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RAMCOVA SMLOUVA O UMISTENI
AUDIOVIZUALNICH OBCHODNICH
SDELENI NA INTERNETOVYCH
STRANKACH CESKE TELEVIZE

uzavfena podle § 1746 odst. 2 a nésl. zakona ¢. 89/2012
Sb., ob&ansky
zakonik, ve znéni pozdéjsich predpisti (dale jen
.0bCansky zakonik"), mezi:

Ceska televize

ICO: 00027383, DIC: CZ00027383

se sidlem Kavci hory, Na Hfebenech Il 1132/4,
140 70 Praha 4

zfizena zakonem ¢&. 483/1991 Sbh. o Ceské

televizi, nezapisuje se do obchodniho rejstfiku
zastoupena: Ing. Hynek Chudarek - vykonny
feditel obchodu

!!a|e jen ,,Ces!a televize)

>

LEGO Trading s.r.o.
ICO: 25093762, DIC: CZ25093762

se sidlem Boudnikova 2506/1, Liberi, 180 00
Praha 8
zapsana v obchodnim rejstfiku vedeném

Méstskym soudem v Praze, oddil C, vlozka 49132

zastoupena: ||l General

Manager, zplnomocnéna jednatelem
(dale jen ,Zadavatel“)

Ceska televize a Zadavatel se dale spole&né
oznacCuji také jako ,smluvni strany“ ¢i jednotlivé
jako ,smluvni strana“.

1. PREDMET RAMCOVE SMLOUVY

11 Pfedmétem této ramcové smlouvy je
zdvazek Zadavatele uzavfit jednotlivé
provadéci smlouvy o umisténi

audiovizualniho obchodniho sdéleni na
internetovych strankach Ceské televize

REK221-00059/
252

FRAMEWORK CONTRACT ON THE
PLACEMET OF AUDIOVISUAL
COMMERCIAL COMMUNICATIONS ON
CZECH TELEVISION
WEBSITE

concluded pursuant to Section 1746(2) et seq. of Act No.
89/2012 Caoll., Civil Code,
as amended (hereinafter referred to as the “Civil Code”),
by and between:

Czech Television

Company ID: 00027383, Tax ID No: CZ00027383
with its registered office at Kavci hory, Na
Hfebenech Il 1132/4, Postal Code 140 70, Prague
4

established by Act No. 483/1991 Coll., on Czech
Television, it is not registered in the Commercial
Register represented by: Ing. Hynek Chudarek -
Executive Sales Director

(hereinafter referred to as “Czech Television”)

and

LEGO Trading s.r.o.
Company ID: 25093762, Tax ID No: CZ25093762
with its registered office at Boudnikova 2506/1,
Liben, Postal Code 180 00, Prague 8
incorporated in the Commercial
maintained by the Municipal
Section C, Insert 49132
represented by:

Register
Court in Prague,

, General

Manager, authorized by the Executive Head
(hereinafter referred to as the “Contracting
Authority”)

Czech Television and the Contracting Authority are
also collectively referred to as the “Contracting
Parties” or individually as the “Contracting Party”.

1 SUBJECT MATTER OF THE

FRAMEWORK CONTRACT
11 The subject matter of this Framework
Contract is the obligation of the Contracting
Authority to conclude individual
implementing contracts on the placement
of audiovisual commercial communication

on the Czech Television website .
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a zavazek
Ceské televize poskytnout Zadavateli

pInéni dle jednotlivych provadécich smluv.

Pfedmétem této ramcové smlouvy je
rovnéz garance obchodnich podminek a
rozsahu komeréniho plnéni Ceskou televizi
Zadavateli na plnéni dle jednotlivych
provadécich smiuv.

SPECIFIKACE A ZPUSOB UZAVIRANI
PROVADECICH SMLUV

Jednotliva mésicni plnéni vCetné
financnich a platebnich podminek a v€etné

specifikace umisténi audiovizudlnich
obchodnich sdéleni na internetovych
strankach Ceské televize budou

specifikovana v jednotlivych provadécich
smlouvéach, které se Zadavatel zavazuje
uzavfit vzdy pro kazdy kalendafni mésic,
v némz bude pfislusné obchodni sdéleni
umisténo na internetovych strankach
Ceské televize.

Pro vylouceni pochybnosti se vyslovné
uvadi, Zze provadéci smlouva bude
uzaviena pro kazdy kalendafni mésic, ve
kterém bude pfislusného obchodniho
sdéleni  umisténo na internetovych
strankach Ceské televize, ato pro pfislusné
obchodni sdéleni vzdy zvlast.

Zadavatel se zavazuje dodavat Ceské
televizi pro kazdy kalendafni mésic trvani
této ramcové smlouvy navrhy jednotlivych
provadécich smluv (zavazné objednavky)
obsahujici finan¢ni a platebni podminky,
véetné specifikace umisténi
audiovizualnich obchodnich sdéleni na
internetovych strankach Ceské televize.

Ceska televize v pfipadé, Ze navrh
jednotlivé provadéci smlouvy (zavazné
objednavky) bude spliovat vSechny

nalezitosti, provadéci smlouvu podepiSe a
doruci jedno vyhotoveni Zadavateli. Pokud
Ceska televize pfijeti navrhu provadéci
smlouvy (zavazné objednavky) nepotvrdi a
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and the
obligation of the Czech Television to
provide the Contracting Authority with the
performance according to individual
implementing contracts.

The subject of this Framework Contract is
also a guarantee of the business conditions
and the scope of commercial performance
by Czech Television to the Contracting
Authority for the performance according to
individual implementing contracts.

SPECIFICATIONS AND METHOD OF
CONCLUSION OF IMPLEMENTING
CONTRACTS

Individual monthly performances, including
financial and payment terms and conditions
and including the specification of the
placement of audiovisual commercial
communications on the Czech Television

website will be specified in individual
implementing contracts, which the
Contracting  Authority undertakes to

conclude for each calendar month in which
the relevant commercial communication is
placed on the Czech Television website.

For the avoidance of doubt, it is explicitly
stated that the implementation contract will
be concluded for each calendar month in
which the relevant commercial
communication will be placed on the Czech
Television website, always for the relevant
commercial communication separately.

For each calendar month of this Framework
Contract, the Contracting  Authority
undertakes to supply Czech Television with
individual implementing contract drafts
(binding orders) containing financial and
payment terms and conditions, including
the specification of the placement of
audiovisual commercial communications
on the Czech Television website.

If the draft of an individual implementing
contract (binding order) meets all the
requirements, Czech Television will sign
the implementing contract and deliver one
copy to the Contracting Authority. If Czech
Television does not confirm and does not
sign the acceptance of the draft
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nepodepise,
smlouva

ma se za to, Zze provadéci
nebyla

uzaviena.

PLATEBNi PODMINKY

Vyuctovani  plnéni  bude provadéno
danovym dokladem - fakturou, kterou
Ceska televize vystavi nejpozdéji do 14 dnd
po skon&eni kazdého kalendarniho mésice
za realizovand obchodni sdéleni
v uplynulém kalendafnim meésici. Faktura
bude splatna do ] dnii od jejiho vystaveni.

Faktura bude odeslana posStou na adresu
sidla Zadavatele.

V pfipadé prodleni s Ghradou odmeény je
Ceska televize opravnéna Uctovat
Zadavateli smluvni arok z prodleni ve vysSi
0,03 % zdluzné c&éastky za kazdy den
prodleni se zaplacenim faktury.

DALSI ZAVAZKY SMLUVNICH STRAN

Zadavatel se zavazuje

i. postupovat pfi plnéni této ramcové
smlouvy v souladu s opravnénymi
zajmy Ceské televize;

i. vykonavat svou Cinnost dle této
ramcové  smlouvy podle  svych

nejlepSich schopnosti a moZnosti,
s Usilim, které je po ném mozné
poZadovat;
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implementing contract (binding order), the
implementing contract is deemed to have
not been concluded.

TERMS OF PAYMENT

The billing of the performance will be
carried out via a tax-relevant document -
an invoice issued by Czech Television
within 14 days of the end of each calendar
month for the commercial communication
implemented in the previous calendar
month. The invoice will be due within .
days of its issue.

The invoice will be sent by post to the
address of the Contracting Authority's
registered office.

In the event of delays with payment of
remuneration, Czech Television is entitled
to charge the Contracting Authority interest
on late payment of 0.03% of the amount
due for each day of delay with payment of
the invoice.

OTHER OBLIGATIONS OF
CONTRACTING PARTIES

The Contracting Authority undertakes to:

i. Proceed in the performance of this
Framework Contract in accordance
with the legitimate interests of Czech
Television;

i. Carry out its activities under this
Framework Contract to the best of its
ability and capability, with the efforts
that may be required of it
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dodrzet kvantitativni rozsah plnéni dle
¢l. 1. odst. 1.1 této ramcové smlouvy;

fidit se pokyny Ceské televize, stejné

jako VSeobecnymi smluvnimi
podminkami pro umistovani
audiovizualnich obchodnich sdéleni
na internetovych strankach Ceské
televize, které tvofi pfilohu €. 1 této
ramcoveé smlouvy;

dbat pfi vykonu své €innosti toho, aby
nebyla poSkozena dobra poveést
Ceské televize.

Ceska televize se zavazuje

spolupracovat se Zadavatelem a
poskytnout mu nezbytnou soucinnost
tak, aby Zadavatel byl schopen plnit
zdvazky stanovené touto ramcovou
smlouvou;

vyjadfovat se priibézné k poZzadavkim

Zadavatele souvisejicim
s poskytovanym plnénim dle této
rdmcoveé smlouvy.

Ceska televize je opravnéna neumistit na

internetové  stranky  Ceské televize
Zadavatelem sjednané obchodni sdéleni,
pokud

i.  nespliuje podminky stanovené

pravnimi pfedpisy (zejména zadkonem
¢. 40/1995 Sb., o regulaci reklamy,
ve znéni pozdéjSich pfedpisd,
zdkonem ¢ 132/2010 Sh., o
poskytovani audiovizualnich sluzeb na
vyzadani, ve znéni pozdéjSich
pfedpisl, a zdkonem ¢&. 121/2000 Sh.,
autorsky zakon, ve znéni pozdéjSich
piedpis();

nespliuje podminky stanovené
VSeobecnymi smluvnimi podminkami
pro umistovani audiovizudlnich
obchodnich sdéleni na internetovych
strankach Ceské televize, a to véetné
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Comply with the quantitative scope of
performance referred to in Article 1,
paragraph 1.1 of this Framework
Contract;

Follow the instructions of Czech
Television, as well as the General
Terms and Conditions for the
Placement of Audiovisual
Commercial Communications on the

Czech Television Website, which
constitutes Annex No. 1 to this
Framework Contract;

In carrying out its activities, make

sure that the good reputation of
Czech Television is not damaged.

Czech Television undertakes to:

Cooperate with the
Authority and provide it with the
necessary synergy so that the
Contracting Authority is able to fulfil
the obligations set out in this
Framework Contract;

Contracting

Comment continuously on the
requirements of the Contracting
Authority related to the provided

performance under this Framework
Contract.

Czech Television is entitled not to place a
commercial communication agreed with the

Contracting

Authority on the Czech

Television's website if

i. It does not

meet the conditions
stipulated by legal regulations
(especially Act No. 40/1995 Coll., on
the Regulation of Advertising, as
amended, Act No. 132/2010 Coll., on
On-Demand  Audiovisual Media
Services, as amended, and Act No.
121/2000 Coll., Copyright Act, as
amended);

It does not meet the conditions set

out in the General Terms and
Conditions for the Placement of
Audiovisual Commercial

Communications on the Czech
Television Website, including the
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technickych kritérii v téchto smluvnich
podminkach stanovenych;

iii. neni-li v souladu s Kodexem Ceské
televize;

iv.  naruSuje-li prava €i opravnéné zajmy
tfetich osob.

Pro pfipad neumisténi obchodniho sdéleni
na internetové stranky Ceské televize
z dGvodl na strané Zadavatele uvedenych
v Cl. 4. odst. 4.3 této ramcové smlouvy, tj.
pokud by Zadavatel trval na takové formé
obchodniho sdéleni, jehoz umisténi na
internetovych strankach Ceské televize by
bylo v rozporu s i

7e Ceska televize bude v
pribéhu pinéni této smlouvy v prodleni s

V pfipadé,

poskytnutim  dohodnutého obchodniho
sdéleni nebo jeho casti, a toto prodleni
neodstrani ani pfes pisemnou vyzvu
Zadavatele v pfiméfené dodateé¢né Ihité ji
k tomu poskytnuté, je Zadavatel opravnén
pozadovat po Ceské televizi za kazdy i
zapocaty den prodleni zaplaceni smluvni
pokuty ve vysi 0,03 % z ceny obchodniho
sdéleni nebo jeho ¢asti, s jehoz
poskytnutim je Ceska televize v prodleni.

Doda-li Zadavatel pro ucCely umisténi na
internetovych strankach Ceské televize
jako obchodniho sdéleni  jakékoliv
audiovizudlni dilo, Zadavatel je povinen
zajistit uzavieni veSkerych smluv o pofizeni
prvotniho zdznamu audiovizualniho dila a
zafazeni autorskych dél, umeéleckych
vykonl a jinych pfedmétd ochrany podle
autorského zékona do audiovizuélniho dila
s rezisérem, jakoz i s autory audiovizualné
uzitych dél, véetné& autorl dé&l hudebnich,
vykonnymi umélci a veSkerymi ostatnimi
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technical criteria set out in these

terms and conditions;

iii. It is not in accordance with the Czech
Television Code;

iv. It distorts the rights or legitimate
interests of third parties.

