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About Communications and Visibility Plan

UNDP in BIH, as the Organisation, and the CzDA, as a Partner, are committed to raising the awareness among
targeted audiences in BIH about the activities conducted, as well as results and the overall impact achieved
within the EU4Agriculture, which is funded by the EU.

The Communication and Visibility Plan will be implemented in close cooperation between UNDP BIH, CzDA
and Delegation the of EU to BIH, following the principles / in accordance with the Communication and
Visibility Requirements for EU External Actions as well as the Joint Visibility Guidelines for EC-UN actions in
the field.

The Communication and Visibility Plan aims to provide a clear guidance on how to effectively communicate
about the Action and ensure the visibility or the EU as the key contributor to rural development and agriculture
sector’s competitiveness in the country. Given the scale and importance of the Action on targeted (agriculture)
sector and taking into consideration it is implemented by UNDP and CzDA, it is foreseen that a Communication
Strategy will be developed during the initial phase of the Action, subject to approval by the EU Delegation.
During the Communication Strategy design, key communication messages as well as roles and responsibilities
of implementing partners will be identified and agreed on.

Establishing new ways of communication between key stakeholders, as well as the Action beneficiaries, which
will include strengthening information exchange among stakeholders, improving existing ways of
communication (via, among other channels, a website dedicated to the Action under the overall EU brand), will
be in particular focus of communication activities. Particular attention will be given to utilization of online
media and social networks, based on evident outreach/communication potential, which includes maintaining
two-way communication with targeted audiences, especially in LFAs.

Annual Communication Work Plans will be developed with specific details on each and all communication and
PR activities, highlighting how key messages will be disseminated to targeted audiences, as well as respective
expenses. Developed by jointly by implementing partners, these plans will be subject to approval of the EU
Delegation.

Overall objective

The overall communications objective is to raise awareness about the Action in general, as well as the approach,
specific activities and measures leading to increased competitiveness of the agriculture sector, which not only
empower country’s agriculture producers in accessing the EU market, but also contribute to the overall efforts
by BIH to join the EU.

Also, objective is to inform key stakeholders, beneficiaries and general population about continued support EU
is providing through this Action to support the rural development of BIH, as well as to ensure that the EU is
easily recognised and associated to this EU-funded action.

To achieve the set objectives, the Action will:

explore communication synergies with the similar EU initiatives;

ensure continuous and timely coordination of communication actions with the EU Delegation and partners;
enhance transparency and timely information sharing about Action’s activities with targeted audiences;
explore synergies or partnerships with media outlets featuring agriculture-related topics;

focus on best practices and end-beneficiaries, and

utilize monitoring and evaluation to maximise communication results.

Communication activities

UNDP and CzDA will deliver strategic communications activities by utilizing all available communication
channels (electronic, print and online) and tools aiming to disseminate information and positive narrative with



a maximum impact on targeted audiences. Communication activities will also aim to ensure implementing
partners communicate to (and communicate in partnership with) specific key stakeholders, including
representatives of various institutions, organizations and policy makers. Specific details about the approach to
communication will be elaborated in Communication Strategy, which will be developed during the initial phase
of the Action.

Communication channels: Aiming to effectively and efficiently communicate all aspects of the Action, UNDP
and CzDA will develop new communication channels such as the Action’s website and social media channels
and will use those already available, such as websites and social media channels of UNDP BIH and CzDA
(Facebook, Twitter, YouTube and Instagram), donor and partners websites and social media channels (EU
Delegation in BIH, respective ministry(ies), associations of farmers and agriculture producers, etc.), as well as
the media outlets (traditional and new media). All information disseminated/posted by any of the parties will be
subject to regular procedure of review and approval by the EUD BIH.

Use of online media (using PR and marketing tools) will be in particular focus of the communication activities
for the Action. By placing strong emphasis on online communication, UNDP and CzDA will ensure targeted
outreach, which will result in increased awareness on activities, results and impact of the Action with greatest
value-for-money ratio. The Action will look into opportunities for developing communication partnerships with
media outlets which feature agriculture and economy-related topics. The aim will be to provide content and
harmonized messaging via already established TV and radio programmes / formats.

Communications tools, which will be used to ensure effective and efficient communication with the targeted
audiences include:

o EUA4Agriculture dedicated webpage (considered both a communication tool and channel) — which will be
introduced to ensure continuous communication with targeted audience under the EU brand, following an
example of other, similar initiatives (such as EU4Business);

o Media advisories, press releases — developed and disseminated around key events and achievement of
milestones, and used to communicate key messages to general population and stakeholders through media
outlets;

e Press conferences and media opportunities which build media attention around key events (such as
project Kick-off and achievements of specific milestones, photo-ops during field visits to beneficiaries,
media trips to locations where Action is being implemented, etc.). It is envisaged that representatives of EU
Delegation will participate in all such events to ensure desired exposure with focus on the EU lead in
strengthening rural sector in country;

