kieré budou znediteinény
v souladu se zakonem o registru smluv. Takto
bylo oznaceno zejména, nikoli vSak vylucné,
obchodni tajemstvi, jehoz utajeni smiuvni
strany odpovidajicim zpusobem zajistuji. Na
informace, ktere vtéto ramcové smlouvé
nejsou oznaeny Zlutou barvou, se po jejim
uverejnéni postupem podle zakona o registru
smiuv nevztahuje povinnost miéenlivosti dle
tohoto odstavce. Tuto smlouvu je opravnéna
postupem podle zakona o registru smiuv
uvefejnit pouze Ceska televize, a to v dobé do
30 dnd od jejiho uzavfeni. Nedojde-li v této
dobé k uverejnéni teto ramcové smiouvy ze
strany Ceské televize, pak je kjejimu
uverejnéni postupem podle zakona o regis
smluv opravnéna kterakoli smluvni strana.
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The Parties agree that the contents of this
Framework Agreement shall be considered
confidential, as well as any information that
comes to the knowledge of the Parties in
connection with the negotiation, execution and
performance of this Framework Agreement,
and neither Party shall be entitled to disclose
such information to third parties without the
prior written consent of the other Party, even
after the termination of performance of this
Framework Agreement or the termination of
this Framework Agreement, except for
information: (i) of which the Party has become
aware independently of the other Party; (ii)
which Czech Television itself discloses to third
parties in connection with the preparation,
production, distribution and/or promotion of its
programme content covered by this Framework
Agreement and/or in connection with its
promotion (except for information designated
by the Advertiser as its trade secrets); (iii) that
the Party provides or discloses pursuant to a
law or an enforceable order of a court or
administrative authority; and (iv) that the Party
provides to its professional advisors and/or
other collaborators bound by legal and/or
contractual obligations of confidentiality. Since
this Framework Agreement is subject to the
obligation of publication pursuant to Act No.
340/2015 Coll., on the Register of Contracts
(hereinafter referred to as the "Act on the
Register of Contracts"), the Parties have
mutually agreed to mark in yellow in the
counterparts thereof the information that will be
made unavailable in accordance with the Act
on the Register of Contracts. In particular, but
not exclusively, the trade secrets have been so
designated and the Parties shall ensure their
confidentiality accordingly. Information that is
not marked in vyellow in this Framework
Agreement shall not be subject to the
confidentiality obligation under this paragraph
after its publication in accordance with the
procedure under the Act on the Register of
Contracts. Only Czech Television is entitled to
publish this agreement within 30 days of its
conclusion, in accordance with the Act on the
Register of Contracts. If the Czech Television
fails to publish this Framework Agreement
within this period, then either Party shall be
entitled to publish it in accord j
on the Register of Contracts.




6.4

6.5

6.6

6.7

Tato ramcova smlouva se Fidi pravnim fadem
Ceské republiky, zejména ob&anskym
zakonikem. Pfipadné spory mezi smluvnimi
stranami budou feSeny predevs§im dohodou,
pficemz nedojde-li k dohodé o feseni urcitého
sporu, budou k jeho feSeni pfislusné soudy
Ceské republiky.

Smluvni strany vyslovné prohlasuji, Zze mezi
nimi neni jakakoli zavedena praxe stran a/nebo
obchodni zvyklosti, jejichz aplikaci vyslovné
vylucCuiji.

V prfipadé, ze se ke kterémukoli ustanoveni
teto ramcové smlouvy, resp. provadéci
smlouvy ¢&i k jeho ¢asti podle zakona jako ke
zdanlivému pravnimu jednani nepfihlizi, nebo
Ze kterékoli ustanoveni této ramcové smlouvy,
resp. provadéci smlouvy &i jeho &ast je nebo
se stane neplatnym, neuinnym a/nebo
nevymahatelnym, oddéli se bez dalsiho v
pfislusném rozsahu od ostatnich ujednani této
ramcove smlouvy, resp. provadéci smlouvy a
nebude mit zadny vliv na platnost, Gcinnost a
vymahatelnost  ostatnich  ujednani  této
ramcové smlouvy, resp. provadéci smiouvy.
Smluvni strany se zavazuji nahradit takové
zdanlivé, nebo neplatné, neucinné a/nebo
nevymahatelné ustanoveni ¢i jeho cast
ustanovenim novym, které bude platné, ucinné
a vymahatelné a jehoz vécny obsah a
ekonomicky vyznam bude shodny nebo co
nejvice podobny nahrazovanému ustanoveni
tak, aby uc¢el a smysl smlouvy zUstal zachovan.
Smluvni  strany pro  vylouéeni v$ech
pochybnosti vyslovné vyluéuji aplikaci § 576
obcanskeho zakoniku.

Smiuvni strany se dohodly, ze:

a) Jakakoli zména této ramcové smlouvy,
resp. provadéci smlouvy mdze byt
sjednana vyluéné a pouze pisemnym
dodatkem podepsanym obéma
smiuvnimi stranami, a to s jejich
podpisy na téze listing;

b) =zvyklosti ani zavedena praxe stran
nemaji pfednost pred ustanovenimi
teto ramcové smlouvy, resp. provadéci
smlouvy ani pfed ustanovenimi
zakona;

c) na sebe prebiraji nebezpe&i zmény
okolnosti a ponese jej kazda smluvni
strana sama za sebe; ustanoveni §
1766 obcanského zakoniku se
nepouzije;

6.4

6.5

6.6

6.7
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This Framework Agreement is governed by the
legal order of the Czech Republic, in particular
the Civil Code. Any disputes between the
Parties shall be resolved primarily by
agreement, and if no agreement is reached on
the resolution of a particular dispute, the courts
of the Czech Republic shall have jurisdiction to
resolve it.

The Parties expressly declare that there is no
established practice of the Parties and/or
business customs between them, the
application of which they expressly exclude.