In case of failure to place commercial
communication to the Czech Television
website for reasons of the Contracting
Authority referred to in Article 4, paragraph
4.3 of this Framework Contract, i.e., if the
Contracting Authority insisted on such a
form of commercial communication, the
placing on the website of Czech Television
would be contrary to the legislation, Czech
Television

is in
delay during the performance of this
Contract with the provision of the agreed
commercial communication or part thereof,
and does not eliminate this delay despite a
written request from the Contracting
Authority within a reasonable additional
period provided to it, the Contracting
Authority is entitled to request from Czech
Television to pay for each even the
commenced day of delay the payment of
the contractual penalty in the amount of
0.03% of the price of the commercial
communication or part thereof, with the
provision of which the Czech Television is
in delay.

In the event that Czech Television

If the Contracting Authority delivers any
audiovisual work for the purpose of
placement on the Czech Television website
as a commercial communication, the
Contracting Authority is obliged to ensure
the conclusion of all contracts for the initial
recording of the audiovisual work and the
inclusion of copyright works, works of art
and other subject of protection under
copyright law in the audiovisual work with
the director, as well as the authors of
audiovisual works, including authors of
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nositeli prav tak, aby Ceska televize byla
opravnéna uzit audiovizudlni dilo
Zadavatele sdélovanim vefejnosti podle §
18 odst. 2) zakona ¢. 121/2000 Sb.,
autorsky zakon, ve znéni pozdé&jSich
pfedpisl, a v rozsahu bez mnoZstevniho,
teritorialniho a  Casového  omezeni,
s vyjimkou prav  povinné  kolektivné
spravovanych a s vyjimkami uvedenymi ve
VSeobecnych smluvnich podminkach pro
umistovani audiovizualnich obchodnich
sdéleni na internetovych strankach Ceské
televize. Dodani hudebni sestavy kazdého
audiovizualniho dila se Fidi pfilohou ¢. 1
této rdmcoveé smlouvy.

Zadavatel se zavazuje, ze vi&i Ceské
televizi nebudou v souvislosti s uzitim
audiovizualniho dila dle pfedchoziho
odstavce uplatnény Zadné opravnéné
naroky nositeldl prav. V pfipadé&, Ze budou
vici Ceské televizi takové naroky dle
predchozi véty uplatnény, Zadavatel je
povinen tyto naroky v plné vysi uspokojit a
nahradit Ceské televizi 3$kodu v plném
rozsahu. Ceska televize ma v takovém
pfipadé rovnéz pravo na odstoupeni od této
ramcové smlouvy a/nebo  provadéci
smlouvy/smluv.

VSEOBECNE SMLUVNIi PODMINKY

Smluvni strany vyslovné prohlaSuji, Zze
nedilnou soucasti této ramcové smlouvy,
jakoz i kazdé provadéci smlouvy jsou, resp.
budou VSeobecné smluvni podminky pro
umistovani audiovizualnich obchodnich
sd&leni na internetovych strankach Ceské
televize. Zadavatel timto potvrzuje, Ze se
seznamil s VSeobecnymi  smluvnimi
podminkami pro umistovani
audiovizualnich obchodnich sdéleni na
internetovych strankach Ceské televize,
souhlasi s nimi a zavazuje se je dodrZovat.

Pro vylou€eni pochybnosti se uvadi, ze
v pfipadé této ramcové smlouvy se uplatni
takova ustanoveni VSeobecnych smluvnich
podminek pro umistovani audiovizualnich
obchodnich sdéleni na internetovych

4.7

51

52

REK221-00059/
252

musical works, performers and all other
right holders, so that Czech Television is
entitled to use the Contracting Authority's
audiovisual work by communicating to the
public pursuant to Section 18 (2) of Act No.
121/2000 Coll., Copyright Act, as
amended, and to the extent without
guantitative, territorial and time restrictions,
with the exception of the rights compulsorily
collectively administered and with the
exceptions specified in the General Terms
and Conditions for the Placement of
Audiovisual Commercial Communications
on the Czech Television Website. The
delivery of the musical composition of each
audiovisual work is governed by Annex No.
1to this Framework Contract.

The Contracting Authority undertakes that
no legitimate claims of rightholders will be
asserted against Czech Television in
connection with the use of an audiovisual
work pursuant to the preceding paragraph.
In the event that such claims are asserted
against Czech Television in accordance
with the previous sentence, the Contracting
Authority is obliged to satisfy these claims
in full and to compensate Czech Television
for the damage in full. In such a case,
Czech Television also has the right to
withdraw from this Framework Contract
and/or the implementation
contract/contracts.

GENERAL TERMS AND CONDITIONS

The Contracting Parties expressly declare
that the General Terms and Conditions for
the Placement of Audiovisual Commercial
Communications on the Czech Television
Website will be an integral part of this
Framework Contract, as well as any
implementing contracts. The Contracting
Authority hereby confirms that it has read
the General Terms and Conditions for the
Placement of Audiovisual Commercial
Communications on the Czech Television
Website, agrees to them and undertakes to
comply with them.

For the avoidance of doubt, it is stated that,
in the case of this Framework Contract, the
provisions of the General Terms and
Conditions for the Placement of
Audiovisual Commercial Communications
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strankach Ceské televize, ktera
z hlediska  vécného  smyslu
aplikovatelna.

jsou
Upravy

Ceska televize ma pravo VSeobecné
smluvni podminky pro  umistovani
audiovizualnich obchodnich sdéleni na
internetovych strankach Ceské televize
jednostranné ménit (novelizovat). Dojde-li
ke zméné téchto VSeobecnych smluvnich
podminek, uvefejni o tom Ceska televize
informace na svych webovych strdnkach
www.ceskatelevize.cz nejméné 15 dnl
pfede dnem jejich ucinnosti. Pokud by se

postaveni Zadavatele zménou téchto
VSeobecnych smluvnich podminek
zhorSilo, mé& Zadavatel pravo zmény

odmitnout atuto ramcovou smlouvu a/nebo
provadéci smlouvu/smlouvy vypovédét.
Uc&innost vypovédi této ramcové smlouvy
nastane dnem Ucinnosti zmeénénych
VSeobecnych smluvnich podminek, timto
dnem skonci také acinnost vSech
sjednanych provadécich smluv, které
budou zménou VSeobecnych smluvnich
podminek dotCeny Vv neprospéch
Zadavatele.

ZAVERECNA UJEDNANI

Smluvni strany prohlasuji, ze vymezeni
pfedmétu této radmcové smlouvy a ceny,
pfipadné hodnoty pfedmétu této ramcové
smlouvy na titulni strané této ramcové
smlouvy, nema normativni vyznam a uvadi
se zde pouze pro Uucely provedeni
uverejnéni této ramcové smlouvy v registru
smiuv.

VesSkeré odkazy na ustanoveni, resp.
ujednani, pouzité v této rdmcové smlouvé
predstavuji odkazy na ustanoveni, resp.
ujednani, této rdmcové smlouvy, neni-li v
daném odkazu vyslovné stanoveno jinak.

Smluvni strany se dohodly, Ze obsah této
ramcové smlouvy se povazuje za davérny,
stejné jako veSkeré informace, které vejdou
ve zndmost smluvnich stran v souvislosti s
jednanim o uzavfeni této ramcové
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on the Czech Television Website that are
applicable in terms of the substantive
meaning of the regulation shall apply.

Czech Television has the right to
unilaterally change (amend) the General
Terms and Conditions for the Placement of
Audiovisual Commercial Communications
on the Czech Television Website. If these
General Terms and Conditions change,
Czech Television will publish information
about this on its website

www.ceskatelevize.cz at least 15 days
before the day of their effectiveness.
Should the status of the Contracting
Authority deteriorate by changing these
General Terms and Conditions, the
Contracting Authority shall have the right to
reject changes and to terminate this
Framework Contract and/or repudiate the
implementing contract/contracts. The
termination of this Framework Contract will
have effect on the date of the amended
General Terms and Conditions; this date
will also end the effectiveness of all
negotiated implementing contracts, which
will be affected by the modification of the
General Terms and Conditions to the
detriment of the Contracting Authority.

FINAL PROVISIONS

The Contracting Parties declare that the
definition of the subject matter of this
Framework Contract and the price and,
where appropriate, the value of the subject
matter of this Framework Contract on the
front page of this Framework Contract is not
of operative relevance and shall be
included herein only for the purposes of the
publication of this Framework Contract in
the register of contracts.

All references to the provisions and/or the
arrangements used in this Framework
Contract constitute references to the
provisions and/or arrangements of this
Framework Contract, unless expressly
stated otherwise in the reference.

The Contracting Parties agree that the
content of this Framework Contract is
considered confidential, as well as any
information that is known to the Contracting
Parties in connection with the negotiations
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smlouvy, pfi jejim plnéni a v souvislosti
s nim, a Zzadna ze smluvnich stran neni bez
pfedchoziho pisemného souhlasu druhé
smluvni strany opravnéna dané informace
sdélovat tfetim osobam, a to ani po
ukon€eni plnéni této ramcové smlouvy Cci
ukonceni této ramcoveé smlouvy,
s vyjimkou informaci: (i) s nimiz se smluvni
strana seznamila nezavisle na druhé
smluvni stran&; (i) které Ceska televize
sama sdéluje tfetim osobam v souvislosti
s pfipravou, vyrobou, distribuci a/nebo
propagaci svého programového obsahu,
k némuz se vztahuje tato ramcova
smlouva, a/nebo v souvislosti se svou
propagaci (s vyjimkou informaci
oznaCenych Zadavatelem jako jeho
obchodni tajemstvi); (jii) které smluvni
strana poskytne nebo uvefejni na zakladé
pravniho pfedpisu nebo vykonatelného
rozhodnuti soudu ¢i spravniho organu; a
(iv) které smluvni strana poskytne svym
odbornym poradctim a/nebo  jinym
spolupracovnikim véazanym zakonnou
a/nebo smluvni povinnosti micenlivosti.
Vzhledem ktomu, Ze tato rAmcova smlouva
podléha povinnosti uvefejnéni  podle
zékona €. 340/2015 Sbh., o registru smluv
(dale jen ,zékon o registru smluv*®), smluvni
strany ve vzajemné shodé oznacily v jejich
stejnopisech Zlutou barvou informace,
které budou znecitelnény v souladu se
zdkonem o registru smluv. Takto bylo
oznaCeno zejména, nikoli vSak vylu€né,
obchodni tajemstvi, jehoz utajeni smluvni
strany odpovidajicim zplsobem zajistuiji.
Na informace, které vtéto rédmcové
smlouvé nejsou oznaceny Zlutou barvou,
se po jejim uvefejnéni postupem podle
zdkona o registru smluv nevztahuje
povinnost mi¢enlivosti dle tohoto odstavce.
Tuto smlouvu je opravnéna postupem
podle zakona o registru smluv uvefejnit
pouze Ceska televize, a to v dob& do 30
dnd od jejiho uzavieni. Nedojde-li v této
dobé k uvefejnéni této ramcové smlouvy ze
strany Ceské televize, pak je kjejimu
uvefejnéni  postupem  podle zakona
o registru  smluv  opravnéna kterakoli
smluvni strana. Za kazdé poruSeni
kterékoli povinnosti dle tohoto odstavce je
dotCend  smluvni strana  opravnéna
pozadovat od poruSujici smluvni strany
zaplaceni smluvni pokuty ve vySi
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on the conclusion, in the course of and in
connection with the implementation of this
Framework Contract, and none of the
Contracting Parties shall be entitled,
without the prior written consent of the other
Contracting Party, to communicate the
information to third parties, even after the
completion of this Framework Contract or
the termination of this Framework Contract,
with the exception of information: (i) of
which the Contracting Party has learned
independently of the other Contracting
Party; (i) which Czech Television itself
communicates to third parties in connection
with the preparation, production,
distribution and/or promotion of its
programme content to which this
Framework Contract applies, and/or in
connection with its promotion (with the
exception of information identified by the
Contracting Party as its trade secrets); (iii)
which the Contracting Party shall provide or
publish on the basis of a legal or
enforceable decision of the court or
administrative authority; and (iv) which the
Contracting Party shall provide to its expert
advisers and/or other associates bound by
the statutory and/or contractual obligation
of confidentiality. As this Framework
Contract is subject to the obligation to
publish pursuant to Act N0.340/2015 Coll.,
on the Register of Contracts (hereinafter
referred to as the “Act on the Register of
Contracts”), the Contracting Parties have,
in concert, marked the information, which
are to be make unreadable in accordance
with the Act on the Register of Contracts, in
its copies with yellow colour. This marking,
in particular, but not exclusively, was used
for marking trade secrets the confidentiality
of which shall be adequately ensured by the
Contracting Parties. Information that is not
marked in yellow herein is not subject to the
confidentiality  obligation under this
paragraph afterit has been published in
accordance with the Act on the Register of
Contracts. This Contract can only be
published by Czech Television in
accordance with the Act on the Register of
Contracts within 30 days of its conclusion.
If this Framework Contract is not published
by Czech Television at this time, any
Contracting Party is authorised to publish it
in accordance with the procedure laid down
in the Act on the Register of Contracts. For




6.4

6.5

6.6

6.7

Tato ramcova smlouva se fidi pravnim
fadem Ceské  republiky, zejména
obCanskym zakonikem. PFfipadné spory
mezi smluvnimi stranami budou FeSeny
predevSim dohodou, pfiemz nedojde-li k
dohodé o feSeni urciteho sporu, budou k
jeho TteSeni pfislusné soudy Ceské
republiky.

