
.s Sasec! Partnership Agreernent 

-- : ::5·::<:-er:: CAgreemenť') with Effectíve Date 23 December 2022 ís between: 

E:-:1 c:r...2 s 3V. a company limited by shares, regístered in The Netherlands, having its regístered place of business 
a:· :-.5-:::�:: 28·J. 55' 7 AC Eindhoven, The Netherlands further mentioned as "StudyportalsH,

_ r • e·s.:,. c' Gwa :a .. ,aving its registered address at Dvořákova 7, 701 03 Ostrava, Czech Republic, further mentioned
as "lnstitution". each a Party, togcther thc Parties, 

\'lt-::�Ei-.5 ,,,e Parries are collaborating to recruit lnternational students in a Resuits Based Partnership by promoting 
me lns,itution's English-taught programmes to a global audience; 
WriEREAS Each party acts exclusively in its own name and on its own behaif with respect to the rights and obligations 
pursuant to this Agreement; 
WHEREAS the Agreement shall be comprised of tl1e following elements: 

PART A Agreement 
PART B Work Order 

The Parties agree the following: 

p,.., RT fa. Agreement 

Article 1 Deflnltlons 

"Agreement Effective Date" means the date the Agreement shall be lega I ly actlve, which date is first written above; 
"Campaign" means the listing and promotlon of lnstitution's profile and prograrnmes to the visitors on Studyportals 
platforms; 
"Campalgn Start Date" means the date the programmes promotion starts; 
"cxposure" means how much visibility the lnstitution shall be provided on the platform and/or websites of 
Studyportals; 
"Extenslon Term" rneans the agreed tlme period chat starts immediately after the lnitial Term or previous Extension 
Term until the agrei>d end dato: 
"lnitial Term" means the agreed tlme period starting at the Effective Date untll the agreed end date or the Agreernent; 
"Persona! Data" means the definition in article 4 of the General Data Protection Reguladon ("GDPR"; https://gdpr
info. eu/art-4-gdpr /). 
"Referral" means a visitor of any of the Studyportals' portals and/or websites. that is informed and tak es action (such 
as to ciick through to the lnstitution·s web page(s); 
"Term" means the lnitial Term together with any applicoble Exlension Term. 
·statement of Work" means the document agreed upon between lnstltution and Studyportals for the performance
oř any applicable Studyportals' services;
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Article 2 Collaboratlon and obllgatlons 

Obli�ations Studyportals 
Studyportals shall prepare lnstítution's organisation and programrne content for display on Studyportals portais. 
Content and deadlines can be adjusted anytlme by the lnstitution via the account in the Studyportals dashboard. 
Studyportals shall perlodícally report on the interest and traffic to lnstitution's website as a result of the promotion. 
Studyportals shall share relevant ínsíghts and íntelligence reports. 

Obllgations lnstitutíon 
lnstitutíon sha!I provide Studyportals with requíred materlals and (referral) links; 
lnstitution shall inform Studyportals of any changes on lnstitution's website or webpagc(s) (such changes as referral 
link(s), promoted programmes, ar other changes ín the stnicture ín web site(s) orweb page(s), whích requíre changes 
in the Carnpalgn set-up. 

Either Party may publish the existence of the Partnershlp includíng logos vla their respective marketing channels. The 
Agreement ítself shall not be published. 

Article 3 Campalgn planning 

1. The lnstítution's expendíture ís capped to a maximum of the 'total budgeť as specified in the Work Order.
Studyportals will run the campaign until the full value of the lnstitutíon's allocated budget has been delívered.

2. At any time, the lnstitutlon has the ríght to lncrease the campaign budgct ar add any additional promotional
component.

3. lnstitution may request to adjust the exposure !evel of the Campaign per month, with a maximum of 2 times per
campalgn. The price per referral wíll be adjusted as specified in the Work Order.

4. Studyportals will work to spread the campaign exposure over the allotted period untll the Campaign Enci Date 22
December 2023. As a result, lnstítution's programme's exposure level in the search results as well as brandlng
advantagcs of having a premium listing may be affected.