e Impact (human interest) stories, interviews and captioned (social media) videos. Production of impact
(human interest) stories and interviews with professional photos, featuring beneficiaries, impact of the
Action, key messages related to support of the EU (text format) for distribution to media outlets and online
sharing (Action’s website, social media channels, EU, UNDP and CzDA websites and social media
channels). These will ensure storytelling with a strong visual impact and will be used to emphasize
achievement of Action’s objectives, implementation progress, and most importantly, will highlight the
human dimension and impact which support to rural development and agriculture competitiveness will have
on individual beneficiaries, communities and country;

e Social media posts will be developed continuously throughout the Action to ensure continued
communication with the targeted audiences. Tactical use of post boosting will aim to raise awareness about
the public calls, Action’s objectives, results and impact, while maintaining two-way communication with
beneficiaries;

e Public information materials, such as Action’s fact sheet and infographics will be produced
periodically to visually introduce the Action’s objectives, activities and results (impact). Any and all such
materials will be produced in formats ensuring effective communication via multiple channels: as handouts
at events as well as information distributed via Action’s website, social media and online channels;

e Utilizing PR and communication opportunities (such as media trips, field visits, signing of agreements,
meetings with stakeholders, development of low-cost instructive videos and blogposts, etc.) will ensure
continued harmonized communication about the Action with key stakeholders and beneficiaries. Each



action within will be developed in cooperation and coordination with the EU Delegation and domestic
partner institutions and organizations.

The strategic use of communication channels and tools will aim to support successful achievement of all set
objectives (both the Action’s overall as well as communication objectives) and to mitigate potential
communication crises should those occur. This will be in detail described in the Communication Strategy, to be
developed during the inception phase of the Action.

Monitoring and evaluation

Both quantitative and qualitative indicators will be used to ensure that the set communication objectives are

met, and communication activities are executed in an effective and efficient way. Monitoring and evaluation of

communication impact will also enable adaptation of the communication approach, aiming to maximise effects

of communication. Following are indicators, which may be adapted based on available monitoring and

evaluation tools:

o Number of registered media appearances (stories, articles...), including discourse (positive, neutral or
negative);

o Number of persons reached via Action’s social media channels and (when plausible) type of engagement
and communication / feedback discourse (positive, neutral or negative);

o Number of visitors to the Action’s website and registered feedback (positive, neutral or negative).

Resources

Communication resources as outlined below aim to ensure effective and efficient implementation of
communication activities respective of Action’s objectives.

Human resources

e Communications Associate (UNDP) will be assigned to 50% of the persons time as a lead PR and
communication support for the Action. Tasks will include drafting of media advisories, press releases, websites
posts, conceptualizing and copywriting infographics and factsheets, coordination of PR and communication
activities with the EU Delegation, CzDA and other parties (if and when necessary), monitoring implementation
of the communication annual work plans, PR and communications quality control, etc.

o Designers, photographers, videographers and copywriters will be engaged to support production / produce
various communication and PR materials for the Action, as described above — expenses of their engagement
will be determined in accordance with the pricelists for such services used by the UNDP BIH.

Financial resources

Envisaged budget for implementation of the communications activities within the Action is USD 85,515.74, as
outlined in the table at the end of the Annex.

Visual identity, use of logos and disclaimers
All PR and communication will be developed in line with the Communication and Visibility Requirements for

EU External Actions and Joint Visibility Guidelines for EC-UN actions in the field. No particular Action logo
is envisaged.

Logo/Visual identity Explanation and disclaimers

The EU flag will be prominently displayed on all materials, events and
products produced within the Action. In addition, all materials, Action’s
website, publications, press-information, banners, etc. produced within the
Action will duly contain the following disclaimer:

“The EU Support to Agriculture Competitiveness and Rural
Development in BIH (EU4Agriculture) is funded by the EU and



https://ec.europa.eu/europeaid/node/45481

implemented by UNDP in BIH and CzDA”™.
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Communications Budget
EU4Agriculture Project

ﬂ Duratiﬂ item pricﬂ

1 Communications Associate, 3/2, 50% 1 person/month 46 S 1,081.65 S 49,755.74
2 Communications Consultant, ad hoc 1 expert days 24 S 240.00 §$ 5,760.00
3 Development of a dedicated EU4Agriculture Project webpage 1 task na S 4,000.00 'S 4,000.00
4 Administration of webpage - expert support (security and backup) 1 expert days 30 S 100.00 S 3,000.00
Production of a video featuring statements of key partners and end results of the
5 EU4A.gricuItL!re Proj.ect(up to 5 minutes duration) for onlir.\e sharing (project. 1 item na S 400000 $ 4,000.00
website, social media channels, EU, UNDP and CzDA website and social media
channels)
Production of captioned videos (up to 90 sec duration) for online sharing (project
6 website, social media channels, EU, UNDP and CzDA website and social media 15 item na $ 500.00 $ 7,500.00
channels)
Production of human interest stories and interviews with professional photos,
featuring beneficiaries, impact of project, key messages related to support of the
7 EU (text format) for distribution to media outlets and online sharing (project 20 item na S 300.00 $ 6,000.00
website, social media channels, EU, UNDP and CzDA website and social media
channels)
3 Pesign of !EU4I.?'usiness'visuaI identity and application on promotional materials, 1 item s 150000 $ 1,500.00
infographics, illustrations, factsheets, folder, roll-up, etc.
9 Social media boosting and mini-campaigns, per communications strategy and plan 1 per semester 8 S 500.00 $ 4,000.00

Total S 85,515.74
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1. SUMMARY AND INTRODUCTION

United Nations Development Programme (UNDP) in Bosnia and Herzegovina (BIH) and the Czech Development
Agency (CzDA) are committed to raising the awareness among targeted audiences about the activities conducted,
as well as results and the overall impact achieved within the Action: “European Union Support to COVID-19
Recovery and Resilience in Agriculture and Rural Development in Bosnia and Herzegovina (EU4AGRI-
Recovery)”, which is funded by the European Union (EU).