Smluvni strany vyslovné prohlasSuji, Zze
mezi nimi neni jakakoli zavedena praxe
stran a/nebo obchodni zvyklosti, jejichz
aplikaci vyslovné vyluc€uji.

V prfipadé, Ze se ke kterémukoli ustanoveni
této ramcové smlouvy, resp. provadéci
smlouvy &i k jeho casti podle zadkona jako
ke zdanlivému pravnimu jednani nepfihlizi,
nebo Ze kterékoli ustanoveni této rdmcové
smlouvy, resp. provadéci smlouvy ¢&i jeho
¢ast je nebo se stane neplatnym,
nedcinnym a/nebo nevymahatelnym,
oddéli se bez dalSiho v pfislusSném rozsahu
od ostatnich ujednani této ramcové
smlouvy, resp. provadéci smlouvy a
nebude mit Zadny vliv na platnost, ucinnost
a vymabhatelnost ostatnich ujednani této
rdmcové  smlouvy, resp. provadéci
smlouvy. Smluvni strany se zavazuji
nahradit takové zdanlivé, nebo neplatné,

nedcinné a/nebo nevymahatelné
ustanoveni ¢&i jeho ¢&st ustanovenim
novym, které bude platné, Gcinné a

vymahatelné a jehoz vécny obsah a
ekonomicky vyznam bude shodny nebo co

nejvice podobny nahrazovanému
ustanoveni tak, aby Uc€el a smysl smlouvy
zlstal zachovan. Smluvni strany pro
vylou€eni vSech pochybnosti vyslovné
vylu€uji  aplikaci 8§ 576 obcCanského
zakoniku.

Smluvni strany se dohodly, Ze:

a) jakakoli zména této ramcové smiouvy,
resp. provadéci smlouvy mize byt
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any breach of any obligation under this
paragraph, the Contracting Party
concerned shall be entitled to claim a
contractual penalty in the amount of

from the infringing Contracting
Party.

This Framework Contract is governed by
laws of the Czech Republic, in particular the

Civil Code. Any disputes between the
Contracting Parties shall be resolved
primarily by agreement, and if no

agreement is reached on resolving a
particular dispute, the competent courts of
the Czech Republic will resolve it.

The Contracting Parties expressly declare
that there is no established practice
between the parties and/or commercial
practices the application of which they
expressly exclude.

In the event that any provision of this
Framework Contract and/or the
implementation contract or part thereof
according to the law is not taken into
account as an apparent legal action, or that
any provision of this Framework Contract
and/or the implementation contract or part
thereof is or becomes invalid, ineffective
and/or unenforceable, it shall be separated
from the other provisions of this Framework
Contract and/or the implementation
contract and will have no effect on the
validity, effectiveness and enforceability of
other provisions of this Framework
Contract and/or the implementing contract.
The Contracting Parties undertake to
replace such apparent or invalid, ineffective
and/or non-enforceable provision or part
thereof by a new provision that will be valid,
effective and enforceable and whose
material content and economic importance
will be identical or as close as possible to
the substituted provision in such a way that
the purpose and meaning of the contract is
maintained. The Contracting Parties
expressly exclude the application of
Section 576 of the Civil Code to avoid any
doubts.

The Contracting Parties agree that:

a) Any amendment to this Framework
Contract and/or the implementing




6.8

b)

c)

d)

sjedndna vyluéné a pouze pisemnym
dodatkem podepsanym obéma
smluvnimi stranami, a to sjejich
podpisy na téze listing;

zvyklosti ani zavedena praxe stran
nemaji prednost pfed ustanovenimi
této ramcové smlouvy, resp. provadéci
smlouvy ani pfed ustanovenimi zakona;

na sebe prebiraji nebezpeci zmény
okolnosti a ponese jej kazdad smluvni
strana sama za sebe; ustanoveni §
1766  obcanského  zakoniku se
nepouzije;

marné uplynuti dodatec¢né Ihity k
plnéni nema za nasledek automatické
odstoupeni od této ramcové smlouvy,
resp. provadéci smlouvy;

poté, co byl navrh této ramcové
smlouvy, resp. provadéci smlouvy Ci
jejiho dodatku po podpisu jednou ze
smluvnich stran predlozen k podpisu
druhé smluvni strané, vyluCuje se pfijeti
daného navrhu druhou smluvni stranou
s dodatkem nebo odchylkou;

pfipousti-li vyraz pouzity v této ramcové
smlouveé, resp. provadéci smlouvé
rlzny vyklad, nevylozi se
v pochybnostech k tizi toho, kdo jej
pouzil jako prvni.

Tato rdmcova smlouva je vyhotovena ve
tfech stejnopisech s platnosti originalu (dva

pro Ceskou televizi, jeden pro Zadavatele).

Smluvni strany souhlasné prohlasuji, Zze si tuto
rdmcovou smlouvu pozorné pfecetly, Ze jeji obsah
je srozumitelny a ur€ity, a Ze jim nejsou znamy
Zzadné dlvody, pro které by tato ramcova smlouva

nemohla byt smluvnimi stranami uzaviena a
zdvazky z ni fadné plnény a nejsou jim znamy
Zzadné davody, které by zplsobovaly neplatnost

této

rdmcové smlouvy. Na znameni toho, ze

s obsahem této ramcové smlouvy bez vyhrad a ze
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contract may be concluded exclusively
and only by a written amendment sighed
by both Contracting Parties, with their
signatures on the same document;

b) Customs and established practice of the
Contracting Parties do not take
precedence over the provisions of this
Framework  Contract and/or the
implementation contract and over the
provisions of the law;

c) They assume the risk of changing
circumstances which shall be borne by
each Contracting Party for itself; the
provisions of Section 1766 of the Civil
Code shall not apply;

d) The futile expiry of the additional period
for performance does not result in
automatic withdrawal from this
Framework  Contract and/or the
implementation contract;

e) After a draft of this Framework Contract
and/or the implementation contract or its
amendment after signing by one of the
Contracting Parties was submitted for
signature to the other Contracting Party,
the acceptance of the draft by the other
Contracting Party with an amendment or
deviation is excluded;

f) If the term used in this Framework
Contract or implementation contract
permits different interpretations, it shall
not be interpreted in doubt to the
detriment of who first applied it.

6.8 This Framework Contract is made in three
counterparts with the validity of the original
(two for Czech Television, one for the
Contracting Authority).

The Contracting Parties declare that they have
read this Framework Contract carefully, that its
content is comprehensible and clear, and that they
are not aware of any reasons for which this
Framework Contract could not be concluded by the
Contracting Parties and the obligations thereof are
properly fulfilled, and that they are not aware ofany
reasons which would render this Framework
Contract null and void. In order to indicate that they




své svobodné a vazné ville souhlasi a Ze tato
rdAmcova smlouva nebyla uzavfena v tisni ani za
jinak jednostranné nevyhodnych podminek,

pfipojuji smluvni strany své podpisy nize.

Prilohy:

Pfiloha ¢. . VSeobecné smluvni podminky pro

umistovani audiovizudlnich

obchodnich sdéleni na
internetovych  strankach  Ceské
televize.

Ceska televize

Jméno: Hynek Chudarek
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agree with the content of this Framework Contract
without reservations and of their free and serious
will, and that this Framework Contract has not
been concluded in distress or under otherwise
unilaterally conditions, the
Contracting Parties attach their signatures below.

conspicuous

Annexes:

Annex No. 1. General Terms and Conditions for
the Placement of Audiovisual
Commercial Communications on
the Czech Television Website.

LEGO Trading s.r.o.

Funkce: vykonny Feditel obchodu

Misto: Praha

Datum: le> 3

g
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Funkge: /General manager,
zplnoidijjicngna jednatelem
Misto: Praha

Datum: n




CDCeské televize

The General Terms and Conditions for the Placement of Audiovisual Commercial
Communication on the Czech Television Website

1. Applicability

These General Terms and Conditions for the Placement of Audiovisual Commercial
Communication on the Czech Television Website regulate the publication of audiovisual
commercial communication on the website operated by Czech Television (hereinafter
referred to as the "General Terms and Conditions").

2. The basic terms and conditions

Czech Television
Czech Television is a legal entity established by Act No. 483/1991 Sh., which is, by virtue of
law, a broadcaster and a provider of on-demand audiovisual media services.

Czech Television Website

The Czech Television Website means the website on the internet network operated by Czech
Television. Commercial communication may not be placed on the Czech Television website
unless it is part of on-demand audiovisual media services.

The Advertiser

The advertiser of audiovisual commercial communication means a legal entity or an
individual that has ordered from Czech Television the placement of audiovisual commercial
communication on the Czech Television website.

The Author

The Author of audiovisual commercial communication means a legal entity or an individual
that has created the audiovisual commercial communication for itself or for another legal
entity or individual.

The Purchase Order
The Purchase Order means the Advertiser's offer to enter into an agreement using a Czech
Television model purchase order form. Czech Television is not obliged to accept the offer.

The price list of the placement of audiovisual commercial communication

The price list of the placement of audiovisual commercial communication means the price
list issued by Czech Television which is effective as of the day of the conclusion of the
Agreement between Czech Television and the Advertiser.

Compliance of the supplied and published audiovisual commercial communication with
the legislation and other regulations




The content of the audiovisual commercial communication (hereinafter also referred to as
the "AVCC") that is supplied by the Advertiser and published by Czech Television must be in
line with the legislation and other regulations, especially with Act No. 483/1991 Sb., the
Czech Television Act as Amended, Act No. 132/2010 Sb., the On-Demand Audiovisual Media
Services as Amended, Act No. 40/1995 Sh., the Advertising Regulation Act as Amended, Act
No. 634/1992 Sb., the Consumer Protection Act as Amended, and Act No. 480/2004 Sb., the
Act Providing for Certain Information Society Services as Amended, and with the Code of the
Advertising Standards Council.

On-Demand Audiovisual Media Service

Pursuant to Act No. 132/2010 Sh., the On-Demand Audiovisual Media Services as Amended,
the on-demand audiovisual media service (hereinafter also only referred to as "AVMS")
means an information society service which is under the editorial responsibility of Czech
Television and which is primarily aimed at providing the public with programs for the
purpose of dissemination of information, entertainment or education, and which allows
viewing programs at the moment chosen by the user and at his individual request on the
basis of a catalogue of programs selected by Czech Television as the on-demand audiovisual
media service provider.

The pursuit of television broadcasting activities is not an on-demand audiovisual media
service regardless of the type of electronic communication network used for the
transmission.

Czech Television determines the organisation of the given AVMS and bears editorial
responsibility for this service. The editorial responsibility means that Czech Television has a
decisive influence over the selection of the programs and their positioning in the catalogue
of programs. However, the editorial responsibility of Czech Television is not affected in the
case that Czech Television, based on its own decision, accepts the Advertisers proposal for
the AVCC placement.

Program

For the purposes of AVCC, a program means a set of moving images with or without sound
constituting an individual item within a catalogue of programs and the form and content of
which are comparable to the form and content of television broadcasting, in particular
feature-length films, deferred coverage of sports events, situation comedies, documentaries,
children's programs and original drama. For these purposes, children's programs mean
programs which are specifically aimed at children under 14 years of age.

Audiovisual Commercial Communication

Audiovisual commercial communication means images with or without sound which are
designed to promote, directly or indirectly, the goods or services of a natural or legal entity
pursuing an economic activity or, as the case may be, their public image, and which
accompany or are included in a program in return for payment or for similar consideration or
for self-promotional purposes. Forms of audiovisual commercial communication include,
inter alia, advertising, sponsorship and product placement.

Obligations in respect of the provision of audiovisual commercial communication



The audiovisual commercial communication which is to be contained in the framework of
the on-demand audiovisual media service which is provided by Czech Television must:

a) be readily recognizable;

b) not prejudice respect for human dignity;

c) not include or promote any discrimination based on sex, race, color, language,
religion or belief, political or other opinions, nationality or social background,
membership of a national or ethnic minority, property, gender, disability, age, sexual
orientation or another status;

d) not encourage behavior prejudicial to health or safety;

e) not encourage behavior grossly prejudicial to the protection of the environment.

Prohibited audiovisual commercial communication
The on-demand audiovisual media service which is provided by Czech Television may not
include audiovisual commercial communication which is prohibited, i.e.:
a) Surreptitious audiovisual commercial communication;
b) audiovisual commercial communication for cigarettes and other tobacco products;
¢) audiovisual commercial communication for medicinal products and medical
treatment which are available only on prescription in the Czech Republic.

Surreptitious audiovisual commercial communication

Surreptitious audiovisual commercial communication means the representation in words or
pictures of goods, services, the name, the trade mark or the activities of a producer of goods
or a provider of services in programs when such representation is intended by the provider
of an on-demand audiovisual media service to serve advertising and might mislead the
public as to its nature. Such representation is considered to be intentional in particular if it is
done in return for payment or for similar consideration.

Audiovisual commercial communication for alcoholic beverages
Audiovisual commercial communication for alcoholic beverages shall not be aimed at
children and minors and shall not encourage immoderate consumption of such beverages.