In the event that any provision of this
Framework Agreement or the Implementation
Contract or any part thereof is disregarded as
an apparent legal act under the Act, or that any
provision of this Framework Agreement or the
Implementation Contract or any part thereof is
or becomes invalid, ineffective and/or
unenforceable, it shall be severed without
further consideration to the extent applicable
from the other provisions of this Framework
Agreement or the Implementation Contract and
shall have no effect on the validity,
effectiveness and enforceability of the other
provisions of this Framework Agreement or the
Implementaticn  Contract. The  Parties
undertake to replace such apparent or invalid,
ineffective and/or unenforceable provision or
part thereof with a new provision which is valid,
effective  and enforceable and whose
substantive content and economic meaning is
identical or as similar as possible to the
provision being replaced so that the purpose
and intent of the agreement is preserved. For
the avoidance of doubt, the Parties expressly
exclude the application of Section 576 of the
Civil Code.

The Parties agree that:

a) any amendment to this Framework
Agreement or the Implementation
Contract may be agreed exclusively and
only by a written amendment signed by
both Parties, with their signatures on the
same document;

b) the custom and practice of the Parties
shall not prevail over the provisions of this
Framework Agreement or the
Implementation Contract or the provisions
of the Act;

c) they assume the risk of a change of
circumstances and shall be borne by each
Party for itself; the provisions of Section
1766 of the Civil Code shall not apply;




d) marné uplynuti dodatecné Ihaty k
plnéni nema za nasledek automatické
odstoupeni od této ramcové smlouvy,

resp. provadéci smlouvy;

poté, co byl navrh této ramcovée
smlouvy, resp. provadéci smlouvy i
jejiho dodatku po podpisu jednou ze
smluvnich stran pfedlozen k podpisu
druhé smluvni stran&, vyluduje se
pfijeti daného navrhu druhou smluvni
stranou s dodatkem nebo odchylkou;

pfipousti-li  vyraz pouzity v této
ramcové smlouvé, resp. provadeci
smiouvé rlzny vyklad, nevylozi se
v pochybnostech k tiZi toho, kdo jej
pouzil jako prvni.

6.8 Tato ramcova smlouva je vyhotovena ve tfech
stejnopisech s platnosti originalu (dva pro

Ceskou televizi, jeden pro Zadavatele).

Smiuvni strany souhlasné prohladuji, Ze si tuto
ramcovou smiouvu pozorné precetly, Ze jeji obsah je
srozumitelny a urcity, a Ze jim nejsou znamy Zadné
duavody, pro které by tato ramcovéa smlouva nemohla
byt smluvnimi stranami uzavfena a zavazky z ni fadné
plnény a nejsou jim znamy Zadné divody, které by
zptisobovaly neplatnost této ramcové smlouvy. Na
znameni toho, Ze s obsahem této ramcové smlouvy
bez vyhrad a ze své svobodné a vazné vile souhlasi a
Ze tato ramcova smlouva nebyla uzavfiena v tisni ani za
jinak jednostranné nevyhodnych podminek, pripojuji
smiuvni strany své podpisy niZe.

Pfilohy:
Pfiloha €. 1: VSeobecné smluvni podminky pro

umistovani audiovizualnich obchodnich sdéleni
na internetovych strankach Ceskeé televize.

Czech Television / Ceska televize
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the untimely expiry of the additional period
for performance shall not result in
automatic withdrawal from this
Framework Agreement or the
Implementation Contract;

after the draft of this Framework
Agreement, or the Implementation
Contract or its amendment, has been
submitted for signature by one of the
Parties to the other Party, the acceptance
of the draft by the other Party with an
amendment or deviation is excluded,

if a term used in the Framework
Agreement or the Implementation
Contract permits different interpretations,
it shall not be interpreted against the first
Party to use it in doubt.

6.8 This Framework Agreement is executed in
three copies with the validity of the original (two

for Czech Television, one for the Advertiser).

The Parties agree that they have carefully read this
Framework Agreement, that its contents are clear and
certain, and that they are not aware of any reason why
this Framework Agreement cannot be concluded and
the obligations hereunder duly performed by the
Parties, and that they are not aware of any reason that
would render this Framework Agreement null and void.
The Parties hereto affix their signatures below to
indicate that they accept the contents of this Framework
Agreement without reservation and of their free and
serious will and that this Framework Agreement has not
been concluded under duress or on otherwise
unilaterally disadvantageous terms.

Attachments:

Annex 1: General Terms and Conditions for the
placement of audiovisual commercial communications
on the website of Czech Television.

LEGO Trading s.r.o.

Name / Jméno: Hynek Chudarek

Function: executive director of sales
Funkce: vykonny feditel obchodu

Place / Misto: Prague / Praha

Date / Datum: % W@OZ\Z
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Name / Jméno: Martin J. Siebenhandl|

Function / Funkce: General Manager,
Czech Republic and Slovakia

Place / Misto: Prague / Praha
Date / Datum:




() Ceska televize

The General Terms and Conditions for Channel and Program Sponsorship in Czech
Television Broadcast

1. Applicability

These General Terms and Conditions for Channel and Program Sponsorship in Czech
Television Broadcast regulate the basic rules for channel and program sponsorship broadcast
on Czech Television channels

2. The basic terms and conditions

Compliance with the legislation and other regulations

The sponsor references delivered to be broadcast on Czech Television channels must be in
line with these General Terms and Conditions for Channel and Program Sponsorship in Czech
Television Broadcast (hereinafter referred to as the “General Terms and Conditions”), in line
with the legislation, especially with Act No. 231/2001 Sb., the Radio and Television
Broadcasting Act as Amended, Act No. 40/1995 Sb., the Advertising Regulation Act as
Amended, and with the Code of Czech Television.

Unless Act No. 231/2001 Sb., the Radio and Television Broadcasting Act as Amended,
provides otherwise, it is Act No. 40/1995 Sb., the Advertising Regulation Act as Amended
that applies to the sponsorship of Czech Television programs.

Czech Television
Czech Television is a legal entity established by Act No. 483/1991 Sb., which is, by virtue of
law, a broadcaster.