5. At the end of every campaígn, the results Will be evaluated includlng insights to optimize anyfollowing carnpaign.

Artlcle4 Prlces and payment 

1. The full cost of the agreement shall be ínvolced at once after the Campalgn Start Date (as stated in the Work
Order) for every campaign.

2. Payment ls due 30 days after the lnvoíce date. Prices exclude VAT or any sales taxes (if applicable).

Artl�I<: :; Term, c1.1mpt11gn ana Term1nat1on 

Turm 
5.1 The term of this Agreement shall cornmence at the Agreement Effective Date (the "lnltial Term") and shall contínue 

for a period of 12 months. 

campaii;:n 
5.2 Every Campalgn shall commence at the Campalgn Start Date. During the Term, multíple campaigns can 

sequentially or simultaneously be active. 
5.3 The Campaign Start Date and the budget are specified in the Work Order. 
5.4 Addítional Campaígns with dedlcated budget can start at any moment duríng the Term of the Agreement, vía an 

addítional Work Order. 

Results oased Partnershlp Agreemont. Studypott�ls 202,.'.'1, . .: Pace 2 or 5 

SP•r�forr.nce ,wmber: flAP06l22022·03 



rermination 
5.5 The effect of termination of an Agreement shall be that lnstitution shall solely be obliged to pay for the actual 

value delivered until the date of termination. 
5.6 Notwithstanding the forgoing, Studyportals shall have the right, in its sole dlscretion, to terminate the 

collabor ation upon 60 days· prior written notice. lf the lnstitution is found to breach the agreement, Studyportals 
can terminate the agreement with immediate effect. 

Article 6 Persona! Data 

ln the course of providing the Services to the lnstitution under the Agreement, Studyportals may process Persona! 
Data on behalf of the lnstitution and the Parties agree to comply with all applicable legislation with respect to any 
Personal Data, such as GDPR, each acting reasonably and in gcod faith. tn case Studyportais shall process Persona! 
Data under the Agreement, then the Parties agree that the Data Processlng Addendum 
(r,-:os:,1-1::t-v.stuQ:Lpor;:ais.ccm'd99) shali forman addendum to and an integrai part of this Agreement. 

Article 7 Entire Agreement and Order of Precedence 

This Agreement including any appiicable Work Orders, Data Processing Agreement 
('.l!.-.:;;:S.:.! .. : .. ,_:,1wscwQ:Loor::0 1So<'QiTildoa), and Studyportals Terms and Condítions (which may be updated from time to 
time on • :::;•1,v1,,r;,.s:tt.;cyprca1s,rorn1termsandmno;ti;n;;\ form an lntegral part of this Agreement and constítute 
the entire Agreement between the Parties with respect to the subject matter hereof and shall supersede all prior 
understandings, discussions, and agreements rclating to such subject matter. Any amendments to this Agreement 
shall not be effective unless they are made in wríting and executed by both Parties. ln case cf conflict, the provisions 

of this Agreement shall prevail over any provlslons in lnstitution's terms and conditions, invoice, purchase order or 
ether document. ln case of conflict between any documents that form an integral part of thls Agreement, the order 
of precedence for conflict resolution in descending order shail be as follows: (i) this Agreement (including Work 
Orders); (li} Studyportals Terms and Conditions; (iii) Statement of Work; (Iv) any applicable appendíces, amendments 
or addenda. lf either Party submits purchase orders, invoices or other similar documents for ac.counting or 
administrative purposes or otherwise, no pre-printed or sirnilar terms and conditions contalned ln any such form will 
be deemed to supersede or modlfy any of the terms and conditions of this Agreement. 

Article 8 Governlng law and court 

Thls Agreement is governed by, and construed in accordance with, the laws of The Netheriands, without regard to its 
conflict of laws princi ples. Any dispute regarding che validity, interpretation, termínation and performance under any 
Agreement wlll be brought before the competent courts ofThe Netheriands. 