Audiovisual commercial communication and the protection of children and minors
Audiovisual commercial communications shall not cause physical or moral detriment to
children and minors by:
a) directly exhorting children and minors to buy or hire a product or service by
exploiting their inexperience or credulity;
b) directly encouraging children and minors to persuade their parents or others to
purchase the goods or services being advertised,;
c) exploiting the special trust children and minors place in parents, teachers or other
persons; or
d) unreasonably showing children and minors in dangerous situations.

Regulation of other commaodities

The production and publication of AVCC is also subject to other restrictions applicable to
selected commodities that are regulated by the law in order to provide consumers with the
widest protection possible. These commodities include e.g. human medicinal products, food



and infant formulae, timeshare and some other commodities for which audiovisual
commercial communication to the wide public is prohibited.

Archiving audiovisual commercial communication

Czech Television is obliged to ensure that the records of all programs and audiovisual
commercial communications which accompanied the programs or which were included in
the programs and which were disseminated within the framework of on-demand audiovisual
media service are retained in the due technical quality for at least 30 days from the day of
termination of the dissemination of the audiovisual commercial communication, and to lend
them to the Radio and Television Broadcasting Council upon a request in writing.

In the case of proceedings commenced before a public authority in respect of a specific
program or audiovisual commercial communication, Czech Television is, upon a written
request made by the competent public authority, obliged to retain the record of the
program or audiovisual commercial communication in the form in which they were provided
and in due technical quality until a final and conclusive judgment on the merits.

Spot

A spot means any complete and compact audiovisual commercial communication intended
to be placed on the Czech Television website with the exception of a video or audio
reference to a product within the plot of a program which has the character of product
placement.

Advertising

Advertising means an announcement, display or another form of presentation disseminated
especially by communication media aiming to support business activities, in particular to
support the consumption or sale of goods, construction, rental or sale of immovable
property, the sale or use of rights or obligations, the provision of services and the promotion
of a trade mark, unless Act No. 40/1995 Sb., the Advertising Regulation Act as Amended,
provides otherwise.

Sponsorship

Sponsorship means any contribution made by a natural person or legal entity not engaged in
providing on-demand audiovisual media services, in the pursuit of television broadcasting
activities or in the production of audiovisual works, to the direct or indirect financing of on-
demand audiovisual media services or programs with a view to promoting their name, trade
mark, products, services, activities or image in public.

Special obligations in respect of sponsored on-demand audiovisual media services and
programs

1) Sponsored on-demand audiovisual media services and programs which are sponsored
must meet the following requirements:
a) Their content may not be influenced in a way which might affect the editorial
responsibility and independence of Czech Television.
b) They may not directly encourage the purchase or rental of goods or services, in
particular by making special promotional references to those goods or services.



2) Sponsored on-demand audiovisual media services and programs shall not be sponsored
by persons whose principal activity is the manufacture or sale of cigarettes and other
tobacco products.

3) The sponsorship of on-demand audiovisual media services and programs by persons
whose principal activities include the manufacture or distribution of medicinal products
and medical treatment may promote the name or the image of the sponsor, but shall
not promote specific medicinal products or medical treatments available in the Czech
Republic only on prescription.

4) News and current affairs programs shall not be sponsored. The genre of the program is
determined based on its factual content.

Sponsor reference

A sponsor reference means procuring a sponsored program with an audiovisual, audio or
video recording, of a footage of 10 seconds, which contains a clearly identifiable name or
corporate name, a visual symbol (logo) or another trademark of the sponsor, which means
especially a reference to its products, services or to their characteristic feature. In the case
of sponsorship of an on-demand audiovisual media service, Czech Television informs of the
existence of the sponsor's contribution, the name or corporate name of the sponsor and its
principal line of business within the framework of the offer presented in the catalogue of
programs; the information is clearly stated within the framework of the offer presented in
the catalogue of programs for a minimum of 30 days.

Product placement

Product placement means any form of audiovisual commercial communication consisting of
the inclusion of or reference to a product, a service or the trade mark thereof, so that it is
featured within a program, in return for payment or for similar consideration.

Special obligations in respect of product placement
1) Product placement in programs is only admissible:

a) In cinematographic works, films and series made for on-demand audiovisual media
services or for television broadcasting, sports programs, and light entertainment
programs, provided that they are not programs for children; or

b) in the cases where there is no payment but only the provision of certain goods or
services free of charge, such as production props and prizes, with a view to their
inclusion in a program.

2) Programs containing product placement must meet the following requirements:

a) Their content shall not be influenced in a way which might affect the editorial
responsibility and independence of Czech Television.

b) They shall not directly encourage the purchase or rental of services, in particular by
making special promotional references to those goods or services.

c) They shall not give undue prominence to the product in question. Giving undue
prominence to the placed product means e.g. that a visual or verbal reference to a
product is present in the program without this being editorially justifiable, that a
visual or verbal reference to a product is present in the program manifestly more
often or for a manifestly longer period than what is editorially justifiable, the product



is shown in a dominant take or is described in the program, unless it is a type of
prominence which is editorially justifiable.

3) Programs may not contain product placement regarding:
a) Cigarettes or other tobacco products, or products of persons, whose principal activity
is the manufacture or sale of cigarettes and other tobacco products, or
b) medicinal products and medical treatment available in the Czech Republic only on
prescription.

Delivery of the product intended for product placement

The Advertiser undertakes that the product intended to be placed in the program as well all
the other materials relating thereto will be delivered to the shooting location of the program
at the Advertiser's own expense sufficiently in advance. If the product is agreed to be
returned to the Advertiser, the Advertiser is obliged to take it over again at the Program
shooting location at the time specified by Czech Television. Czech Television is responsible
for returning the product and the materials in the condition in which they were taken over
apart from common wear and tear and wear and tear caused by the agreed usage.

The Advertiser undertakes and guarantees that it has, in connection with the product to be
placed in the program and with the form of the potential reference to the product, obtained
and paid for all the rights (in particular moral rights, copyright and rights related to
copyright, rights to any intellectual property) needed by Czech Television to be able to use
the Program without any restrictions as to the substance, time, territory or quantity. Should
the Advertiser fail to fulfill the duty stated in this provision, the Advertiser is obliged to pay
Czech Television a contractual penalty in the amount of the Fee agreed under clause 8
paragraph 8.1. This does not affect the right of Czech Television to a full compensation for
damage

Materials for publication

Materials for publication mean a recording of the AVCC (with the measuring codes and the
precise URL of the target page) in an electronic form in the format corresponding to the
Technical Requirements (see Annex No. 1).

3. Entering into agreements

3.1. Czech Television will publish audiovisual commercial communication in its website
based on an agreement for the placement of AVCC on the Czech Television website
(hereinafter referred to as the "Agreement") made between Czech Television and the
Advertiser, by which, under the conditions stated therein, Czech Television undertakes to
publish the given AVCC for the Advertiser and the Advertiser undertakes to pay Czech
Television a fee (hereinafter referred to as the "Fee") in return.

3.2. The Agreement is made in writing. The Agreement is, as a rule, made using the model
purchase order form duly completed, signed and delivered to Czech Television by the
Advertiser. The Agreement of entered into at the moment when also Czech Television signs
the Advertiser's purchase order. The Agreement can only be amended or cancelled in
writing.



3.3. Where the Advertiser is an agency, Czech Television has a right to request the delivery
of a written exclusive authorization by the client listing the products or services covered by
the authorization as a precondition to enter into the agreement.

3.4. These General Terms and Conditions are part of the Agreement In accordance with the
provisions of S. 1751 (1) of Act No. 89/2012 Sh., the Civil Code as Amended ("the Civil
Code"). Divergent arrangements in the Agreement take precedence over the text of these
General Terms and Conditions.

3.5. To be able to enter into a sponsorship agreement, it is necessary for the draft
Agreement - Purchase Order to provide a precise specification of the program which is to be
sponsored or, as the case may be, the AVMS, the precise name and surname of the
sponsoring individual or the name of the sponsoring legal entity and, furthermore, if so
requested by Czech Television, the visual symbol (logo) or the trademark of the sponsor or of
its service, products or other types of performance or of another object which is to be
promoted within the sponsorship framework, and also the sponsor's core business activity.

3.6. The Agreement and the legal relationship created thereby are governed by the Civil
Code.

4. Delivery of Materials for publication

4.1. The Advertiser is obliged to deliver to Czech Television the AVCC intended for
publication and other Materials intended for publication no later than 7 business days
before the first day of the publication of the AVCC.

4.2. Unless the Agreement provides otherwise, the Advertiser undertakes to produce and
deliver to Czech Television, at its own expense, the spot with AVCC the content of which
complies with the legislation of the Czech Republic, especially with Act No. 132/2010 Sh., the
On-Demand Audiovisual Media Services as Amended, Act No. 40/1995 Sh., the Advertising
Regulation Act as Amended, Act No. 634/1992 Sb., the Consumer Protection Act as
Amended,

the Code of the Advertising Standards Council and these General Terms and Conditions and
the Technical requirements for the placement of audiovisual commercial communication on
the Czech Television website annexed to these General Terms and Conditions as Annex No.
1. The Advertiser undertakes to bear the legal and financial consequences of any potential
breach of the above commitment and to compensate Czech Television for damage suffered
in consequence of a causal connection therewith.

4.3. AVCC may promote the Advertiser or, as the case may be, its client mentioned in the
Agreement, or their products or services. AVCC may not promote a person not mentioned in
the Agreement or its products or services.

4.4. Where the Advertiser fails to deliver AVCC in compliance with the legislation, these
General Terms and Conditions and the Technical requirements for the placement of
audiovisual commercial communication on the Czech Television website or where, based on



Czech Television's consideration, a piece of legislation or ethical codes might be breached, or
where there might be sanctions by third parties or, as the case may be, the rightful interests
of Czech Television might be at risk, Czech Television will inform the Advertiser of the
inappropriate content of the AVCC and ask it to modify the AVCC. If the Advertiser fails to
supply the duly modified spot with the AVCC before the planned date of publication at the
latest, Czech Television is entitled to withdraw from the Agreement.

4.5. The Advertiser is obliged to hand over to Czech Television for publication only AVCC
which it is entitled to dispose of freely and without any restrictions on the basis of licensing
or other agreements with authors or other persons or for other legal reasons in terms of
both their content and form. The Advertiser is obliged to ensure that the AVCC and its
publication under the Agreement:
a) do not unlawfully encroach on the copyright or rights related to copyright of any
other third party (including persons exercising these rights);
b) do not unlawfully encroach on the industrial or other intellectual property right of
any other third party;
c) do not constitute unfair competition (especially by creating the likelihood of
confusion, derogation or breach of a trade secret) or similar conduct;
d) are not contrary to the rules and regulations providing for the protection of
confidential information;
e) do not unlawfully encroach on the right to the protection of personal rights or on the
right to the protection of reputation of any other third party;
f) do not violate or endanger any other rights or legitimate interests of any other third
party or Czech Television; and
g) are not contrary to the legislation in force of the territory of the Czech Republic, the
Code of the Advertising Standards Council, the principles of good commercial
practice or good manners.

The Advertiser is, upon Czech Television's request, obliged to prove its compliance with the
conditions listed in a) - g) above. Czech Television has a right not to publish or to suspend the
publication of AVCC until the presentation of a credible proof in pursuance of the preceding
sentence.

4.5. The Advertiser will hand over to Czech Television the AVCC in electronic form allowing
its publication under the Agreement without any further modifications and the other
Materials for publication by e-mail to the address agreed in the Agreement or, if the address
was not agreed in the Agreement, to the address . Recoding
into different qualities and formats for the purposes of displaying the content on different
target devices and adjusting the audio level of the AVCC (leveling the volume with the rest of
the content) are not considered a modification of the AVCC.

4.7. Should the Advertiser fail to fulfill its obligations listed in paragraphs 4.5. and 4.6.
hereof, the Advertiser is obliged to pay Czech Television a contractual penalty in the amount
of the Fee agreed for the placement of the AVCC, and Czech Television is, at the same time,
authorized to withdraw from the Agreement. This does not affect the right of Czech
Television to a full compensation for damage.



5. Publication of AVCC

5.1. Unless the Agreement provides otherwise, Czech Television will publish AVCC with the
content and in the form delivered by the Advertiser.

5.2. When publishing AVCC, Czech Television is entitled, but not bound, to take into account
the suitability of the relating editorial content of the website containing the placed AVCC and
the suitability of other AVCCs published on the website. This shall not affect the provision
regarding product placement.

5.3. Czech Television will publish the AVCC at the time agreed by the Agreement. If the time
of publication was not agreed by the Agreement, Czech Television will publish the AVCC as
soon as possible after the conclusion of the Agreement taking into account the operating
possibilities of Czech Television.

5.4. Unless not agreed otherwise by the Agreement, Czech Television is entitled to publish
on one position any number of AVCCs, always one at a time.

5.5. Czech Television is entitled to designate AVCC in an appropriate manner (by adding a
designation such as advertisement, commercial presentation, etc.) as an advertising spot, a
sponsor reference, product placement, and the like in the case that the rendering of the
AVCC does not clearly show that it is not part of the editorial content of the Czech Television
website.

5.6. The Advertiser declares and guarantees that no justified claims of holders of copyright,
rights of performing artists and producers' rights or justified claims of other third parties will
be asserted against Czech Television in connection with the use of their protected subject
matter or personal attributes during the publication of AVCC in the way and to the extent set
out by the Agreement. Should such claims be asserted against Czech Television, the
Advertiser undertakes to satisfy these claims and to compensate Czech Television for any
actual costs incurred in connection with the assertion of these justified claims.