Czech Television has a right to broadcast its channels freely and independently. The content
of the programs and channels that are sponsored and the organisation of the programs and
other parts of the broadcast in the chronological schedule of the given channel may not be
influenced in any way which would affect the editorial responsibility and independence of
Czech Television. Czech Television will not allow the Advertiser or the client to influence the
content of the programs and the organization of the schedule. The editorial responsibility
and independence are not considered to be affected if Czech Television, by its own choosing,
accepts the Advertiser’s offer to sponsor a program or channel made in accordance with the
legislation and with the Code of Czech Television.

The Advertiser

The sponsorship advertiser means a legal entity or an individual that has ordered from Czech
Television the sponsorship of a program or the sponsorship of a channel the television
broadcast of which is operated by Czech Television.

The Author of a Sponsor Reference



The Author of a Sponsor Reference means a legal entity or an individual that has created the
sponsor reference for itself or for another legal entity.

The Purchase Order

The Purchase Order means the Advertiser’s offer to enter into an agreement using a Czech
Television model purchase order form. Czech Television is not obligated to accept the
Purchase Order. The storyboard and the complete sponsor reference are subject to a final
approval by Czech Television.

The Sponsor

Any legal entity or individual that is not engaged in radio and television broadcasting
services, in providing on-demand audiovisual media services or in the production of
audiovisual works may be a program or channel sponsor.

When choosing a sponsor, Czech Television takes into account its suitability considering the
content and potential orientation of the sponsored program or channel.

The sponsor may not influence the content or the organisation of the program and of other
parts of the broadcast in the chronological schedule of the given channel.

Programs or channels may not be sponsored by persons, whose principal activity consists in
the manufacture or sale of cigarettes and other tobacco products and in the production and
rental of products or the provision of services which may not, according to the law, be
subject to advertising.

As regards program or channel sponsorship by persons whose business activity includes the
manufacture or distribution of medicinal products or medical treatment, it is not possible to
sponsor medicinal products or medical treatment available only on prescription in the Czech
Republic.

Programs for children and young people may not be sponsored by persons, whose business
activity includes the production or sale of alcoholic beverages.

Definition of sponsorship:

Sponsorship means any contribution provided for direct or indirect funding of a channel or
program with a view to promoting the sponsor’s name, trade mark, products, services,
activities or public image.

Types of sponsorship:
1) Program sponsorship,
2) channel sponsorship.

Program

For the purposes of sponsorship in television broadcasting, a program means a set of moving
images with or without sound, whose content, form and function constitute a closed unit of
broadcasting and which represents an individual item of a channel.

News and political and current affairs programs may not be sponsored.

Channel

A channel means CT1, CT2, CT24, CT sport, CT: D, CT Art the broadcasting of which is
operated by Czech Television.

Channel CT24 may not be sponsored.



Sponsorship announcements
Every program or channel which is partially or fully sponsored shall be clearly identified as
such.

The identification of the sponsored program or channel can take the form of a classical
sponsor reference, an audio or visual reference or insertion. It must always be apparent that
the presentation is in the interest of the sponsor, i.e., of a person other than Czech
Television. The information about the sponsor’s involvement (such as “this program is
sponsored by...” or “this channel is sponsored by...”) must always be included clearly; the
said information can have an audio and/or visual form. Insertion means the incorporation of
a visual representation of a sponsor reference in the form of a sponsor’s logo or trademark
in the broadcast program; insertion may not be used separately without a sponsorship
announcement.

The sponsor reference is a type of commercial communication different from other
commercial communications, such as advertising, teleshopping or product placement.

The program sponsorship announcement must always be placed at the beginning of the
program and also during or at the end of the program meaning that there must always be
two sponsor references within a program (placing only one sponsor reference is not
possible).

The inclusion of sponsor references in broadcasting is only limited by the prohibition of their
broadcasting in program trailers (however, not the placement of a sponsorship
announcement before and after a trailer) and by the prohibition of their broadcasting during
the program and immediately before the beginning or after the end of the program. The
program sponsorship announcement (the sponsor reference) and the program must always
be separated by a gap (a signature tune, a jingle) of at least 2 seconds.

The upper left part of the screen is reserved for broadcast operator identification (logotype).

The footage of sponsor references
1) A classical sponsor reference may last a maximum of 15 seconds.
2) Insertion may last a maximum of 5 seconds.

Restrictions on the content of sponsored programs and of a sponsored channel:

Sponsored programs or a sponsored channel may not directly encourage the purchase or
rental of a product or service, especially by making a special mention of goods or services for
the purpose of promotion.

The content of a sponsor reference
The mandatory content of a sponsor reference by a program sponsor:
1) The information that the program is sponsored;

2) the name or corporate name, the visual symbol (logo), the sponsor’s trademark, the
product, service or other type of performance.

The mandatory content of a sponsor reference by a channel sponsor
1) The information that the program is sponsored;

2) the name or corporate name,



3) the sponsor’s main line of business (e.g. Vodafone Czech Republic a.s., the mobile service
operator).

Other requirements as to the content of a sponsor reference

1) Sponsor’s promotion may not have the character of advertising. The basic purpose of
sponsorship is to create a good reputation and goodwill of the sponsor. A sponsor’s
reference thus may contain promotion of the sponsor, of its product and service, even by
referring to its products, services and their characteristic feature, and also by using a slogan,
i.e., a phrase characterizing the sponsor, its product or service, which may or may not be the
sponsor’s trademark.

2) A sponsor reference must include facts which are primarily informative, not offers,
invitations or encouragement to buy or consume, references to quality and price,
comparisons with other similar products or services, benefits, advantages of use, the
distribution method, purchase possibilities, information on special offers and specific
discounts, etc. A sponsor reference therefore may not involve any direct persuasion process
which would primarily exhort the viewer, through its audio or video footage, to realize the
quality of a product in a way making the viewer find the product purchase appealing. The
complex tone of the sponsor reference may not urge viewers to purchase or consume;
promoting a product or service in an effort to convince viewers to purchase or consume may
not be the leitmotiv of the reference, the primary purpose must consist in informing viewers
of the sponsor’s existence, its product or service.