The Communication and Visibility Plan will be implemented in close cooperation between UNDP BIH, CzDA and
the EU Delegation to BIH, following the principles/in accordance with the Financial and Administrative
Framework Agreement, the General Conditions of the EU-UNDP/CzDA Contribution Agreement as well as the
Joint Visibility Guidelines for EC-UN actions in the field.

Given the scale and importance of the Action, it is foreseen that concrete communication activities and key messages
will be further developed in close coordination with the EU Delegation to BIH at the project start and topped up
along the project dynamics. In this process, key communication messages, target audience, communication
activities as well as roles and responsibilities of implementing partners will be identified and agreed on.

Establishing communication between key stakeholders, the Action beneficiaries as well as the public will be in
particular focus of all communication activities. Particular attention will be paid to new and interactive tools of
communication and to utilization of online media and social networks, based on evident outreach/communication
potential, which includes maintaining two-way communication with targeted audiences, especially in less favoured
areas. The online communication will also be of importance in case of COVID-19 restrictions enabling the Action
to reach audiences without them leaving their homes.

1.1.  About the Action

EU4AGRI-Recovery (2021-2023) aims to support BIH in mitigating the impact of the COVID-19 crisis on businesses
of agri-food and rural tourism operators (farmers, MSMES, entrepreneurs) and ensure business continuity.

EU4AGRI-Recovery will focus on raising investment in the agri-food sector and increasing the knowledge and skill
levels of agricultural producers through support to restoring and protecting ecosystem from negative effects caused
by conventional agriculture and introducing good practices to mitigate and adapt the agri-food sector to climate
variabilities. It is expected that the Action will lead to the retention of 400 jobs, creation of 100 green jobs and
increased skills as well as knowledge for the long-term resilience and sustainability in the sector.

The Action, valued at EUR 5 million, is funded by the EU and jointly implemented by the UNDP and the CzDA.
The Action will be complementary to recently launched EU4AGRI (2020-2024) and EU4Business (2018-2022).

1.2.  Communication principles

Communication and visibility activities will be conducted in line with following principles:

e The Joint Visibility Guidelines for EC-UN Actions in the field is the key reference document and will guide
the implementation of this Plan;
General Conditions of the EU-UNDP/CzDA Contribution Agreement will be followed;
Action's communication efforts will be aligned with the overall objectives of EU Delegation to BIH;
The EU4AGRI-Recovery team is responsible for day-to-day implementation of the communications activities;
All communication and visibility activities will be closely and timely coordinated with EU Delegation to BIH;



e Communications will focus on telling visually attractive human-interest stories and stories of achievements
that will promote Action’s efforts in supporting the recovery of agri-food and rural tourism businesses from
COVID-19 pandemic;

e Action will focus on using simple language to reach the widest audience and local languages will be used
as far as possible and appropriate;

o Activities will mostly focus on online channels due to the unpredictable situation with COVID-19 pandemic;

o UNDP and CzDA staff, partners and beneficiaries will be utilized to disseminate Action's key messages.

2. COMMUNICATIONS OBJECTIVES

The overall objective of the Communication and Visibility Plan is to contribute to the efficient implementation of
the Action, by ensuring that information and any communications products concerning the Action, its objectives,
results and achievements are produced with highest quality and distributed in a timely manner to targeted audiences.

Overall objective also includes informing key stakeholders, beneficiaries and general population about the EU
support to mitigate the impact of the COVID-19 crisis on agri-food and rural tourism operators (farmers, MSMEs,
entrepreneurs) and ensure business continuity, as well as making sure that the EU is visibly recognized as the donor
and associated with the Action.

Overall communication objective will be achieved by:

e exploring communication synergies with the similar EU initiatives, with special focus on EU4AGRI and
EU4Business;

o focusing on end-beneficiaries (agri-food businesses and rural tourism operators) and Action’s support to
their business recovery from the effects of COVID-19.

¢ enhancing transparency and timely information sharing with targeted audiences;
establishing partnerships with media outlets, especially those reporting on business and agriculture-related
topics;

e utilizing monitoring and evaluation to maximize communication results.

All communication and visibility activities will be continuously monitored and evaluated, and all results regularly
reported to the EU Delegation to BIH.