6. Withdrawal from the Agreement

6.1. The Advertiser has a right to withdraw from the Agreement or its part prior to the
commencement of the performance provided that it notifies Czech Television of the
withdrawal in writing no later than seven (7) business days before the agreed date of the
publication of the AVCC. In the case of a failure to respect this obligation, the ||l has
a right to withdraw from the Agreement only on the condition of paying a compensation
(cancellation fee) in the amount of:

(@ 30% of the Fee corresponding to the failed publication of the AVCC due to the
cancellation of the Agreement or its part, in the case that the Agreement or its part are
cancelled six (6) to five (5) business days before the agreed date of the publication;



(b) 60% of the Fee corresponding to the failed publication of the AVCC due to the
cancellation of the Agreement or its part, in the case that the Agreement or its part are
cancelled four (4) to two (2) business days before the agreed date of the publication;

(c) 100% of the Fee corresponding to the failed publication of the AVCC due to the
cancellation of the Agreement or its part, in the case that the Agreement or its part are
cancelled one (1) day before the agreed date of the publication or on the very day of the
agreed publication.

6.2. Czech Television has a right to withdraw from the Agreement in cases specified by these
General Terms and Conditions forming an integral part of the Agreement. Furthermore,
without prejudice to the reasons for the withdrawal from the Agreement by Czech Television
stated separately in these General Terms and Conditions, Czech Television also has a right to
withdraw from the Agreement should the Advertiser breach its obligations listed in clause 4
paragraphs 4.1. and 4.2. of these General Terms and Conditions.

6.3. Furthermore, the Advertiser and Czech Television both have a right to withdraw from
the Agreement in cases specified by the law.

6.4. The withdrawal from the Agreement has ex nunc effects.

6.5. The withdrawal from the Agreement takes effect upon delivery to the other Party; after
that day, the effects of the withdrawal from the Agreement may not be revoked or altered
without the consent of the other Party.

7. Liability for defects

7.1. The Advertiser is obliged, immediately after the commencement of the publication, to
verify the accuracy, functioning and level of the graphic rendering of the AVCC.

7.2. Should Czech Television publish AVCC with defects, especially with incorrect content,
non-functional, in an incorrect graphic rendering or in an incorrect manner (incorrect
placement, incorrect position etc.), the Advertiser has a right to request:
a) The elimination of the defect (if possible); and/or
b) an alternate publication of the AVCC without the defect in the scope corresponding
to the nature and extent of the defect which occurred in the published AVCC.

7.3. The Advertiser is obliged to assert its claim resulting from Czech Television's liability for
defects referred to in paragraph 7.2. against Czech Television in writing within five (5) days
of the day when the defect could have first been detected, however, no later than within
five (5) from the day of termination of the publication of the AVCC; otherwise, the claim for
compensation/rectification becomes extinguished. Apart from the asserted claim, the
Advertiser is obliged to precisely specify the defect which justifies the claim.

7.4. Czech Television will provide the alternate publication of the AVCC under paragraph 7.2.
as soon as possible after the assertion of the respective claim taking into account the



operating possibilities of Czech Television. Should Czech Television fail to provide the
alternate publication of the AVCC within thirty (30) days from the assertion of the respective
claim, the Advertiser has a right to request a discount on the Fee for the publication of AVCC
corresponding to the nature and extent which occurred in the published AVCC.

7.5. The Advertiser's claims resulting from Czech Television's liability for defects referred to
in paragraph 7.2. will not be created if the publication of the AVCC with defects was caused
by circumstances excluding liability. These circumstances shall be deemed to include, in
particular, civil disturbances, military operations, crises, interventions by courts or public
administration, black-outs, technical defects on the part of third parties or technical defects
caused by third parties, strikes or lockouts, or other events beyond Czech Television's
control.

8. Payment conditions

8.1. The Advertiser is obliged to pay Czech Television a Fee for the placement of AVCC
agreed by the Agreement.

8.2. The Fee shall be paid on the basis of a VAT invoice, which shall be issued by Czech
Television within fourteen (14) days from the signature of the Agreement. The invoice will be
payable within thirty (30) days from the day of its issue. The date of payment means the day
when the Fee is credited to Czech Television's bank account stated on the invoice.

8.3. In the case of delay in the Fee payment, Czech Television is entitled to charge, in
addition to the due amount, a late payment interest in the amount of 0.03% of the due
amount for each new day of delay.

8.4. In the case of the Advertiser's delay in the Fee payment exceeding 7 days, Czech
Television has a right to withdraw from the Agreement and the Advertiser is obliged to pay a
contractual penalty in the amount of the Fee. This does not affect Czech Television's right to
be compensated for damage, if any.

8.5. Unless the Agreement expressly provides otherwise, the VAT will be added to all the
amounts stated in the Agreement in accordance with the applicable legislation in force.

8.6. Should Czech Television become entitled to a contractual penalty pursuant to the
Agreement or to the General Terms and Conditions, it will issue the Advertiser with an
invoice for the given amount due in 30 days.

8.7. Unless agreed otherwise, the statistical data of Czech Television will be decisive to

evaluate the course and result of the AVCC placement campaign.

9. Liability for damage



9.1. If, in consequence of the performance under the Agreement, Czech Television or
another person suffers damage, the Advertiser undertakes to cover the damage in full, even
provided that it was caused by circumstances excluding liability under the provisions of S.
2913 (2) of the Civil Code. The Advertiser will also cover all the claims and expenses incurred
in the case that Czech Television is approached by a third party due to a breach of rights in
connection with the performance pursuant to the Agreement.

9.2. The amount of the damage for which the Advertiser must be compensated by Czech
Television as part of its liability for damage caused by a breach of an obligation arising for
Czech Television from the conclusion of the Agreement is limited to the amount of the Fee
agreed in the Agreement.

10. Other provisions

10.1. Czech Television and the Advertiser have agreed that the content of the Agreement as
well as any information which will become known to the Contracting Parties in connection
with the negotiations over the Agreement, its performance and in connection therewith will
be regarded as confidential, and that none of the Contracting Parties is, without the prior
written consent of the other Contracting Party, authorized to disclose this information to
third parties, not even after the termination of the performance of the Agreement or after
the termination of the Agreement, except for the information: (i) which a Contracting Party
learnt independently of the other Contracting Party; (i) which Czech Television itself
communicates to third parties in connection with the preparation, production, distribution
and/or promotion of its program content which is covered by this Agreement and/or in
connection with its promotion (with the exception of the information designated by the
Advertiser as its trade secret); (iii) which a Contracting Party provides or publishes based on
a piece of legislation or of an enforceable decision of a court or of another administrative
body; and (iv) which a Contracting Party provides to its expert advisers and/or other
associates bound by a legal duty and/or the contractual duty not to disclose information. In
case the Agreement is, at present or in the future, subject to the non-disclosure duty under
Act No. 340/2015 Sh., the Contracts Register Act (hereinafter referred to as "the Contracts
Register Act™)(e.g. in consequence of the adoption of an appendix), the Contracting Parties
have, after mutual agreement, marked in their counterparts in yellow (or using another clear
marking, i.e., in shades of grey if, when entering into the Agreement, the Agreement was
exceptionally scanned in shades of grey) the information which will be made illegible in
accordance with the Contracts Register Act. This is the way to mark primarily, although not
exclusively, the trade secret the confidentiality of which is ensured by the Contracting
Parties in an adequate way. The information that is not marked in yellow (or using another
clear marking, i.e., in shades of grey) in the Agreement is not subject to the non-disclosure
duty under this paragraph. This Agreement may only be published by Czech Television using
the procedure set out by the Contracts Register Act; the Agreement must be published
within 30 days of its conclusion. Should Czech Television fail to publish the Agreement within
that period, the Agreement may be published by any Contracting Party using the procedure
set out by the law. The injured Contracting Party is, for any breach of any obligation under
this paragraph, entitled to request from the Contracting Party in breach the payment of a
contractual penalty in the amount of CZK 100,000.



10.2. Should any of the provisions of the Agreement become invalid, void or unenforceable,
that provision will, to the full extent, be severed from the other provisions and will not have
any impact on the validity and enforceability of the other provisions of the Agreement or, as
the case may be, of the provisions of these General Terms and Conditions. The Contracting
Parties undertake to replace such invalid, void or unenforceable provision with a new
provision which will be valid and enforceable and the subject matter of which will, from the
economic perspective, be as similar as possible to the subject matter of the original
provision.

10.3. Under S. 1765 of the Civil Code, the Advertiser has taken on the risk of a change in
circumstances. Prior to entering into the Agreement, the Parties fully considered the
economic, financial and factual situation and are fully aware of the Agreement
circumstances.

10.4. The Contracting Parties have agreed that they replace any rights and obligations which
may been arisen from the performance within the framework of the subject matter of the
Agreement which was made prior to the effective date of the Agreement with the obligation
arising from this Agreement. Any performance within the framework of the subject matter
of the Agreement made prior to the effective date of the Agreement is considered to be
performance under the Agreement and the rights and obligations arisen therefrom are
governed by the Agreement.

10.5. The Contracting Parties expressly exclude the application of the provisions of S. 2050 of
the Civil Code and, furthermore, expressly declare that there is no established practice
and/or trading habits between the Parties the application of which is expressly excluded by
the Parties. The Contracting Parties agree that writings pursuant to the Agreement or these
General Terms and Conditions can be sent by the Contracting Parties in the form of a
scanned copy by e-mail. When scanning, it is necessary to maintain a resolution of 300 dpi
and the PDF format (if the graphic format was different, only on the condition that there is
no compression loss). The scanning must be in color if it is possible to reasonably request
this from the Advertiser; scanning in shades of grey (grayscale) may be allowed in singular
cases, however, always on the condition that it is clear to the Contracting parties which parts
of the text are intended to be made illegible in the future. Scans in black and white only (i.e.,
distinguishing solely between black and white dots) or digital photography are not allowed.

10.6. In the case that the relation created by the Agreement involves an international
element, the Contracting Parties agree that any disputes arising in connection with the
Agreement will fall under the jurisdiction of the courts of the Czech Republic.

The General Terms and Conditions take effect on 1 June 2018.
Annexes

1. Technical requirements for the placement of audiovisual commercial communication
on the Czech Television website



Annex No. 1. Technical requirements for the placement of audiovisual commercial
communication on the Czech Television website

Pre-roll
Pre-roll advertisements are placed before playing the demanded content.

Post-roll
Post-roll advertisements are placed after playing the demanded content.

Technical specification:
e Video format: .mp4, .mov, .avl, .mpeg, .wmv
e  Min. resolution: 1024x576 px (16:9) or, as the case may be, 768x576 px (4:3)
e Aspect ratio: 16:9/4:3
e Max. video spot duration: 30s
» Possibility of skipping the advertisement after: 5s

e Sound: AAC, 48 kHz - without artificially amplified sound, according to the new
European standard EBU R128

AKA spot code
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VSeobecné podminky pro umistovani audiovizualnich obchodnich sdéleni na internetovych
strankach Ceské televize

1. Pdsobnost

Tyto VSeobecné podminky pro umistovani audiovizualnich obchodnich sdéleni na internetovych
strankéach Ceské televize upravuji uverejiiovani audiovizualnich obchodnich sdéleni na internetovych
strankach provozovanych Ceskou televizi, dale jen ,,VSeobecné podminky*.

2. Z&kladni pojmy a podminky:

Ceska televize
Ceska televize je pravnickd osoba zfizena zédkonem ¢€. 483/1991 Sb., kterd je provozovatelem
televizniho vysilani ze zakona a poskytovatelem audiovizuéalnich medialnich sluzeb na vyzadani.

Internetové stranky Ceské televize

Internetovymi strankami Ceské televize se rozumi stranky na internetové siti provozované Ceskou
televizi. Na internetovych strankach Ceské televize nelze umistovat obchodni sdéleni, pokud nejsou
soucasti audiovizualnich medialnich sluzeb na vyzadani.

Zadavatel

Zadavatelem audiovizudalniho obchodniho sdéleni se rozumi pravnicka nebo fyzicka osoba, ktera
objednala u Ceské televize umisténi audiovizualniho obchodniho sdéleni na internetovych strankach
Ceské televize.

Zpracovatel
Zpracovatelem audiovizualniho obchodniho sdéleni se rozumi pravnicka nebo fyzicka osoba, ktera pro
sebe nebo pro jinou pravnickou nebo fyzickou osobu audiovizualni obchodni sdéleni zpracovala.

Objednavka
Objednavkou se rozumi navrh Zadavatele na uzavieni smlouvy, u€inény na vzorovém formulafi
objednadvky Ceské televize. Ceska televize neni povinna objednavku akceptovat.

Cenik umisténi audiovizualnich obchodnich sdéleni
Cenikem umisténi audiovizualnich obchodnich sdéleni se rozumi cenik, vydany Ceskou televizi, ktery
je uginny ke dni uzavfeni smlouvy mezi Ceskou televizi a Zadavatelem.

Soulad dodanych a uvefejnénych audiovizudlnich obchodnich sdéleni s pravnimi a ostatnimi
predpisy

Obsah audiovizualniho obchodniho sdéleni (dale téz jen ,,AVOS®), ktery je dodan Zadavatelem a
uvefejnén Ceskou televizi, musi byt v souladu s pravnimi a ostatnimi pfedpisy, zejména zak. .
483/1991 Sb., o Ceské televizi, ve znéni pozdgjsich pFedpis, zak. ¢. 132/2010 Sb., o audiovizualnich
medialnich sluzbach na vyZzadani, ve znéni pozd&jich predpist, zak. ¢. 40/1995 Sb., o regulaci
reklamy, ve znéni pozdéjsich predpisl, zak. €. 634/1992 Sb., o ochrané spotiebitele, ve znéni
pozdéjsich predpisti a zak. €. 480/2004 Sh. o nékterych sluzbach informacni spolecnosti, ve znéni

v

pozdgjsich predpisti a Kodexem reklamy Rady pro reklamu.