3) A sponsor reference may only include contact details providing a link to more details
about the sponsor; however, it does not specify any sales locations or sales events. The
contact details may include a sponsor’s teletext page or website address. A sponsor
reference may not contain the address of the sponsor’s sales location or its telephone
number. The link to its website or teletext pages may, however, not contain any assessment
or invitation to buy a product or performance. Here is an example of unacceptable use: This
program is sponsored by yoghurt AB, www.bestyoghurts.cz.

4) A sponsor reference may not include information about prices or a comparison of the
useful features of the brand, product or output with competitors, an evaluation of the
benefits of the brand, product or output, the advantages associated with their use or
purchase.

5) A sponsor reference may not contain any evaluation criterion of the sponsor, its product
or service in the form of superlatives or comparatives.

6) A sponsor reference may not indicate any date of one-off sales events. A date can only be
mentioned for events with a purpose broader than just commercial. An example of possible
use: “This program is sponsored by Engineering Fair in Brno, September 18-22, 2012.”

7) A sponsor reference may not contain any audio or video clips from the sponsored
program. However, it may express a connection with a specific program which is sponsored
in both the text and image section. However, the sponsorship announcement may not be
formulated in a way allowing the viewer to deduce that the program (broadcast) was made



by the sponsor. An example of prohibited use: “This program was created by...”, “This
broadcast was provided by ...”

8) In the case of sponsorship placed by manufacturers and distributors of over-the-counter
drugs and dietary supplements, the sponsor reference must include a visible sign saying an
“over-the-counter medicine”, “food supplement”, “dietary supplement”, “food for a
particular nutritional use” or another accurate designation of the human medicinal product
(based on the product composition). The screen may show the packaging (product, label) in
a retail form (i.e., with all details); however, any information on the package or label must
only appear as part of the packaging (this also applies to active substances). However, the
packaging and the label may not contain advertising messages (e.g. special packaging, 30%
extra for free, etc.)

Specific requirements for certain forms of sponsorship

Displaying the channel sponsor before and after a trailer:

A channel sponsor may not be shown within a program trailer; it may only be shown before
or after the trailer; the sponsor reference must always be clearly separated from the trailer
by a jingle. In the event of cumulated sponsor references, “Sponsors of the channel” may be
used as a collective designation; however, the trade name of the company and its core
business activity must always be listed for each of the sponsors.

Displaying the program sponsor during a program trailer:

Program trailers may not be sponsored; however, a trailer may include a brief informative
mention of the fact that the program is sponsored by a specific sponsor (whose sponsor
reference is placed close to the sponsored program referred to by the trailer); this
information may, however, not include any promotional elements.

Campaign
A campaign means the placement of sponsor references in Czech Television programs in
exchange for monetary consideration (i.e., a sponsor contribution).

Price list

1) The prices according to the price list do not contain the actual VAT standard rate.

2) The price of an individual sponsor reference may be increased by a surcharge or reduced
by a discount.

3) Unless provided otherwise, the footage of the sponsor reference contained in the current
price list is the basis for the calculation of the price for broadcasting a sponsor reference.

4) Czech Television reserves the right to amend the price list.

GRP

The GRP (Gross Rating Point), or a cumulative viewer rating, means 1 % out of the people
included in the Adults 15+ target group (D 15+). The D 15+ target group means people
over15 living on the territory of the Czech Republic.

This indicator shows the number of viewings of a sponsor reference stating the number of
contacts made per 1 % of the target group; the calculation is made making a sum of the
ratings of all the sponsor references within a given campaign. Individuals may be counted in



multiple times; therefore, the value can be higher than 100 %. A rating means the number of
people within the D15+ target group who were watching the given sponsor reference at a
given time.

3. Entering into sponsorship agreements

3.1. Program and/or channel sponsorship in Czech Television broadcast is based on an
agreement for program and channel sponsorship in Czech Television broadcast (hereinafter
referred to as the “Agreement”) made between Czech Television and the Advertiser, by
which, under the conditions stated therein, Czech Television undertakes to provide the
Advertiser with performance in the form of program and/or channel sponsorship in Czech
Television broadcast and the Advertiser undertakes to pay Czech Television a fee
(hereinafter referred to as the “Fee”) unless the Agreement provides otherwise.

3.2. The Agreement is made in writing (the contracting parties expressly accept as signature
also its scanned image). The Agreement is made using the purchase order form duly
completed, signed and delivered to Czech Television by the Advertiser. The Agreement is
entered into at the moment when the Advertiser’s purchase order is also signed by Czech
Television. The Agreement can only be amended or cancelled in writing.

3.3. In case that the Advertiser is an agency, Czech Television has a right to request the
delivery of a written exclusive authorization by the client listing the products or services
covered by the authorization as a precondition to enter into the agreement.

3.4. These General Terms and Conditions are part of the Agreement In accordance with the
provisions of S. 1751 (1) of Act No. 89/2012 Sb., the Civil Code as Amended (“the Civil
Code”). Divergent arrangements in the Agreement take precedence over the text of these
General Terms and Conditions.

3.5. The draft Agreement — Purchase Order shall include a precise specification of the
program which is to be sponsored, provided that there is a program sponsorship, and also
the precise name and surname of the individual or the name of the legal entity providing the
sponsorship, and also, if so required by Czech Television, a visual symbol (logo) or trademark
of the sponsor or its service, products or other types of performance or of another object
which is to be promoted within the sponsorship framework, and also the sponsor’s business
activity and, regarding channel sponsorship, the sponsor’s core business activity.

3.6. The Advertiser is authorized to cancel a firm order to broadcast a sponsor reference only
on the basis of a written notification delivered to Czech Television no later than 6 weeks
before the first day of broadcast of the sponsor reference set by the concluded Agreement.
After the lapse of the time specified in the first sentence, the Advertiser must pay a
compensation in the amount of 100 % of the Fee pursuant to the Agreement within the
intention of the provisions of S. 1992 of the Civil Code.