3. TARGET GROUPS
Main target groups have been divided into two clusters: external and internal target groups.
3.1. External target groups

External target groups are:

e prospective beneficiaries of the Action’s support (rural population, agri-food business operators,
agricultural cooperatives, local communities and rural farmers and governmental institutions);

e final beneficiaries of the Action’s support (agri-food business operators, agricultural cooperatives,
local communities and rural farmers and governmental institutions);

e state, entity and Bréko District authorities responsible for defining agri-economic policies (BIH Ministry
of Foreign Trade and Economic Relations, Ministries of Agriculture, Forestry and Water Management of
FBiH and RS, BIH Veterinary Office and the BIH Plant Health Protection Administration, BIH Food Safety
Agency, etc);

e journalists and media;

e general public in BIH.



3.2. Internal target groups

Internal target groups are:
e Project Board members
e project staff
e organizational staff of UNDP, CzDA and EU.

4. KEY MESSAGES

Key messages are always to be brought forth in all communications activities and will focus on how EU4AGRI-
Recovery aims to support mitigation of the economic effects of the COVID-19 crisis on business of agri-food and
rural tourism operators and ensure business continuity.

Overall key message are more specific ones will be developed in more details in Communications and Visibility
Strategy in cooperation with EU Delegation to BIH.

5. VISUAL IDENTITY, USE OF LOGO AND DISCLAIMERS
No Action logo is envisaged.

EU flag, UNDP and CzDA logos will be used as visual elements on all materials related to the Action. The EU flag
will be prominently displayed on all materials, events and products produces within the Action with the following
sentence “This project is funded by the European Union”. The flag will be positioned at the top left corner.

Logos of the implementing partners UNDP and CzDA will also be displayed on all materials, events and products
created within the Action. The logos will be displayed below the EU logo and at the lower part of the documents,
accompanied by the words “Implemented by”.

All materials (website, publications, press information, banners and etc) produced within the Action will contain
following descriptive statement:

European Union Support to COVID-19 Recovery and Resilience in Agriculture and Rural Development in BIH
(EU4AGRI-Recovery) is funded by the European Union and implemented by the UNDP in BIH and CzDA.

Websites, newsletters, videos, publications and other similar materials produced within the Action will contain
following disclaimer:

This website/newsletter/video/publication has been produced with the assistance of the European Union. The
contents of this website/newsletter/video/etc are the sole responsibility of UNDP and CzDA and do not necessarily
reflect the views of the European Union.

All equipment and furniture provided within the Action will only bear the EU logo. The following sentence will be
placed below the logo: Obezbijedila Evropska unija.

Example of the logo to be used:
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Obezbijedila Evropska unija

6. COMMUNICATIONS ACTIVITIES, MATERIALS AND TOOLS

6.1. Activities

Specific details about the approach to communication activities will be elaborated in the Communication and
Visibility Strategy, which will be developed during the first two months of the Action’s implementation.

6.2. Materials and tools

Communications materials and tools will be used to ensure effective and efficient communication with the targeted
audiences, as well as to put focus on EU support to recovery of agri-food businesses and rural tourism operators
from the effects of COVID-19 pandemic. Communications tools include:

Press advisories and press releases are common tools for dissemination of key messages to general
population and stakeholders through media. They will be prepared and disseminated to local, entity and
national media for Action’s key milestones and events, with the EUD approval, when appropriate.

Press conferences and media opportunities will be used to build media attention around Action’s key
achievements, where possible due to the COVID-19 pandemic. The Action will focus on using online tools
to overcome possible COVID-19 physical restrictions. The role and contribution of the EU will be clearly
communicated in all such occasions. In the process of preparation of such media appearances, EUD in BIH
Communications Department will be directly involved and consulted. Moreover, where possible and
appropriate, representatives of the EUD will directly take part to ensure desired exposure.

EU4AGRI website (www.eudagri.ba) will be upgraded to contain to provide comprehensive information
about objectives, expected results and the activities implemented under the EU4AGRI-Recovery.

Social media posts will be continuously produced throughout the Action to ensure communication with
the targeted audiences. Official profiles of EU4Agri, UNDP in BIH and CzDA on Facebook, Twitter,
Instagram and YouTube will be used for dissemination, while EUD in BIH social media profiles will be
tagged in each post. Facebook adds will be employed for significant achievements, such as launch of the
public calls, promotion of successes, etc. Depending on the content, appropriate audience will be targeted
across the country. In addition, hashtags #EU4AGRIRecovery, #supportingbusinessrecovery and
#COVID19recovery will be used to accompany social media posts both in English and BHS languages.
Human interest stories will be produced to show “before and after” situation of the Action’s beneficiaries,
and will paint the picture on how they were affected by the COVID-19 pandemic and how the Action
supported their recovery. Special attention will be paid to strong visuals and storytelling that will highlight
the human dimension and the impact on individual beneficiaries, communities and country. Stories will be
published on EU4AGRI website, as well as on UNDP in BIH, CzDA and EU Delegation to BIH web sites,
and linked to the Action’s, EU, CzDA and UNDP social media accounts. Stories will also be shared with
media and partners, for their re-publication.