Audiovizudlni medialni sluzba na vyzadani

Audiovizualni medialni sluzbou na vyzadani (dale téZ jen ,,AVMS*) se rozumi v souladu se zak. C.
132/2010 Sh., o audiovizualnich medialnich sluzbach na vyZzadani, ve znéni pozdgjsich predpisd,
sluzba informacni spole¢nosti, za kterou ma redakéni odpovédnost Ceska televize a jejimz hlavnim



CDCeské televize

cilem je poskytovani pofadl vefejnosti za Gcelem informovani, zabavy nebo vzdélavani, a ktera
umoziuje sledovani poradl v okamziku zvoleném uZivatelem a najeho individualni Zadost na zakladé
katalogu poradii sestaveného Ceskou televizi, jakoZto poskytovatelem audiovizualni medialni sluzby
na vyzadani.

Audiovizualni medialni sluzbou na vyzadani neni provozovani televizniho vysilani bez ohledu na to,
jakou siti elektronickych komunikaci je Sifeno.

Ceska televize urluje zplsob organizace pfisluiné AVMS a ma za tuto sluzbu redakéni odpovédnost.
Redakéni odpovédnost znamena, Ze Ceska televize vykonava rozhodujici vliv na vybér pofadl ajejich
uspofadani v katalogu pofadd. Redakéni odpovédnost a nezavislost Ceské televize v3ak neni dotéena,
pokud Ceska televize z vlastniho rozhodnuti akceptuje navrh Zadavatele na umisténi AVOS.

Porad

Pofadem se pro Gcely AVOS rozumi pohybliva obrazova sekvence se zvukem nebo bez zvuku, ktera
predstavuje jednotlivou poloZku v katalogu pofadd ajejiZ podoba a obsah jsou srovnatelné s podobou
a obsahem televizniho vysilani, zejména celove€erni film, zaznam sportovni udalosti, situacni
komedie, dokumentarni pofad, pofad pro déti nebo plivodni televizni hra. Pofadem pro déti se pro tyto
ucely rozumi porady, které jsou specificky zaméfeny na déti do 14 let véku.

Audiovizudlni obchodni sdéleni

Audiovizualnim obchodnim sdélenim se rozumi obrazova sekvence se zvukem nebo bez zvuku, kterd
je urCena k pfimé nebo nepfimé propagaci zbozi nebo sluzeb osoby vykonavajici hospodafskou
¢innost, popfipadé jejich obrazu na vefejnosti, a kterd doprovazi pofad neboje do pofadu zahrnuta za
uplatu nebo obdobnou protihodnotu nebo za GEelem vlastni propagace; audiovizualni obchodni sdéleni
miZe mit zejména podobu reklamy, sponzorovani nebo umisténi produktu.

Povinnosti pfi poskytovani audiovizualnich obchodnich sdéleni
AVOS, ktera maji byt obsazena v ramci audiovizualni medialni sluzby na vyzadani, kterou poskytuje
Ceska televize, musi
a) byt snadno rozpoznatelna,
b) nenarusovat lidskou ddstojnost,
¢) neobsahovat nebo nepodporovat diskriminaci z divodu pohlavi, rasy, barvy pleti, jazyka, viry
a naboZenstvi, politického nebo jiného smysleni, narodniho nebo socidlniho pivodu,
pfFislusnosti k narodnostni nebo etické menSing, majetku, rodu, zdravotniho postizeni, véku,
sexudlni orientace nebo jiného postavent,
d) nepodporovat chovani ohrozujici zdravi nebo bezpecnost,
e) nepodporovat chovani vazné ohrozujici ochranu Zivotniho prostfedi.

Zakéazana audiovizualni obchodni sdéleni
V ramci audiovizualni medialni sluzby na vyzadani, kterou poskytuje Ceska televize, nelze zafazovat
audiovizudlni obchodni sdéleni, kterajsou zakazana, tj.:
a) skryta audiovizuélni obchodni sdélenti,
b) audiovizualni obchodni sdéleni tykajici se cigaret nebo jinych tabakovych vyrobka,
c) audiovizulni obchodni sdéleni tykajici se IéCivych pFipravki nebo Iécebnych postupl, které
jsou v Ceske republice dostupné pouze na lékafsky predpis.

Skryté audiovizualni obchodni sdéleni

Skrytym audiovizudlnim obchodnim sdéleni se rozumi slovni nebo obrazova prezentace zbozi, sluzeb,
jména nebo nazvu, ochranné zndmky nebo c€innosti vyrobce zbozi nebo poskytovatele sluzeb
v poradech, jestlize poskytovatel audiovizualni medialni sluzby na vyzadani z&mérné uvede takovou
prezentaci s reklamnim cilem a mohl by tak uvést vefejnost v omyl o povaze této prezentace;
prezentace se povazuje za zadmérnou zejména tehdy, jde-li provadéna za Uplatu nebo obdobnou
protihodnotu.
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Audiovizualni obchodni sdéleni tykajici se alkoholickych napojd
Audiovizualni obchodni sdélenf tykajici se alkoholickych napoji nesméji byt zamérena na déti a
mladistvé a nesméji podporovat nestfidmou konzumaci téchto napojl.

Audiovizudlni obchodni sdéleni a ochrana déti a mladistvych
Audiovizualni obchodni sdéleni nesméji fyzicky nebo mravné ohrozovat déti a mladistvé tim, ze
a) pfimo nabadaji déti a mladistvé ke koupi nebo prondjmu urcitého vyrobku nebo sluzby
s vyuzitim jejich nezkuSenosti nebo ddvéfivosti,
b) pfimo nabadaji déti a mladistvé, aby premlouvali své rodi€e nebo jiné osoby ke koupi
nabizeného zbozi nebo sluzeb,
c) vyuzivaji zvlastni ddvéru déti a mladistvych ke svym rodi¢dim, uciteldm nebo kjinym
0sob&m, nebo
d) bezdlivodné ukazuji déti a mladistvé v nebezpecnych situacich.

Regulace dalSich komodit

PFi vyrobé a uvefejnéni AVOS je tfeba respektovat u nékterych komodit dal$i omezeni, kterd zakon
upravuje s cilem poskytovat co nejSirSi ochranu spotfebiteli napf. humanni 1éCivé pfipravky, potraviny
a kojeneckd vyziva, doCasné uzivani ubytovaciho zafizeni a nékterych dalSich komodit, u nichz je
audiovizuélni obchodni sdéleni pro Sirokou verejnost zakazano.

Archivace audiovizualnich obchodnich sdéleni

Ceska televize je povinna zajistit, aby byly v naleZité technické kvalité uchovavany zaznamy vsech
pofad(l a audiovizuéalnich obchodnich sdéleni, ktera pofady doprovazela nebo byla do poradl zahrnuta
a v ramci audiovizualni medialni sluzby na vyzadani $ifena, alespoii po dobu 30 dnl ode dne ukonceni
Sifeni audiovizualniho obchodniho sdéleni, a na pisemnou vyzvu je zapUjéit Radé pro rozhlasové a
televizni vysilani.

Bylo-li zahdjeno fizeni pred orgdnem verejné moci, tykajici se uritého pofadu nebo audiovizualniho
obchodniho sdéleni, je Ceska televize na vyzadani povinna na pisemnou vyzvu pfisluiného organu
verejné moci uchovat zdznam pofadu nebo audiovizudlniho obchodniho sdéleni v podobé, ve které
byly poskytovany a v nalezité technické kvalité az do pravomocného rozhodnuti ve véci.

Spot

Spotem se rozumi jakékoliv celistvé a ohrani¢ené audiovizualni obchodni sdéleni uréené k umisténi na
internetovych strankdch Ceské televize, svyjimkou obrazové ¢i zvukové zminky produktu uvnitf
zapletky poradu, kterd ma charakter umisténi produktu.

Reklama

Reklamou se rozumi oznameni, pfedvedeni Ci jina prezentace Sifené zejména komunikacnimi medii,
majici za cil podporu podnikatelské ¢innosti, zejména podporu spotfeby nebo prodeje zbozi, vystavby,
pronajmu nebo prodeje nemovitosti, prodeje nebo vyuZiti prav nebo zavazk(, podporu poskytovani
sluzeb, propagaci ochranné znamky, pokud zak. €. 40/1995 Sh., o regulaci reklamy, ve znéni

Vv

pozdgjsich predpisl, nestanovi jinak.

Sponzorovani

Sponzorovanim se rozumi jakykoliv pfispévek od fyzické nebo pravnické osoby, kterd neposkytuje
audiovizuélni medialni sluzbu na vyZzadani, neprovozuje televizni vysilani, ani nevyrabi audiovizualni
dila, poskytnuty k pfimému nebo nepfimému financovani audiovizualni medialni sluzby na vyzadani
nebo pofadd s cilem propagovat své jméno nebo nazev, ochrannou znamku, vyrobky, sluzby, ¢innosti
nebo obraz na verejnosti.

Zvlastni povinnosti v souvislosti se sponzorovanymi audiovizualnimi medialnimi sluzbami na
vyZzadani a porady
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1) Audiovizualni medialni sluzby na vyZadani a pofady, které jsou sponzorovany, musi spliovat
tyto poZadavky:

a) jejich obsah nesmi byt ovlivnén zplsobem, kterym by mohla byt dotéena redakéni
odpovédnost a nezavislost Ceské televize,

b) nesmi pfimo nabadat k ndkupu nebo pronajmu zboZzi nebo sluzeb, zejména zvlastnim
zmifovanim zbozi nebo sluzeb za Gcelem propagace.

2) Audiovizudlni medialni sluzby na vyzadani a pofady nesméji byt sponzorovany osobami,
jejichZ hlavnim prfedmétem €innosti je vyroba nebo prodej cigaret nebo jinych tabakovych
vyrobka.

3) P¥i sponzorovani audiovizualnich medialnich sluzeb na vyzadani a pofad( osobami, jejichz
predmét ¢innosti zahrnuje vyrobu nebo distribuci 1égivych pFipravk( nebo Ié¢ebné postupy,
Ize propagovat jméno nebo ndzev sponzora, nebo jeho obraz na vefejnosti, avSak nelze
propagovat léCivé pripravky nebo lécebné postupy véazané v Ceské republice na lékarsky
pFedpis.

4) Nelze sponzorovat zpravodajské a politicko-publicistické pofady. Pfi posouzeni toho ojaky
Zanr poradu sejednd, je rozhodujici jeho fakticky obsah.

Sponzorsky vzkaz

Sponzorskym vzkazem se rozumi oznaceni sponzorovaného pofadu zvukové-obrazovym, zvukovym
nebo obrazovym zaznamem, o stopazi do 10s sekund, ktery obsahuje zfetelné uvedené jméno nebo
nazev, obrazovy symbol (logo) nebo jinou znaCku sponzora, kterou se rozumi zejména odkaz na jeho
vyrobky, sluzby nebo na jejich charakteristicky znak. Je-li sponzorovéana audiovizudlni medialni
sluzba na vyzadani, oznamuje Ceska televize v ramci nabidky katalogu pofad( existenci sponzorského
pfispévku, jméno nebo nazev sponzora a hlavni pfedmét jeho Cinnosti; pficemzZ oznameni v ramci
nabidky katalogu pofad( je uvedeno zfetelng alespoii po dobu 30 dn.

Umisténi produktu

Umisténim produktu se rozumi jakakoli podoba audiovizudlniho obchodniho sdéleni, které spocCiva
v zaclenéni vyrobku, sluzby, ochranné zndmky, ktera se k vyrobku nebo sluzbé vaze, nebo zminky o
vyrobku nebo sluzbé do pofadu za Uplatu nebo obdobnou protihodnotu.

Zvlastni povinnosti v souvislosti s umisténim produktu

1) Umisténi produktu v pofadech je pFipustné pouze

a) v kinematografickych dilech, ve filmech a seridlech vytvofenych pro audiovizualni medialni
sluzby na vyzadani nebo pro televizni vysilani, ve sportovnich a zabavnych poradech, a to za
podminky, Ze se nejedna o porady pro déti, nebo

b) v pfipadech, kdy se neprovadi Zadna platba, ale pouze se bezplatné poskytuje urcité zbozi
nebo sluzby, zejména rekvizity nebo ceny pro soutézici a s cilem vyuZzitje v poradu.

2) Porady obsahujici umisténi produktu musi splfiovat tyto pozadavky:

a) jejich obsah nesmi byt ovlivnén tak, aby tim byla dotena redakéni odpovédnost a nezavislost
Ceské televize,

b) nesméji pfimo nabadat k nakupu nebo pronajmu sluzeb, zejména zvlaStnim zminovanim
tohoto zboZi nebo sluzeb za Gcelem jeho propagace, a

c) nesmgji nepatfiéné zdQrazilovat umistény produkt. Za nepatficné zddraznéni umisténého
produktu se povaZzuje napf., Ze v poradu je pfFitomna vizualni nebo verbalni zminka o
produktu, aniz by to bylo editorialné ospravedlnitelné, v pofadu je pfitomna vizualni Ci
verbalni zminka o produktu zjevné Ccastéji nebo zjevné delsi dobu, neZ je editorialné
ospravedInitelné, produkt je zobrazen v dominantnim z&béru nebo jev pofadu popisovan,
nejedna-li se o takové zdlraznéni, které je editorialné ospravedInitelné.