3.7. The Agreement and the legal relation created thereby are governed by the Civil Code.



4. Special provisions regarding the conditions for accepting orders made under the GRP
(cumulated viewer rating) guarantee and the related pricing

4.1. In addition to the elements set out in clause 3, the Agreement must contain the
required number of GRPs (Gross Rating Points) for each footage, the price of the campaign
(the Fee), the footage specification and timing of the campaign.

4.2. The Advertiser schedules the placement of sponsor references into any available time
slots in coordination with the competent department of Czech Television. Czech Television
reserves the right to refuse the GRP warranty in case of placing sponsor references around
programs designed for specific target groups (e.g. sport programs, children's programs, etc.)
or those sold at a special price.

4.3. During the campaign, Czech Television is entitled to add, remove or change the
scheduled deployment of sponsor references in collaboration with the Advertiser, so that
the campaign achieves the desired amount of GRPs. The Advertiser is entitled, when
planning campaigns and in agreement with Czech Television, to label 20% of sponsor
references as key references; these references will not be removed or transferred to other
programs during the campaign.

4.4. In the event that the Advertiser insists on a guaranteed amount of GRPs which is more
than 5% lower than the amount of GRPs estimated by Czech Television, the Advertiser is, in
case of overfilling the campaign, obliged to pay the amount of the actually delivered GRPs.

4.5. The minimum duration of a guaranteed campaign is one month and the required total
amount of GRPs will be delivered during the given month of the campaign. If the Advertiser
requires that the campaign would be be shorter, Czech Television is entitled to refuse the
GRP guarantee.

4.6. Should the campaigns fail to achieve the agreed number of GPRs (i.e. if the total number
of the GRPs actually delivered is lower than the one agreed in the Agreement), the really
(actually) delivered GRPs will be charged; in this case, the Fee stipulated in the Agreement
will change automatically. In this case, the number of the actually delivered GRPs (as well as
the Fee amount) results from the invoice issued.

5. Delivery of materials

5.1. The Advertiser undertakes to deliver the material for broadcast to the location specified
by Czech Television at its own expense in advance no later than 3 business days before the
first scheduled broadcast. The material for broadcast means: a medium with a recording of
the sponsor reference, the broadcast schedule of the sponsor reference, including the “AKA”
codes for sponsor references under the guaranteed sponsorship mode, and the music
composition of the spot. The music composition must include at least the name of the used
piece of music, the names of all authors (including the lyricist), the producer (publisher), the
exact footage of the music used in the spot, the way of usage, the names and surnames of
the performing artists, the original number of the medium and, in case of a commercial



movie, also the movie name, the name of the producer, the names and surnames of the
performing artists, the original medium number, the year of production and the used
footage of the commercial movie.

5.2. Unless the Agreement provides otherwise, the Advertiser undertakes to create the
sponsor reference at its own expense in the quality corresponding to the Technical
requirements for television broadcast of sponsor references on Czech Television and the
sponsor reference must comply with these General Terms and Conditions and with the
legislation, in particular Act No. 231/2001 Sb., the Radio and Television Broadcasting Act as
Amended, Act No. 40/1995 Sb., the Advertising Regulation Act as Amended,, and with the
Code of Czech Television.

5.3. The Advertiser undertakes to ensure that all necessary rights to broadcast the sponsor
reference have been acquired and that all claims of all

a) holders of copyrights or rights related to copyrights, whose works, artistic performances
or recordings are used and included in the sponsor reference, in particular authors,
performing artists, producers of sound and audiovisual recordings;

b) holders of other intellectual property rights (e.g. trademarks, utility and industrial
models);

c) holders of moral rights;

d) holders of rights of protection against unfair competition and holders of other rights,

e) as well as other natural persons and legal entities involved in the production of the
sponsor reference

will be settled except the remunerations for television broadcast of music works of authors
represented, with regard to their property copyright, by collective manager OSA — The
Copyright Protection Association for Music Rights, and except remunerations for television
broadcast of audio recordings issued for commercial purposes within the meaning of S. 72
(2) of Act No. 121/2000 Sb., the Act to Regulate Copyright, Rights Related to Copyright and
Amendment to Certain Acts (the Copyright Act), as Amended. The Advertiser undertakes,
based on the request of Czech Television, to prove that all claims are settled in the
aforementioned scope. In the event that the Advertiser breaches its obligations stated in this
Paragraph or if some of its statements prove to be false, the Advertiser shall be obligated to
compensate Czech Television for any damage thus incurred.

5.4. Should the Advertiser fail to supply a sponsor reference in line with the legislation, these
General Terms and Conditions and the Technical requirements for television broadcast of
sponsor references on Czech Television or, if, based on the Czech Television’s consideration,
a piece of legislation or ethical codes might be breached, or should there be sanctions by
third parties, or should the rightful interests of Czech Television be at risk, Czech Television is
entitled to terminate the Agreement. Should the Advertiser fail to hand over the complete
material for broadcast to Czech Television duly and in time, Czech Television is entitled not
to place the sponsor reference in the broadcast.

5.5. Should the Advertiser fail to fulfill the duties stated in paragraphs 5.1., 5.2., 5.3., 5.4. of
this clause, the Advertiser is obliged to pay Czech Television a contractual penalty in the
amount of the agreed Fee and Czech Television is entitled, at the same time, to withdraw



from the Agreement. This does not affect the right of Czech Television to a full compensation
for damage.

5.6. A sponsor reference may promote the Advertiser or,a sthe case may be, its client
stipulated in the Agreement, or their products or services. A sponsor reference may not
promote any other person not listed in the Agreement nor their products or services.

6. Sponsor reference broadcasting

6.1. Unless the Agreement provides otherwise, Czech Television shall broadcast the sponsor
reference with the content and in the form delivered by the Advertiser. The sponsor
reference which will be included in the broadcast is always subject to the final approval by
Czech Television.

6.2. Czech Television is entitled to label the sponsor reference in an appropriate way.

6.3. The Advertiser declares and guarantees that no justified claims of right-holders, rights of
performing artists and producers’ rights or justified claims of other third parties will be
asserted against Czech Television in connection with the use of their protected subject
matter or personal attributes during the broadcast of the sponsor reference in the way and
to the extent set out by the Agreement. Should such claims be asserted against Czech
Television, the Advertiser undertakes to satisfy these claims and to compensate Czech
Television for any actual costs incurred in connection with the assertion of these justified
claims.