Info days will be organized online and/or on locations across BIH to provide more information on Action’s
public calls and answer questions from potential applicant. Info days will be organized both online and
offline, depending on the situation related to COVID-19;



e Visibility materials such as photos, videos, posters, newsletters, infographics, stickers and similar visibility
items will be created and used to draw public’s attention to Action, as well as to illustrate the impact of the
activities on the ground. Materials will be distributed both online and offline and will be human centric with
focus on recovery from COVID-19 pandemic. Written permission from each person featured on the photo
and video materials will be acquired and archived with the Action;

e Public information materials such as announcements and information about the public calls will be
periodically produced and distributed through online and traditional media in order to reach potential
beneficiaries and general public;

e Events will be organized to mark start and end of the Action implementation, as well as visit to successful
beneficiaries to show the positive impact of the Action. The events will be organised having in mind the
latest developments regarding the COVID-19 pandemic and possible restrictions;

e Setof standard promotional materials such as fact sheets, notebooks, folders, PowerPoint presentations,
etc will be designed when needed.

7. MONITORING, EVALUATION AND REPORTING

Monitoring and evaluation are key for successful implementation of Action’s Communication and Visibility Plan.
Both quantitative and qualitative indicators will be used to ensure that the set communication objectives are met,
and communication activities executed in an effective and efficient way. Continuous monitoring of the impact of
the communications activities within the scope of Action will enable adaptation of the communication approach,
aiming to maximize the effects of communication. Action will prepare and share regular visibility reports (progress
and final reports) with the EUD in BIH, and (whenever possible) illustrate them with press clips and audio-visual
transcripts.

In order to monitor the impacts of the communications activities, the Action will, amongst other: keep track of
journalists’ lists and contacts during media events; compile and archive press clippings and monitor the website and
social media analytics.

7.1. Indicators of achievement

Following are indicators of achievement for this Action:

o Number of disseminated messages (media advisories, press releases, newsletter, news and features stories,
posts on social media);

o Number of registered media appearances (stories, articles, etc) including discourse (positive, negative or
neutral);

e Number of people reached through Action’s social media channels and type of engagement (visits,
reactions, comments and shares);

e Number of visitors to Action’s website and registered feedback, as well as conversion rate (downloads,
registrations, form completed, etc);

e Number of messages received and replied via online channels (social media, email, website, etc);

e Number of info sessions, trainings and visibility events, as well as number of attendees, indirect audience
reach, media reach.

Indicators of achievements will be verified with following:
e Media monitoring, press clipping;
Content analysis of media coverage;
Surveys, feedback from beneficiaries;
Lists of participants;
Web page and social media measurement tools (Insights, Google analytics, etc).



8. CRISIS COMMUNICATIONS

To prevent potential crisis, avoid and reduce potential disinformation and misunderstandings, Action will conduct regular
assessment of potential crisis situations, identify “hot issues” and deploy a two-fold approach: on the one side, regular,
up-to-date, accurate and measurable information will be shared with the wider audience, as well as with specific
stakeholders; on the other — if disinformation occurs, the Action will undertake, in cooperation with EUD to BIH, swift
response and provide necessary clarifications and corrections, as necessary.

9. RESOURCES

9.1. Human resources

A Communications Associate is assigned to lead PR and communication activities of the Action with following
summary of key functions: formulation and implementation of Action’s communications and advocacy strategies
and plans; administration of Action’s web site and social media pages; drafting and conceptualizing of
communications materials (press releases, media advisories, infographics, factsheets, etc); coordination of PR and
communication activities with the EU Delegation to BIH, CzDA and other parties (where relevant); PR and
communications quality control, etc.

In order to support production of communication and PR materials, designers, photographers, videographers and
copywriters will be engaged when needed.

9.2. Financial resources

The budget of EUR 60,000 is planned for the implementation of communications activities within the Action.



Priloha €. 3 - Specifikace osobnich tdaju

Ucel zpracovani:

Zpracovani podle ustanoveni ¢l. 6 odst. 1 pism. b) Narizeni (EU) 2016/679 (GDPR)

Zpracovani je nezbytné pro plnéni smlouvy o spolupraci.

Kategorie subjekti udaju:

zaméstnanci Spravce, dodavatel a zhotovitel a jejich statutdrni orgény, kontaktni
osoba dodavatele a zhotovitele, kontaktni osoba ambasady, kontaktni osoby signatare
Memorandum of Understanding, kontaktni osoby partnera zapojeného v projektu
rozvojové spoluprace, piijemci plnéni z projektu rozvojové spoluprace, zadatel o
poskytnuti dotace, statutarni organ zadatele o poskytnuti dotace, zaméstnanci Zadatele
o poskytnuti dotace, ¢lenové expertniho tymu Zadatele o poskytnuti dotace, kontaktni
osoby partnerskych organizaci, Gc¢astnik zadavaciho fizeni a jeho statutarni organ,
poddodavatel ucastnika zaddvaciho fizeni a jeho statutarni orgén, zameéstnanci
ucastnika zadavaciho fizeni, ¢lenové expertniho tymu ucastnika zadavaciho fizeni,
kontaktni osoby pro ovéteni referenci

Kategorie osobnich udaji:

zadatel o poskytnuti dotace, ucastnik zadavaciho 7izeni, zhotovitel, dodavatel,
poddodavatel

jméno, piijmeni, sidlo, bydlist¢, datum narozeni, rodné Cislo, podpis, emailova adresa,
telefonni ¢islo, ICO