3) Porady nesméji obsahovat umisténi produktu, pokud se jedné o

a) o cigarety nebo jiné tabakoveé vyrobky, nebo umisténi produktu osob, jejichz hlavnim
predmétem Ginnosti je vyroba nebo prodej cigaret nebo jinych tabakovych vyrobkd, nebo

b) 1éCivé pFipravky nebo léCebné postupy, kteréjsou v Ceské republice dostupné pouze na
IékaFsky pFedpis.
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Dodani produktu pro umisténi produktu

Zadavatel se zavazuje, Ze produkt ureny k umisténi do pofadu a veSkeré dalSi podklady s tim
souvisejici, budou v dostate€ném pfedstihu dodany do mista nataCeni pofadu na vlastni naklad
Zadavatele. Je-li dohodnuto, Ze produkt bude Zadavateli vracen, je Zadavatel povinen prevzit si jej
zpét v misté nataCeni poradu v Case dle dispozic Ceské televize. Ceska televize odpovida za vraceni
produktu a podklad( ve stavu, vjakém je pFevzala, s ohledem na bézné opotiebeni a opotfebeni
vzniklé v disledku sjednaného zplsobu uziti.

Zadavatel se zavazuje a garantuje, Ze v souvislosti s produktem, ktery ma byt umistén v pofadu, a
s podobou pfipadné zminky o produktu ziskal a vypofadal veSkerd opravnéni (zejména osobnostni
prava, autorskd prava a prava souvisejici s pravem autorskym, prava kjakémukoliv duSevnimu
vlastnictvi) potfebna ktomu, aby pofad mohl byt Ceskou televizi uzivan bez vécného, Casového,
teritoridlniho, mnozstevniho omezeni. Pokud Zadavatel nesplni povinnost uvedenou v tomto
ustanoveni, je Zadavatel povinen zaplatit Ceské televizi smluvni pokutu ve vysi sjednané Odmény dle
¢l. 8 odst. 8.1. Timto neni dotten narok Ceské televize na nahradu $kody v pIné vysi.

Materidly pro uverejnéni

Materialy pro uvefejnéni se rozuméji
zaznam AVOS (s méFicimi kddy, pFipadné s presnou url cilové stranky) v elektronické podobé
ve formatu dle Technickych podminek (viz. Pfiloha €. 1.)

3. Uzavirani smlouvy

3.1. Audiovizuélni obchodni sdéleni uvefejiiuje Ceska televize na svych internetovych strankach na
zékladé smlouvy o umisténi AVOS na Internetu Ceské televize (déle jen ,,Smlouva®) uzaviené mezi
Ceskou televizi a Zadavatelem, kterou se za podminek v ni sjednanych Ceska televize zavazuje
uvefejnit pro Zadavatele pfislusné AVOS a Zadavatel se zavazuje zaplatit za to Ceské televizi odménu
(dale jen ,,0dména*).

3.2. Smlouva se uzavira pisemné. Pfi uzavirani Smlouvy se zpravidla vyuzije formulaf objednavky,
ktery Zadavatel fadné vyplni, podepiSe a doruci Ceskeé televizi. Smlouva je uzavfena v okamziku,
kdy je objednavka Zadavatele podepsana i Ceskou televizi. Smlouvu lze ménit &i rusitjen pisemné.

3.3. Je-li Zadavatelem agentura, je Ceska televize opravnéna poZadovat jako podminku pro uzavieni
Smlouvy dodani pisemného vyhradniho povéfeni klientem s uvedenim vyrobkl nebo sluzeb, na které
se vztahuje.

3.4. Soucasti Smlouvy jsou v souladu s § 1751 odst. 1zak. €. 89/2012 Sh., obCanského zéakoniku, ve
znéni pozdéjsich predpist (,,obéansky zakonik*) tyto VSeobecné podminky. Odchylna ujednani ve
Smlouvé maji prednost pfed znénim téchto VSeobecnych podminek.

3.5. Pfedpokladem uzavieni Smlouvy tykajici se sponzorovani je, aby soucasti navrhu Smlouvy -
objednavky byla pfesna specifikace pofadu, ktery ma byt sponzorovan, pfipadné AVMS, dale pfesné
jméno a pfijmeni fyzické osoby nebo nazvu pravnické osoby, kterdje sponzorem, a dale téz, pokud si
to Ceska televize vyzada, obrazovy symbol (logo) &i ochranna znamka sponzora nebo jeho sluzby,
vyrobkd nebo jinych vykon( ¢i jiného predmétu, ktery ma byt v ramci sponzorovani propagovan a
dale predmét ¢innosti sponzora.

3.6. Smlouva a pravni vztah ji zaloZeny se Fidi ob¢anskym zakonikem.

4. Dodani Materiald pro uverejnéni
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4.1. Zadavatel je povinen dodat Ceské televizi AVOS urfené k uvefejnéni a dalsi Materialy pro
uverejnéni nejpozdéji 7 pracovnich dnl pfed prvnim dnem uvefejnéni AVOS.

4.2. Neni-li ve Smlouvé stanoveno jinak, zavazuje se Zadavatel na své naklady vyrobit a dodat Ceské
televizi spot s AVOS, jehoZ obsah je v souladu s pravnimi predpisy Ceské republiky, zejména zék. €.
132/2010 Sb., o audiovizualnich medialnich sluzbach na vyzadani, ve znéni pozdgéjsich predpist, zak.
¢. 40/1995 Sh., o regulaci reklamy, ve znéni pozdéjsich predpisl, zak. ¢. 634/1992 Sh. na ochranu
spotrebitele, ve znéni pozdéjsich predpist, Kodexem Rady pro reklamu a témito V3eobecnymi
podminkami a Technickymi podminkami pro umistovani audiovizualnich obchodnich sdéleni na
internetovych strankach Ceské televize, které tvofi pfilohu & 1 téchto V3eobecnych podminek.
Zadavatel se zavazuje nést pravni a finanéni dlsledky pFipadnych poruseni shora uvedeného zavazku a
nahradit Ceské televizi 3kodu, kteraji v pFicinné souvislosti s tim vznikla.

4.3. AVOS mlZe propagovat Zadavatele, pfipadné jeho klienta uvedeného ve Smlouvé, &i jejich
vyrobky ¢i sluzby. Osobu neuvedenou ve Smlouvé i jeji vyrobky ¢i sluzby AVOS propagovat nesmi.

4.4, Jestlize Zadavatel nedoda AVOS v souladu spravnimi predpisy, témito VSeobecnymi
podminkami a Technickymi podminkami pro umistovani audiovizualnich obchodnich sdéleni na
internetovych strankach Ceské televize nebo by podle uvazeni Ceské televize mohlo dojit k porudeni

pravnich predpisd, etickych kodex( nebo k postihu ze strany tfetich osob, pfipadné k ohroZeni
opravnénych zajma Ceské televize, upozorni Ceska televize Zadavatele na nevhodny obsah AVOS a
vyzve jej kUpravé AVOS. Nedoda-li Zadavatel fadné upraveny spot s AVOS nejpozdéji pred
planovanym terminem uvefejnéni, ma Ceska televize pravo od Smlouvy odstoupit.

4.5. Zadavatel je povinen pfedat Ceské televizi k uvefejnéni pouze AVOS, s nimiZje - co do obsahu i
formy - na zakladé licenénich &i jinych smluv s autory &i jinymi osobami €i z jinych pravnich divod(
opravnén bez jakychkoli omezeni volné disponovat. Zadavatel je povinen zajistit, aby AVOS a jeho
uverejnéni podle Smlouvy:
a) nezasahovalo neopravnéné do autorského prava Ci prav souvisejicich s pravem autorskym
Zadné tfeti osoby (vCetné osob tato prava vykonavajicich);
b) nezasahovalo neopravnéné do prava k pfedmétu prlimyslového nebo jiného dusevniho
vlastnictvi Zadné tfeti osoby;
c) nebylo nekalou soutézi (zejména vyvolanim nebezpeci zamény, zleh¢ovanim ¢i porusenim
obchodniho tajemstvi) €ijednanim obdobnym;
d) neodporovalo pfedpisim upravujicim ochranu utajovanych informaci;
e) nezasahovalo neopravnéné do prava na ochranu osobnosti Ci prava na ochranu dobré
poveésti Zadné tfeti osoby;
f) neporuSovalo ani nechroZovalo zZadnajina prava Ci opravnéné zajmy zadné tfeti osoby ani
Ceské televize; a
g) nebylo v rozporu s pravnimi predpisy platnymi na Gzemi CR, s Kodexem reklamy
vydanym Radou pro reklamu, zasadami poctivého obchodniho styku ani s dobrymi mravy.
Na Zadost Ceské televize je Zadavatel povinen doloZit spInéni podminek a) - g) tohoto odstavce.
Ceskéa televize je opravnéna nezvefejnit anebo pozastavit zvefejfiovani AVOS aZz do doby
hodnovérného doloZeni podle pfedchozi véty.

4.6. Zadavatel preda Ceské televizi AVOS v elektronické podobg, umoziujici jeho uvefejnéni podle
Smlouvy bez jakychkoli dalSich Gprav a dalsi Materialy pro uvefejnéni, e-mailem na adresu sjednanou
ve Smlouvé nebo, nebyla-li ve Smlouvé adresa sjednana, na adresu;{jj | G 22
Upravu AVOS se nepovazuje prekddovani do rliznych kvalit a formatd pro Géely zobrazeni na rliznych
cilovych zafizenich a také Uprava zvukové hladiny AVOS (srovnani hlasitosti s ostatnim obsahem).
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4.7. Pokud Zadavatel nesplni povinnosti uvedené v odst. 4.5. a 4.6. tohoto ¢lankuje Zadavatel povinen
zaplatit Ceské televizi smluvni pokutu ve vysi sjednané Odmény za umisténi AVOS a Ceska televize
je souGasng opravnéna odstoupit od Smlouvy. Timto ujednanim neni dotten narok Ceské televize na
nahradu Skody v pIné vysi.

5. Uverejnéni AVOS

5.1. Neni-li ve Smlouvé stanoveno jinak, uvefejni Ceska televize AVOS s obsahem a v provedeni
dodaném Zadavatelem.

5.2. PFi uvefejnéni AVOS je Ceska televize opravnéna, nikoliv viak povinna, zohledfiovat vhodnost
souvisejiciho redakéniho obsahu internetovych stranek, na nichZ je AVOS umisténo, a vhodnost
jinych na téchto strankach uverejnénych AVOS. Tim neni dot€eno ustanoveni o umisténi produktu.

5.3. Ceska televize uvefejni AVOS v dobé sjednané ve Smlouvé. Nebyla-li ve Smlouvé doba
uvefejnéni AVOS sjednana, Ceska televize uvefejni AVOS co nejdiive po uzavieni Smlouvy pfi
zohlednéni provoznich moznosti Ceské televize.

5.4. Neni-li ve Smlouvé dohodnuto jinak, je Ceska televize opravnéna uvefejiiovat na jedné pozici
stfidavé libovolny pocet AVOS.

5.5. Ceska televize je opravnéna oznacit AVOS vhodnym zplsobem (doplnénim oznaceni reklama,
komercni prezentace, apod.) jako reklamu, sponzorsky vzkaz, umisténi produktu apod., neni-li zjejiho
provedeni bez dalsiho zfejmé, Ze se nejedna o redakéni obsah internetovych stranek Ceské televize.

5.6. Zadavatel prohlasuje a garantuje, Ze viici Ceské televizi nebudou uplatnény 7adné opravnéné
naroky nositell autorskych prav, prav vykonnych umélcl a prav vyrobcl ¢i opravnéné naroky jinych
tfetich osob v souvislosti s uZitim jejich pfedméti ochrany nebo osobnostnich atributli pfi uvefejnéni
AVOS zplsobem a v rozsahu podle Smlouvy. Budou - li takové naroky viici Ceské televizi uplatnény,
zavazuje se Zadavatel, 7e tyto naroky uspokoji a nahradi Ceské televizi veskeré skutecné vzniklé
naklady spojené s tim, Ze tyto opravnéné naroky byly uplatnény.

6. Odstoupeni od Smlouvy

6.1. Zadavatel je oprdvnén pred zapoCetim plnéni odstoupit od Smlouvy ¢i jeji Casti, oznami-li
odstoupeni Ceské televizi pisemné nejpozdéji sedm (7) pracovnich dnd pfed sjednanym dnem
uvefejnéni AVOS. V pfipadé nedodrZeni této povinnosti je Dodavatel opravnén od Smlouvy odstoupit
pouze za podminky zaplaceni odstupného (storno poplatku) ve vysi:

(@) 30% z Odmény pfipadajici na nerealizované zvefejnéni AVOS v dlsledku zruseni
Smlouvy ¢i jeji Casti v pFipadg, Ze k takovému zruSeni Smlouvy i jeji Casti dojde Sest (6) az pét (5)
pracovnich dn( pred sjednanym datem uvefejnénf;

(o) 60% z Odmeény pfipadajici na nerealizované zvefejnéni AVOS v disledku zruseni
Smlouvy Ci jeji Casti v pFipadé, ze k takovému zruSeni Smlouvy Ci jeji ¢asti dojde Ctyfi (4) az dva (2)
pracovnich dn(l pfed sjednanym datem uvefejnént;

(c) 100% z Odmény pfipadajici na nerealizované zvefejnéni AVOS v dlsledku zrudeni
Smlouvy ¢i jeji Casti v pFipadé, ze k takovému zruSeni Smlouvy Ci jeji Casti dojde jeden (1) den pred
sjednanym datem uverejnéni az den sjednaného uvefejnéni;
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6.2. Ceska televize je opravnéna odstoupit od Smlouvy v pFipadech stanovenych v téchto
Vseobecnych podminkach, které tvofi nedilnou soucast Smlouvy. AniZz jsou dotéeny ddvody
odstoupeni od Smlouvy ze strany Ceské televize uvedené samostatné v téchto V3eobecnych
podminkach, je Ceska televize dale opravnéna od Smlouvy odstoupit v pFipadé porudeni povinnosti
Zadavatele uvedenych v ¢lanku 4. odst. 4.1. a odst. 4.2. téchto VSeobecnych podminek.