7. Withdrawal from the Agreement

7.1. Czech Television reserves the right to withdraw from the Agreement with ex nunc
effects for the following reasons:

a) in cases specified by these General Terms and Conditions (clause 5 paragraph 5.4.; 5.5.;
clause 10 paragraph 10.8.; 10.13.);

b) should it be impossible to ensure the broadcast of the program and/or channel
sponsorship in the television broadcast of Czech Television due to changes in its
programming;

c) should the Advertiser be in delay of payment of the Fee and/or another due debt to Czech
Television.

7.2. Furthermore, the Advertiser and Czech Television are both authorized to withdraw from
the Agreement in cases specified by the law, in all cases with ex nunc effects.

7.3. The withdrawal from the Agreement takes effect upon delivery to the other Party; after
that day, the effects of the withdrawal from the Agreement may not be revoked or altered
without the consent of the other Party.



8. Liability for defects

8.1. Should Czech Television broadcast the program and/or channel sponsorship with
defects, especially with incorrect content, non-functional, technically incorrect or in an
incorrect way, the Advertiser has a right to request:

a) the elimination of the defect (if possible); and/or

b) a substitute broadcast of the program and/or channel sponsorship without the defect in
the scope corresponding to the nature of the defect and the scope in which the program
and/or channel sponsorship appeared in the broadcast; or

c) a reasonable discount on the Fee, (or on an aliquot part of the Fee corresponding to the
price for the broadcast of the sponsor reference) the reasonable discount corresponding to
the nature and extent of the defect.

8.2. The Advertiser is obliged to assert its claim resulting from Czech Television’s liability for
defects referred to in paragraph 8.1. against Czech Television in writing within five (5) days
of the day when the defect could have first been detected, however, no later than within
five (5) days of the day of termination of the broadcast of the program and/or channel
sponsorship; otherwise, the claim becomes extinguished. Apart from the asserted claim, the
Advertiser is obliged to precisely specify the defect which justifies the claim. The asserted
claim may not be changed by the Advertiser without Czech Television’s consent.

8.3. The Advertiser’s claims resulting from Czech Television’s liability for defects referred to
in paragraph 8.2. will not be created if the broadcast of the program and/or channel
sponsorship with defects was caused by circumstances excluding liability. These
circumstances shall be deemed to include, in particular, civil disturbances, military
operations, crises, interventions by courts or public administration bodies, black-outs,
technical defects on the part of third parties or technical defects caused by third parties,
strikes or lockouts, or other events beyond Czech Television’s control.

9. Additional fees

9.1. An additional fee of 30% of the price list will be charged for a specific placement of a
sponsor reference or for an exclusive placement of a sponsor reference.

9.2. An additional fee of 15% will be charged for a non-dominant presentation of any
product or service in a sponsor reference.

10. Payment and price conditions

10.1. The Advertiser is obliged to pay Czech Television a Fee for the placement of its sponsor
reference agreed by the Agreement.

10.2. Unless the Agreement expressly provides otherwise, the VAT will be added to all the
amounts stated in the Agreement in accordance with the applicable legislation in force.



10.3. The Fee, stipulated in the Agreement, is charged in accordance with the price list valid
at the moment of concluding the Agreement. The Fee, according to clause 4 paragraph 4.1
hereof, is set based on an individual evaluation of the campaign by Czech Television.

10.4 Sponsor references are broadcast in accordance with the program schedule. The
confirmed dates and times of the broadcast shall be adhered to, to the maximum extent
possible. Czech Television, however, reserves the right, due to programming or technical
reasons, or under circumstances excluding liability, to broadcast the sponsor reference at
another time, on a different channel or, as the case may be, in connection with another
program, depending on the options available. In this case, the Advertiser shall only pay the
price for the broadcast that was actually realized, however, no higher than the contracted
price. Any claims for compensation regarding the broadcast of the sponsor reference are in
this case explicitly excluded.

10.5. The Fee under the Agreement shall be paid on the basis of a VAT invoice. The VAT
invoice shall be issued after the termination of the taxation period (calendar month, with the
last day of the calendar month as the taxable supply date). Czech Television reserves the
right to issue the invoice in the course of a month in the case that the broadcast of a sponsor
reference terminated (with the date of termination of the sponsor reference broadcasting as
the taxable supply date).

10.6. The invoice will be payable within thirty (30) days from the day of its issue, unless. The
date of payment means the day when the Fee is credited to Czech Television’s bank account
stated on the invoice.

10.7. Before the broadcast of the sponsor reference, Czech Television is entitled to request
the payment of an advance up to the amount of the full Fee for the broadcast of the sponsor
reference agreed on, including the possible VAT.

10.8. In the case of delay in the Fee payment, Czech Television is entitled to charge, in
addition to the due amount, a contractual late payment interest in the amount of 0.03 % of
the due amount for each new day of delay. Furthermore, in the case of the Advertiser’s
delay in the Fee payment, Czech Television has a right to withdraw from the Agreement and
the Advertiser is obliged to pay a contractual penalty in the amount of the Fee. This does
not affect Czech Television’s right to be compensated for damage, if any.

10.9. Czech Television reserves the right not to initiate the ordered and confirmed broadcast
of a sponsor reference and/or to interrupt the sponsor reference broadcast that was
commenced in case of the Advertiser’s delay with paying the Fee under the Agreement
and/or due to its overdue financial obligations towards Czech Television. This shall not affect
the right of Czech Television to a full compensation for damage (in particular the lost profit)

10.10. Direct payments from abroad are paid in EUR or USD in the amount corresponding to
the invoiced amount as per the official exchange rate announced by the Czech National Bank
on the day of the invoice issuance. Bank charges resulting from the transfer of the
contractual amounts from abroad are paid exclusively by the Advertiser. A cheque or



promissory note are not regarded as payments unless the funds are credited to the bank
account of Czech Television.