Statutarni organ Zadatele 0 poskytnuti dotace, ucastnika zaddvaciho 7izeni,
zhotovitele, dodavatele ¢i poddodavatele

jméno, piijmeni, bydlisté, funkce, podpis, emailova adresa, telefonni ¢islo

zameéstnanci zadatel 0 poskytnuti dotace, clenové expertniho tymu Zadatele 0
poskytnuti dotace, kontaktni osoby partnerskych organizaci, zaméstnanci Spradvce,
kontaktni osoba dodavatele a zhotovitele, kontaktni osoba ambasady, kontaktni osoby
signatdare Memorandum of Understanding, kontaktni osoby partnera zapojeného
V projektu rozvojové spoluprdce, prijemci plnéni z projektu rozvojové spoluprace,
zameéstnanci Zadatele 0 poskytnuti dotace, clenove expertniho tymu Zadatele 0
poskytnuti dotace, kontaktni osoby partnerskych organizaci, zaméstnanci ucastnika
zadavaciho rizeni, ¢lenové expertniho tymu ucastnika, kontaktni osoby pro ovéreni
referenci

jméno, piijmeni, telefonni Cislo, emailové adresa




H// Nerudova 3, 118 50 Praha 1

Ceska [‘OZVOjOVé agentura tel.: +420 251 108 130, fax: +420 251 108 225
www.czechaid.cz

Subjekt adaji/ Data subject:

Jméno/Name:

Pfijmeni/Surname:

Datum narozeni/ Date of Birth:

Bydlisté/ Address:

Osoba vykonavajici rodi¢ovskou
zodpovédnost / Person holding
parent responsibility:

Timto ud€luji Ceské republice - Ceské rozvojové agentufe, se sidlem Nerudova 3, 118 50 Praha 1, Ceska republika,
ICO: 75123924, (déle jen ,,Spravce®), souhlas se zpracovanim mych nize specifikovanych osobnich adaji ve smyslu
Narizeni Evropského parlamentu a Rady (EU) 2016/679 ze dne 27. dubna 2016 o ochrané fyzickych osob
v souvislosti se zpracovanim osobnich tidaji a o volném pohybu téchto tdaji a o zruseni smérnice 95/46/ES, (dale
jen ,,GDPR®). / I hereby give my consent to the Czech Republic — Czech Development Agency, registered office
Nerudova 3, Prague, Post Code 118 50, Czech Republic, Registered number: 75123924 (hereinafter the
“Controller”) to the processing of my personal data specified below under the Regulation (EU) 2016/679 of the
European Parliament and of the Council of 27 April 2016 on the protection of natural persons with regard to the
processing of personal data and on the free movement of such data, and repealing Directive 95/46/EC
(hereinafter the “GDPR®).

Udé€luji Spravci souhlas, aby vsouvislosti s aktivitami Spravce v oblasti zahrani¢ni rozvojové spoluprace
zpracovaval mé jméno, prijmeni a bydlisté a porizoval fotografie mé osoby a videozaznamy mé osoby a zvefejioval
je: / I give consent to the Controller to process my name, surname and address and take photographs and videos
of me in connection with activities of the Controller in development cooperation and publish them:

— vtisténych prezentacnich materialech/ in printed presentation materials
O ANO/YES ONE/NO

— na internetovych strankach Spravce/ on Controller s websites
— [OANO/YES [ONE/NO

— Uctu Spravce na Youtube/ on Controller’s Youtube account

— [OANO/YES [ONE/NO

— Uctech Spravce na socidlnich sitich (napf.: Twitter, Facebook, Instagram)/ on Controller’s accounts on
social media networks (e.g.: Twitter, Facebook, Instagram)

— OANO/YES [ONE/NO

— jako ilustracni fotografie ke sdélenim Spravce na jeho internetovych strankach a aétech na socilnich siti a
v prezenta¢nich materidlech Spravce/ as illustrational photographs to the Controller’s announcements on
Controller 's websites and accounts on social media networks and Controller s presentation materials

— OANO/YES ONE/NO

za Ucelem prezentace aktivit Spravce v oblasti zahranic¢ni rozvojové spoluprace./ in order to present Controller’s
activities in development cooperation.

Beru na védomi, Ze mam nésledujici prava / I acknowledge to have following rights:

a) pravo vzit souhlas kdykoliv zpét (e-mailem nebo dopisem zaslanymi na kontaktni adresu Spravce), / right to
withdraw my consent anytime (by mail or letter sent to the contact address of the Controller),

b) pravo pozadovat po Spravci informaci o tom, jaké mé osobni tidaje jsou zpracovavany, / right to request
information about which of my personal data are processed,