6.3. Zadavatel i Ceska televize jsou dale opravnéni odstoupit od Smlouvy v p¥ipadech stanovenych
zdkonem.

6.4. Odstoupeni od Smlouvy nastava s Ucinky ex nunc.

6.5. Uginky odstoupeni od Smlouvy nastavaji dorucenim druhé strang; po této dobé nelze Gginky
odstoupeni od Smlouvy odvolat nebo ménit bez souhlasu druhé strany.

7. Odpovédnost za vady

7.1. Zadavatel je povinen ihned po zahajeni uvefejnéni ovéfit obsahovou spravnost, funkénost a
aroven grafického provedeni AVOS.

7.2. Uvefejni-li Ceska televize AVOS s vadami, zejména uvefejni-li ji s nespravnym obsahem,
nefunkéni, v nespravném grafickém provedeni &i nespravnym zpisobem (v nespravném umisténi,
pozici apod.), je Zadavatel opravnén pozadovat:
a) odstranéni vady (je-li to mozné); a/nebo
b) pozadovat nahradni uverejnéni AVOS bez vady v rozsahu odpovidajicim povaze vady a
rozsahu, vjakém se u uverejnéni AVOS vyskytlo.

7.3. Narok z odpovédnosti Ceské televize za vady podle odst. 7.2. je Zadavatel povinen uplatnit u
Ceské televize pisemné do péti (5) dnli poté, co mohla byt vada poprvé zjisténa, nejpozdgji do péti
(5) dnl od ukonéeni uvefejnéni AVOS, jinak narok na nahradu/ndpravu zanikd. Vedle
uplatiiovaného narokuje Zadavatel povinen pfesné specifikovat vadu, kterd narok odivodriuje.

7.4. Nahradni uvefejnéni AVOS podle odstavce 7.2. poskytne Ceska televize co nejdfive po
uplatnéni naroku na né, pfi zohlednéni provoznich moznosti Ceské televize. Neposkytne-li Ceska
televize nahradni uvefejnéni AVOS do tficeti (30) dnd od uplatnéni naroku na ng, je Zadavatel
opravnén pozadovat slevu z Odmény za uvefejnéni AVOS odpovidajici povaze vady a rozsahu, v
jakém se u uverejnéni AVOS vyskytlo.

7.5. Naroky Zadavatele z odpovédnosti Ceské televize za vady podle odstavce 7.2. nevzniknou,
bylo-li uvefejnéni AVOS s vadami zplsobeno okolnostmi vylugujicimi odpovédnost. Za takové
okolnosti se povazuji zejména obCanské nepokoje, vojenské operace, krizové stavy, zasahy soudl Gi
verejné spravy, vypadky dodavek elektrické energie, technické zavady u tfetich osob nebo technické
zavady zplisobené tietimi osobami, stavky &i vyluky, nebo dal$i udalosti mimo vliv Ceské televize.

8. Platebni podminky

8.1. Za umisténi AVOS je Zadavatel povinen zaplatit Ceské televizi Odménu sjednanou ve Smlouvé.
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8.2. Odména splatna na zakladé faktury - darfiového dokladu, ktery Ceska televize vystavi do trnéacti
(14) dnl po podpisu Smlouvy. Fakturaje splatna ve lhdté tficeti (30) dnl ode dne vystaveni. Datem
zaplaceni se rozumi pfipsani Odmény na bankovni tcet Ceské televize uvedeny na faktufe.

8.3. V pfipadé prodleni s uhradou Odmény je Ceska televize opravnéna Gctovat k dluzné Gastce Urok
z prodleni ve vysi 0,03% dluzné Castky za kazdy zapocaty den prodleni.

8.4. V pfipadé, Zze Zadavatel je v prodleni s Ghradou Odmény déle nez 7 dnl, je Ceska televize
opravnéna odstoupit od Smlouvy a Zadavatel je povinen zaplatit smluvni pokutu ve vySi Odmény.
Pfipadny narok na nahradu $kody Ceské televize neni timto ujednanim dotéen.

8.5. Neni-li ve Smlouvé stanoveno vyslovné jinak, bude k veSkerym €astkdm uvedenym ve Smlouvé
pripo¢tena DPH podle platnych pravnich predpisd.

8.6. Vznikne-li Ceské televizi v souladu se Smlouvou nebo V3eobecnymi podminkami narok na
smluvni pokutu, vystavi Zadavateli na pFislusnou ¢astku fakturu - dafiovy doklad se splatnosti 30 dnd.

8.7. Neni-li ujednano jinak, je pro posouzeni pribéhu a vysledku kampang umisténi AVOS rozhodna
statistika Ceské televize.

9. Odpovédnost za Skodu

9.1. Pokud v ddsledku pInéni podle Smlouvy vznikne Ceské televizi nebo jinému subjektu $koda,
Zadavatel se ji zavazuje v pIné vysi uhradit, a to i za pfedpokladu, Ze byla zplsobena okolnostmi
vylu€ujicimi odpovédnost dle ustanoveni 8 2913 odst. 2 obfanského zakoniku. Zadavatel uhradi
rovnéz veskeré naroky a vydaje, pokud se na Ceskou televizi v souvislosti s pInénim podle Smlouvy
obrati tfeti osoba z dlvodu poruseni prav.

9.2. Vyse 3kody, kterou je Ceska televize v ramci své odpovédnosti za $kodu zplsobenou poruenim
nékteré z povinnosti vyplyvajicich pro Ceskou televizi z uzavieni Smlouvy povinna Zadavateli
nahradit, je omezena vysi Odmény sjednané ve Smlouvé

10. Dalsi ustanoveni

10.1. Ceska televize a Zadavatel se dohodli, Ze obsah Smlouvy se povazuje za dlvérny, stejné jako
veSkeré informace, které vejdou ve zndmost smluvnich stran v souvislosti s jednanim o uzavfeni
Smlouvy, pfi jejim plInéni a v souvislosti s nim, a Zadna ze smluvnich stran neni bez pfedchoziho
pisemného souhlasu druhé smluvni strany opravnéna dané informace sdélovat tfetim osobam, a to ani
po ukonceni pInéni Smlouvy €i ukonceni Smlouvy, s vyjimkou informaci: (i) s nimiz se smluvni strana
seznamila nezéavisle na druhé smluvni strang; (ii) které Ceska televize sama sdéluje tfetim osobam
v souvislosti s pfipravou, vyrobou, distribuci a/nebo propagaci svého programového obsahu, k némuz
se vztahuje tato smlouva, a/nebo v souvislosti se svou propagaci (s vyjimkou informaci oznacenych
Zadavatelem jako jeho obchodni tajemstvi); (iii) které smluvni strana poskytne nebo uvefejni na
zakladé pravniho predpisu nebo vykonatelného rozhodnuti soudu ¢i spravniho organu; a (iv) které
smluvni strana poskytne svym odbornym poradclim a/nebo jinym spolupracovnikim véazanym
zdkonnou a/nebo smluvni povinnosti mlcenlivosti. Pro pfipad, Zze Smlouva podléhd nebo by
v budoucnu podléhala (napf. v dlsledku pfijeti dodatku) povinnosti uverejnéni dle zakona ¢. 340/2015
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Sb., o registru smluv (déle jen ,,zakon o registru smluv*), smluvni strany ve vzajemné shodé oznacCily
vjejich stejnopisech Zlutou barvou (nebo vjiném zfejmém oznaceni, tj. ve Skale Sedé, pokud by
smlouva byla pfi kontraktaci vyjimecné skenovana ve Skale Sedi), informace, které budou znecitelnény
v souladu se zdkonem o registru smluv. Takto bylo oznaeno zejména, nikoli vSak vylucné, obchodni
tajemstvi, jehoZ utajeni smluvni strany odpovidajicim zplsobem zajistuji. Na informace, které ve
Smlouvé nejsou oznaceny Zlutou barvou (nebo vjiném zfejmém oznaceni, tj. ve Skale 3edé), se
povinnost micenlivosti dle tohoto odstavce nevztahuje. Tuto smlouvu je opravnéna postupem podle
zékona o registru smluv uvefejnit pouze Ceska televize, a to v dob& do 30 dnd od jejiho uzaveni.
Nedojde-li v této dob& k uvefejnéni této smlouvy ze strany Ceské televize, pak je k jejimu uvefejnéni
postupem podle zdkona o registru smluv opravnéna kterakoli smluvni strana. Za kazdé poruseni
kterékoli povinnosti dle tohoto odstavce je dotCend smluvni strana opravnéna pozadovat od porusujici
smluvni strany zaplaceni smluvni pokuty ve vysi 100.000 K¢.

10.2. V pripadé, Ze se kterékoli ustanoveni Smlouvy stane neplatnym, zdanlivym nebo
nevymahatelnym, bude v celém rozsahu oddéleno od ostatnich ustanoveni a nebude mit Zadny vliv na
platnost a vymahatelnost ostatnich ustanoveni Smlouvy anebo ustanoveni téchto VSeobecnych
podminek. Smluvni strany se zavazuji nahradit neplatné, zdanlivé ¢i nevymahatelné ustanoveni
ustanovenim novym, které bude platné a vymahatelné ajehoz pfedmét bude z ekonomického hlediska
co nejvice odpovidat predmétu plvodniho ustanovent.

10.3. Dle § 1765 obcanského zakoniku na sebe Zadavatel prevzal nebezpeci zmény okolnosti. Pfed
uzavienim smlouvy strany zvazily pIné hospodarskou, ekonomickou i faktickou situaci ajsou si plné
védomy okolnosti Smlouvy.

10.4.  Smluvni strany se dohodly, Ze prava a povinnosti pfipadné vzniklé z pInéni v ramci pfedmétu
Smlouvy, knémuz doSlo pfed nabytim acinnosti Smlouvy, nahrazuji zavazkem vzniklym z této
Smlouvy. PInéni v rdmci pfedmétu Smlouvy pFed GcCinnosti Smlouvy se povazuje za plnéni podle
Smlouvy a prava a povinnosti z néj vzniklé se Fidi Smlouvou.

10.5. Smluvni strany vyslovné vyluCuji aplikaci ustanoveni § 2050 obcanského zakoniku a dale
vyslovné prohlaSuji, Ze mezi nimi neni jakakoli zavedena praxe stran a/nebo obchodni zvyklosti,
jejichz aplikaci vyslovné vylu€uji. Smluvni strany souhlasi, Ze pisemnosti dle Smlouvy, respektive dle
téchto VSeobecnych podminek mohou byt v naskenované podobé zasilany smluvnimi stranami
prostrednictvim e-mailové poSty. Pfi skenovani musi byt zachovano rozliseni 300 dpi a format PDF
(pokud by Slo o jiny graficky format, pouze za pfedpokladu, Ze nedojde ke ztratové komprimaci).
Skenovani musi byt provadéno barevné, lze-li to po Zadavateli spravedlivé pozadovat, v ojedinélych
pfipadech je moZné pFipustit skenovani do stupiili Sedi (grayscale), vzdy vsak za podminky, Ze bude
smluvnim stranam zfejme, které €asti textujsou ur€eny k budoucimu znecitelnéni. Neni pfipustén sken
pouze cernobily (tj. rozliSujici vyhradné cerné a bilé body) ani digitalni fotografie.

10.6. V pripadé mezinarodniho prvku ve vztahu zaloZzeném Smlouvou smluvni strany sjednavaji pro
viechny spory vzniklé v souvislosti se Smlouvou jurisdikci soudd Ceské republiky.

Tyto VSeobecné podminky nabyvaji G¢innosti dne 1.6.2018.

PFilohy:
1. Technické podminky pro umistovani audiovizualnich obchodnich sdéleni na internetovych
strankéach Ceské televize
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P¥iloha 1. Technické podminky pro umistovani audiovizualnich obchodnich
SDELENI NA INTERNETOVYCH STRANKACH CESKE TELEVIZE

Pre-roll
Umisténi Pre-roll reklamy je pred zhlédnutim vyzadaného obsahu.

Post-roll
Umisténi Post-roll reklamy je po skonceni pfehravani vyzadaného obsahu.

Technicka specifikace:
e Format videa: ,mp4, .mov, .avi, .mpeg, .wmv
e Min. rozliSeni: 1024x576 px (16:9) resp. 768x576 px (4:3)
* Pomér stran: 16:9/4:3
* Max. délka video spotu: 30s
» MozZnost pfeskocit reklamu po: 5s
e Zvuk: AAC, 48 kHz - bez uméle zesileného zvuku, dle nové evropské normy EBU R128

AKA kod spotu

1