10.11. Should Czech Television become entitled to a contractual penalty pursuant to the
Agreement or to the General Terms and Conditions, it will issue the Advertiser with an
invoice for the given amount due in 30 days.

10.12. Czech Television is entitled to the payment of any costs related to the enforcement of
any debts arising from an invoice not paid by the Advertiser under the Agreement.

10.13. If the price list changes between the time when the Agreement is concluded until the
sponsor reference is broadcast and if the Advertiser does not explicitly accept the change in
the price, Czech Television is entitled to withdraw from the Agreement if it does not agree
with the broadcast for the original price.

11. Liability for damage

11.1. If, in consequence of the performance under the Agreement, Czech Television or
another person suffers damage, the Advertiser undertakes to cover the damage in full, even
provided that it was caused by circumstances excluding liability under the provisions of S.
2913 (2) of the Civil Code. The Advertiser will also cover all the claims and expenses incurred
in the case that Czech Television is addressed by a third party due to a breach of rights in
connection with the performance pursuant to the Agreement.

11.2. The amount of the damage for which the Advertiser must be compensated by Czech
Television as part of its liability for damage caused by a breach of an obligation arising for
Czech Television from the conclusion of the Agreement is limited to the amount of the Fee
agreed in the Agreement.

12. Other provisions

12.1. These General Terms and Conditions form an integral part of the Agreement made
between the Advertiser and Czech Television.

12.2. After agreeing the coding of spots (sponsor references) for the purposes of measuring
viewer ratings of TV channels electronically, all material for broadcast must be duly labelled.
In case of any breach of this provision, Czech Television reserves the right to have such
material labelled, at the full expense of the Advertiser.

12.3. Czech Television and the Advertiser have agreed that the content of the Agreement as
well as any information which will become known to the Contracting Parties in connection
with the negotiations over the Agreement, its performance and in connection therewith will
be regarded as confidential, and that none of the Contracting Parties is, without the prior
written consent of the other Contracting Party, authorized to disclose this information to
third parties, not even after the termination of the performance of the Agreement or after
the termination of the Agreement, except for the information: (i) which a Contracting Party
learnt independently of the other Contracting Party; (ii) which Czech Television itself



communicates to third parties in connection with the preparation, production, distribution
and/or promotion of its program content which is covered by this Agreement and/or in
connection with its promotion (with the exception of the information designated by the
Advertiser as its trade secret); (iii) which a Contracting Party provides or publishes based on
a piece of legislation or of an enforceable decision of a court or of another administrative
body; and (iv) which a Contracting Party provides to its expert advisers and/or other
associates bound by a legal duty and/or the contractual duty not to disclose information. In
case the Agreement is, at present or in the future, subject to the non-disclosure duty under
Act No. 340/2015 Sb., the Contracts Register Act (hereinafter referred to as “the Contracts
Register Act“)(e.g. in consequence of the adoption of an appendix), the Contracting Parties
have, after mutual agreement, marked in their counterparts in yellow (or using another clear
marking, i.e., in shades of grey if, when entering into the Agreement, the Agreement was
exceptionally scanned in shades of grey) the information which will be made illegible in
accordance with the Contracts Register Act. This is the way to mark primarily, although not
exclusively, the trade secret the confidentiality of which is ensured by the Contracting
Parties in an adequate way. The information that is not marked in yellow (or using another
clear marking, i.e., in shades of grey) in the Agreement is not subject to the non-disclosure
duty under this paragraph. This Agreement may only be published by Czech Television using
the procedure set out by the Contracts Register Act; the Agreement must be published
within 30 days of its conclusion. Should Czech Television fail to publish the Agreement within
that period, the Agreement may be published by any Contracting Party using the procedure
set out by the law. The injured Contracting Party is, for any breach of any obligation under
this paragraph, entitled to request from the Contracting Party in breach the payment of a
contractual penalty in the amount of CZK 100,000.

12.4. The Advertiser has no right to interfere in the broadcasting plan (programming) of
Czech Television or in the editorial responsibility and independence of Czech Television.
Should the Advertiser fail to fulfill the duty stated in this clause, the Advertiser is obliged to
pay Czech Television a contractual penalty in the amount of the Fee agreed under the
Agreement. This shall not affect the right of Czech Television to a full compensation for
damage

12.5. Should any of the provisions of the Agreement become invalid, void or unenforceable,
that provision will, to the full extent, be severed from the other provisions and will not have
any impact on the validity and enforceability of the other provisions of the Agreement or, as
the case may be, of the provisions of these General Terms and Conditions. The Contracting
Parties undertake to replace such invalid, void or unenforceable provision with a new
provision which will be valid and enforceable and the subject matter of which will, from the
economic perspective, be as similar as possible to the subject matter of the original
provision. The Agreement can only be amended in writing.

12.6. Under S. 1765 of the Civil Code, the Advertiser has taken on the risk of a change in
circumstances. Prior to entering into the Agreement, the Parties fully considered the
economic, financial and factual situation and are fully aware of the Agreement
circumstances.



12.7. The Contracting Parties have agreed that they replace any rights and obligations which
may been arisen from the performance within the framework of the subject matter of the
Agreement which was made prior to the effective date of the Agreement with the obligation
arising from this Agreement. Any performance within the framework of the subject matter
of the Agreement made prior to the effective date of the Agreement is considered to be
performance under the Agreement and the rights and obligations arisen therefrom are
governed by the Agreement.

12.8. The Contracting Parties expressly exclude the application of the provisions of S. 2050 of
the Civil Code and, furthermore, expressly declare that there is no established practice
and/or trading habits between the Parties the application of which is expressly excluded by
the Parties. The Contracting Parties agree that writings pursuant to the Agreement or these
General Terms and Conditions can be sent by the Contracting Parties in the form of a
scanned copy by e-mail.