¢) pravo pozadovat po Spravci vysvétleni ohledné zpracovani osobnich tdajd, / right to request explanation
about processing of personal data,

d) pravo vyzadat si u Spravce pristup k témto osobnim tdajim a tyto nechat aktualizovat nebo opravit, / right to
request access to the personal data and let them update or rectify,

e) pravo pozadovat po Spravci vimaz téchto osobnich tidaji, / right to request erasure of the personal data,

f) pravo vznést namitku proti zpracovani a pravo na prenositelnost osobnich tdaji, / right to object to
processing of personal data nad right portability of personal data,

g) pravo podat stiznost u dozorového titadu (Ufad pro ochranu osobnich tdajtt), / right to lodge complaint to the
supervisory authority (Office for Personal Data Protection),


http://eur-lex.europa.eu/legal-content/CS/TXT/PDF/?uri=CELEX:32016R0679&from=EN

% Nerudova 3, 118 50 Praha 1
Ceska [‘OZVOjOVé agentura tel.: +420 251 108 130, fax: +420 251 108 225
www.czechaid.cz

h) doba ulozZeni osobnich tdaji se odviji od naplnéni tcelu, k jakému byly osobni idaje zpracovany, a fidi se
internimi predpisy Spravce. Poté, co nebude jiz mozné, aby Spravce osobni tidaje zpracovaval za vySe stanovenym
ucelem, dojde v pfiméfené dobé k jejich likvidaci. / archiving depends on the fulfilment of the purpose for which
the personal data were processed and is governed by the internal regulations of the Controller. Once it is no

longer possible for the Controller to process the personal data for the above stated purpose, they will be disposed
in reasonable time.

Datum/ Date: ..........cccveevuveeeuveenen.

Podpis subjektu adaji/
Signature of the data subject



PEIIYBJIMKA CPIICKA
I'PAJI BAFhA JIYKA
I'PAJIOHAYEJTHUK
TPAJCKA VIIPABA
OIJEJbEIE 3A [IPUBPELY

bpoj: 02-350-1022/20
Jarym: 13.10.2020. rogune

Ouxjemerbe 3a npuBpeny, pjewasajyhu no saxtjey npeaysernuka CasjeroBaibe y moapyujy rossonpuspese "ERBEZ
CONSULTING" Musban EpGes c.n. Bawa Jlyka, Ynuna Ckennepa Kynenosuha Gpoj 28, Bama Jlyka, 3a npomjeny
MoJaTaka Npey3eTHHKA! YIIHC HOBE JJeaATHOCTH W IPOMjeHay CIO/bHOTPIOBHHCKOM 110C/I0BAIbY, a HA OCHOBY 41aHa
21. cTas (1) 3akona 0 3aHaTcko-npeayseTHHUKO] Ajenarnoctu (,,CiyxGenn rnachuk Pey6nuxe Cpneke®, 6p. 117/11,
121712, 67/13, 44/16 n 84/19) u unana 190. 3akoHa o onurrem ynpasHoM noctynky (,Ciyx6enn riachuk Penybnuke
Cpncke, op. 13/02, 87/07, 50/10 u 66/18), 10 H 0 ¢ H:

PJEIIE B E

1) Vcsaja ce 3axTjeB npejyseTHHka CasjeToBame y noapyujy nossonpuspene "ERBEZ CONSULTING" Musman
Epbes c.n. bama Jlyka, Yimua Cxennepa Kynenosnha 6poj 28, Bamwa Jlyka, 3a npoMjeHy nojgaraka npeny3eThuka:
YIHC HOBE JJENATHOCTH M NPOMjeHy Y CHOBHOTPrOBUHCKOM IOCOBAlbY, H Y PErHcTap NPELy3eTHUKA VITHCY]y ce
cpenehn noaanu:

Ynue Hose jeslaTHOCTH:
62.01 PauyHapcko nporpaMupame
63.12 MuTepHeTCKH Mopraiu

Ilpomjena y cnosbHOTProBMHCKOM 1OC/IOBatbY - YITUC CIIObHOTPrOBHHCKOT TTOCTOBAHA:
HjenatHocTd 3a Koje je PErHCTPOBAH Y CjeAMINTY M M3ABOJEHHM je/4HMIAMA, MPELY3ETHHK MOXe 06aBBATH y
CNOJEHOTPrOBHHCKOM MOCNIOBAkY, ¥ CKIIa/ly ca NPONHCHMA KOjHMa ce ypelyje CO/BHOTPrOBHHEKA HOMHTHKA

2) Tlogauu npeay3eTHHKA IOC/H]E yIIUCa HPOMjEHe Y perucrap cy cibejehu:

1; Perucrapcku 6poj 08336100

2 [TocnosHO ume CasjeroBamhe y noapy4jy nossonpuspene "ERBEZ CONSULTING" Mussan
EpbGes c.n. bamwa Jlyka

3 Ckpaheno nociiosso ume  "ERBEZ CONSULTING" Mussan EpGes c.ni. Bama Jlyka

4 Jarym ocHuBama 22.7.2020

5 Cjennwte ynuua u 6poj Crenpepa Kynenosiha 28

6. Mjecro bama JTyka

7 JUB 4511457470001

8 Bpnjeme obasibaiba Tokom nujene rogune

9 BpcTa 3anumarsa Jonyucko

10.  Mjecro obanrbaka Crambenu npocrop

Tl Jluyny nojauy npeayseTHUKa
Hme n mpe3ume bpoj JIK/myTHe nenpase  Ajgpeca npebusanuiura/SopasuinTa
Mussan Epbes 4MOT197]0 Crxenpnepa Kynenosuha 6poj 28, Bama Jlyka

12 [udpa u nasue 74.90 Ocrane cTpyuHe, Hay4He H TEXHHUKC Jj€/1aTHOCTH, A. H.