This offer is vaiid until 31 December 2022 

INSTITUTION 

Date: 

Name: 

1 5 -12· 2022 

✓lt-lJ f_ltí/t
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STUOYPORTALS 

Date: .í-2:) \ J,2 / ),O 2,[J
Name: �Qfr;,t"6> Q �\\.'C

Title: �tylE� �u )'\��� 

Signatur, 
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PARTB Work Order (#RBP06122022-03) 

Thls Work Order, dated 06 Decernber 2022 is between tnstitution, and Studyportals BV, ("Studyportals"), wlth its
registered office at Klokgcbouw 280, 5617 AC Eindhoven, The Netherlands, is an integral part of and ls subject to the 
Results Based Partnership Agreement with Effective Date 23 December 2022 and SP-reference nurnber: 
#RBP06122022-03 and its General Terrns and Conditíons. 

Studyportals details Studyportals' Bank detalls Studyportals' Bank address 
accountsreceivablc@studyportals.com Rabobank Rabobank, Branct1e 'TIiburg e.o.' 
T: +31 (O) 40 292 0060 Account No: 1306.98.318 Spoorlaan 300 
F: + 31 (O) 40 292 0075 IBAN: Nl12 RABO 0130 698318 5017]2 Tilburg 
CoC reglstratlon nr. 769.39.219 Swift/BIC: RABONL2U The Netherlands 
VAT regístratlon No: NL 860.847.160.B01 Sort code: 1512 Tel. +31 (O) 13 537 99 11 

Contact Detalls 

I nstitutlon Address: (nstltution Contact Billing Address: 
Dvořákova 7 Name: I Markéta Mikova Dvořákova 7 
701 03 Ostrava Tel: I +420 553 461 079 701 03 Ostrava 
Czech Republic I Czech Republic 

Email: I marketa.rnikova@osu.cz PO number: .. ,u ... . . ....... .... 

VAT number: CZ61988987 

Result-based Partnershlp 

Agreement effective date 23 Decernber 2022 Agreement duration ! 12 months

Campaign start date 23 Decernber 2022 The campaign will run untll the allocated budget has been 
delívered l8l Spread campaign exposure until desired end 
Date 22 December 2023. 

Agreement renewal No Renewal term 

Campalgn budget and prices 
TOTAL auDGET 

An extra 50/o will be provisionally added to your total budget for frae, incre;ii;ing it to 
€3,360. 

Premlum Listin2 Cam0aign 
Non-geotargeted referral price 
Price for a Studyportals vlsitor that clicks through the lnstitution's web page: 

• Regular Premiurn Listing
• light Premium Listing
• Super Premiurn Listing (max. 3 per sub-discipllne)

Geo-focuse<l referral price 
Price for a Studyportals visltor that clicks through the lnstitution's web page: 

• Regular Premium Listing
• Light Prernium listing
• Super Premíum Listing (max. 3 per sub-dlsciplíne)
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IN/A 

€3,200 

€ 4.00 

€ 3.35 

€5.60 

€4.40 

€3.69 

€6.16 
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lncluded in the Cameaign 
Premium Listing 
S , ::,ť 1::.t.r English-caught degree programmes listed with Studyportals, on the
·;; e·. ar.r oonal(s);

Speciťic levels or programmes included 
= '.'.,;srers 3: Bachelors l8l PhD '.:J Short Courses !2il Preparation Courses Prograrns 

.Geo-targeting 
�s,itution can choose to use geo-focusing to increase the percentage of referrals 
:;:."'"1:ng from selected countries at the above-cited cost per referral. 

campalgn calibw.J.Qn 
:::·"ioaign exposure is to be spread over the period from the Campaign Start Date until 

22 :>ecember 2023. 

lJnlversity Premium Profile 
: ;,,a ·;ed informarion about the university, includes selected promotíonai content, a 
-e;;:ia ga!lery, and integrated social media links and buttons.

Data ad rninistratl9.D 
3:-,::'j,;:onals will insert and update lnstitution's programrnes information from a 
;; : ., ·:e of your choosing. 

Monthly report of results 
::'::at1ed statistics for each programme, including a geographical breakdown of 
. si:ors. 
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