12.9. All the relations that are not regulated by these General Terms and Conditions are
governed by the Civil Code and by the other applicable legal regulations of the Czech
Republic, excluding the conflicting rules of international private law. In the case that the
relation created by the Agreement involves an international element, the Contracting Parties
agree that any disputes arising in connection with the Agreement will fall under the
jurisdiction of the courts of the Czech Republic. The Contracting Parties further agree that, as
regards the relationships arising from the business activity of the Contracting Parties, it is the
general court of Czech Television which has the territorial jurisdiction over the dispute.

The General Terms and Conditions take effect on 1 July 2017.
Annexes

1. Technical requirements for television broadcast of sponsor references on Czech
Television



Technical requirements for television broadcast of advertisements and sponsor references
on Czech Television

Parameters not mentioned herein shall be governed in full by the “General technical
requirements for programs delivered and produced by Czech Television” as amended.

The material must be acquired, post-produced and delivered in accordance with the
following specifications:

Image

Resolution: 1920 x 1080 pixels with an aspect ratio of 16:9

Frame rate: 25 frames (50 fields) per second interlaced (1080i/25) with odd fields
first (EBU S2 system).

Sampling 4:2:2.

Color space in accordance with ITU-R BT.709.

Bit depth of video signal (digital samples): 16 -235 (8 bit quantization).

This format is specified in detail in the ITU-R BT.709 recommendation.

Sound

The audio signal must be digitalized in conformity with the EBU R85
recommendation, i.e., using a sampling frequency of 48 kHz, an audio bit depth of 24
bits, in end-to-processing and file presentation mapping without any compression.
STEREO program mode: With regard to the backward compatibility requirements for
the MONO signal, the phase shift between channels may not exceed 90 degrees in
the whole wideband in a longer timeframe.

Loudness according to the EBU R128 recommendation: The acceptable parameters
valid and measured throughout the program footage are as follows: Program
Loudness -23.0+/-1.0 LUFS, Loudness Range < 18 LU, Maximum True Peak Level < -3.0
dBTP.

The difference in the relative timing between the sound and vision components may
not be subjectively perceptible in any part of the material and, according to the EBU
R37 Recommendation, it may not exceed 40 ms in the case of sound before picture
and 60 ms in the case of sound after picture.

The mono sound must be recorded in a stereo track as two mono tracks, so that it
may be processed and transmitted over stereo connection. Identical mono signals in
both tracks may not show a difference at a level exceeding 1dB and a phase shift of
15 degrees / 10 kHz.

File format
Data container MXF OPla with data stream 50Mbit/s, codec MPEG-2, 422P@ML in
conformity with the SMPTE-RDD9 specification and with the parameters mentioned above.

The output intended for emission may be delivered in the following ways:



Using remote access: A Czech Television application available at
https://spoty.ceskatelevize.cz (the access credentials will be provided by e-mail upon
a request addressed to spoetyproct@czech-tv.cz).

Using an appropriate sound recording medium: A hard disk, a USB flash drive ...

A video output may also be delivered using an XDCam disk. The files on the disk must
be organized in accordance with table 1 and, during the recording, the “NAMING
FORM* parameter on the recording machine must be set up to value “C****“  not
“Free”.

Graphic output:

Static graphic output

The resolution to be used shall be Full HD 1920x1080 pixels.

The accepted formats are limited to non-compressed bitmap formats TARGA (*.tga)
or TIFF (*.tif)) and Windows Bitmap (BMP) due to the need to cover the surface with
homogenous color in a compact way. Signal format RGBA (with a key).

The alpha transparency channel is required for graphic output in 32bit resolution
(24bits for color information + 8bits for alpha channel). Color resolution — True Color.

Dynamic graphic output (animations)

The resolution to be used in animations shall be Full HD 1920x1080 pixels.

The accepted formats of animations shall be limited to non-compressed formats. The
graphic output may be delivered as a single video-sequence file or as a sequence of
consecutive numbered static frames. Video sequence formats: TARGA (*.tga) or TIFF
(*.tif)) in signal format RGBK (with a key).

The alpha transparency channel is required for graphic output in 32bit resolution
(24bits for color information + 8bits for alpha channel). Color resolution — True Color.
The frame rate shall be 25 frames per second.

In sponsor references, the upper left corner of the image must be kept available for program
IDENT, which must, by law, be part of all sponsor references. The logo must be accompanied
with a sufficiently large inscription “PROGRAM SPONSOR”.

The minimal height of the text in all outputs intended for emission shall be 40 lines; in the
case of output intended for insertion, it shall be 80 lines.

The outputs intended for insertion must respect all the above rules and their content must
reflect the fact that, during the emission, they will be reduced to 1/16 of their original size.



Table 1

XD CAM - whole program or first part of the program on a sound recording medium

MXF clip IN ouT DUR Clip Content

C0001 09:59:00:00 [09:59:29:24 |00:00:30:00 |Testlines

C0002 09:59:30:00 |09:59:59:24 |00:00:30:00 |Black

C0003 10:00:00:00 [10:59:16:24 |00:59:17:.00 |Program

C0004 10:59:17:00 |10:59:46:24 |00:00:30:00 |Black end 30 seconds
XD CAM - second part of program

MXF clip IN ouT DUR Clip Content

C0001 19:59:00:00 |19:59:29:24 |00:00:30:00 |Testlines

C0002 19:59:30:00 |19:59:59:24 |00:00:30:00 |Black

C0003 20:00:00:00 |20:59:16:24 |00:59:17:00 |Program

C0004 20:59:17:00 |20:59:46:24 |00:00:30:00 |Black end 30 seconds

XD CAM with more programs on a single sound recording medium

MXF clip IN ouT DUR Clip Content
C0001 09:59:00:00 |09:59:29:24 |00:00:30:00 |Test lines
C0002 09:59:30:00 |09:59:59:24 |00:00:30:00 |Black
C0003 10:00:00:00 |10:21:59:24 |00:22:00:00 |Program 1
Black between programs must
C0004 10:22:00:00 |10:22:59:24 |00:01:30:00 |take at least 20 seconds.
Program 2 must start at a whole
C0005 10:23:00:00 |10:42:59:24 |00:20:00:00 |minute.
C0006 10:43:00:00 |10:43:29:24 |00:00:30:00 |Black end 30 seconds