[PETEIHE JAjENATHOCTH



13.  [jenatHocTH

Hlugpa Hazup HaTtym yHoca

62.01 Pauynapcko nporpamMupare 13.10.2020

63.12 HHTepHETCKH NMOPTAIH 13.10.2020

74.90 Ocrane cTpyyHe, HayYHe U TEXHWYKE OjENATHOCTH, 1. H. 22.7.2020
14. Crio/sHOTProBHHCKA JIJENIaTHOCT Ha

JljenaTHOCTH 3a KOj€ j& PerucTpOBaH Y CJEIHINTY U H3/IBOjEHHM jeIHHHIIAMA, IIPSY3STHHK MOKe 06aBsbaTH y
CTOJEHOTPrOBHHCKOM MOCNOBAlbY, Y CKIlajly ca IponucHMa Kojuma ce ypelhyje Cro/bHOTproBUHCKa MOJTHTHKA.

Ob6pasnoxeme

IMpenysernux CasjeroBare y noapy4jy nomonpuepeje "ERBEZ CONSULTING" Mussan Ep6es c.n. Bama Jlyka,
Viuna Ckengepa Kynenosuha 6poj 28, bama Jlyka, obpatuo ce oBom oprany, gana 12.10.2020. rogune, nucanum
3aXTjeBOM M 3aTPaXXHO cibesiehe: yruc HoBe AjeNlaTHOCTH U TPOMjeHY ¥ CIIOJBHOTPrOBHHCKOM MOC/IOBA:Y.

V3 3axTjeB je MPHIIOKEHO:

+ OBjepeHa_KOMHja TUHHE KAapTe. . . " T - =

« Konuja pjetersa osor oprasa 6poj: 02-350-647/20 on 22.07.2020. roause, 0 perucTpaumji npesy3eTHuKa.

« Vejeperwe OcHoBHOr cyaa y bamwoj Jlymu 6poj: 71-0-SU-4-20-001329 ox 09.10.020. ropuHe, kao aokas aa Musbau
EpGes nema HeruralieHHX HOBYAaHHX KasHH, TPOUIKOBA NPHWHYJHE HAMJaTeé M TPOLIKOBA MNMOCTYNKA 33 YUMEHU
npexpiaj 13 061acTH eKOHOMCKOT ¥ (PUHAHCH]CKOT T10C/IOBAMA.

[IujeHehu 3axTjer U MPUIOKEHY NOKYMEHTALM]y OBaj Oprad je yTBpAMO Jia je 3aXTjeB OCHOBAaH, M Y CKJIAly ¢ THM, a
carnacHo ojpeabama unana 6, unana 15. craB (2) ¥ unana 21. 3akoHa O 3aHATCKO-NIPEAY3ETHUMKO] JjellaTHOCTH,
Vpeabe o npenysetHuukum AjenatHoctiMa (,Cnyxbenn rnacuuk Penybiuxe Cpricke®, 6p. 25/15 u 116/18) n
IMpaBuiHuka 0 JAjeraTHOCTHMA Koje ce Mory obassbatu y crambenom npocropy (,,CnyxGenu rmacuuk Peny6anke
Cpricke®, 6p. 63/12 1 23/19), pujelleHo je Kao y AUCTIO3UTHBY OBOI' pjellerha.

YnyTcTBO O IPABHOM CPEICTBY

TIpOTHB OBOT pjelIenha MOXKeE ce N3jaBuTH xKanda MuHUCTapCTBY MpUBpeNe ¥ NPEAY3ETHHINTBA y POKY Of 15 naua ojt
JIaHa JI0CTAB/halba.

YKanba ce npemaje mytem oBor oprana M Takcupa ce ca 10,00 KM agMuMHHCTpaTHBHE Takce, carflacHO 3akoHy o
ajiMmuuucTpaTuBHAM Takcama (,,Cnyxbenn rnacuuk Penybdauke Cpneke” 6poj 100/11, 103/11 u 67/13).

I'pajcka aMUHHCTPATHBHA Takca y ustocy o 32,00 KM, nannahena no tapuduom 6pojy 1. u 4. Omnyke o rpanckum
agMunucTpaTusHAM Takcama (,Cayx6enn riacuuk ['pana bama Jlyka” 6poj 26/13, 11/14, 25/14, 3/15, 39/16 u
26/17), Ha 3axTjeBy je HAIU|CM/beHA W MPOMUCHO MOHHILTEHA.

LA JEOBAJ TFEMAC-KOMASA BJEPHA CECITII_C SHRY

OJACE HARAZH Y APXMBUTPALCRE? NRAAETPARN
) R0, . HA K OJUEJBEIA
Bk IYKA TOA BP o 3T -1 Uy i

(E® OACJEKA 3A NOCNOEE NPHJEIEE ALERATE

HocTaribeHO:
- Musmany Epbesy,
- I1J ITopecke ynpase,
- Onjesbersey3a HHCTIEKIH]CKe 110
- AITA®D-y,
ApPXHBH.
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