
Results Based Partnership Agreement 

Tl-ii^ acjeemerTl rAgreenenr} wih Effective Dale 03 December 2Q20 is between. 

Sdudyportii BV.. a company ferreted by stares, registered in The Netherlands. Having its registered place or business at 
Klc+.gebourt ?G0 5617 A C Eindhoven. The Netherlands further menhoned as 'Sludyportals". 

and 

MasarvK Untversrty. "^awg rts registered address at ^erotinow nam. 617^. 601 77 Bmo. Czech RenuHc. further 
mentioned as. in&lJiuTioir. Each a Party, togetliei the Parties, 

WHEREAS the Partes are coliatorjting 10 recruit inaemationai students m a Results Based Partners nip by promotng the 

� ^"L-"£" : LIIJKII : : .uu" u.:'.n-v-Ki VJ J a . : o-u-

WHEREAS Each party ads EHdusivery in its own name and cci its mm behalf with respect 1D the jicfrts and alligations 

pursuant to ths Agreement. 

WHEREAS the Agreement shall be compnsed or the Tonowing elenietDEs: 

PART A Agreement 
PART E W o * O n * * 

Toe Pauses agree the following;: 

P A R T A Agreement 

Amide 1 Definitions 

'Effective Date
T

 means die date the Agreement shall be legally active', which date is nret written above. 

'Campaign" means (he litfjig and promotion of IrBlrtwtwn'S pof fe and programmes 10 the visitor, on SEutfyportals rAjnng 

the agreed time penod fTemiK The agreed Campaign mmponents are listed in PART B: Work Order, section included in 

the Campaign", 

"Campaign Start Date
r

 means the dale the programmes prgrngtKri starts; 

'Campaign Renewal Date" means the date from which the programme promotion will renew; 

'Exposuie" maa>s h o * much visibility the insbtution shalt be provided on the ptatform andtor weOirtei or BludyportaJs; 

"EKterraiGfi Term" means the agreed time period thai starts immediately after the Initial Term or previous Etfengfon Term 

until me agreed end date; 

init ial Ta rn " means the agreed time period starting ai die Etlectlvs Date until the agreed end date or the Agreement 

-Persons Data" means the definition r i a i d e 4 of me General Data ftotection Regulation CGDPR"; HrtrsJ/orirr- 

inw.cuvart^odpn
1

). 

"Premium Listing" - via Premium Listing, programmes or Instilulion profiles a ? presented in a mere appealing Hay ID 

the visitor. \win a logo, a medu gafery, and huttuns and to the university or programme website. Regular Premium 

and Ugnt Premium proc/anr'ties appear above non-premium programmes in that are equals relevant ror studerts. 

'Referral' means a visitor of any of the Srudyportas ports'5 and/or websites that is nfarmed ard tahss acTian (such as 

to diet through lathe fenslrtutian's web pagefs); 

'Term- means the kitjat Term together with any opct icaBe Extension Term. 

'Statement of Work"" meats the document agreed upon l ieT^en Institution and Studyponals Tor the pe:fo� ranee of any 

appicabie Studypnrtals" services; 



Article 2 Collaboration and obligations 

Obligations Studyportals 

Studyportals shall prepare Institution's organisation and programme content for display on Studyportals portals. Content 

and deadlines can be adjusted anytime by the Institution via the account in the Studyportals dashboard. Studyportals shall 

periodically report on the interest and traffic to Institution's website as a result of the promotion. Studyportals shall share 

relevant insights and intelligence reports. 

Pixel tracking on Institution website 

To track when students convert on inquiry or application pages, Studyportals can support Institution's web team to activate 
pixel tracking or assist with the setup and testing of cross-domain pixel. Institution's tracking data shall be shared with 
Studyportals periodically. 

Studyportals shall insert a UTM code from Masaryk University on the Institution's profile to maximize the tracking of the 

effectivity of a campaign. 

Obligations Institution 

Institution shall provide Studyportals with required materials and {referral) links; 

Institution shall inform Studyportals of any changes on Institution's website orwebpage(s) {such changes as referral link(s), 

promoted programmes, or other changes in the structure in web site(s) or web page{s), which require changes in the 

campaign set-up. 

Either Party may publish the existence of the Partnership including logos via their respective marketing channels. The 

Agreement itself shall not to be published. 

Studyportals are only allowed to use the logos of Institution for the purposes of advertising the Institution as described in 
this Agreement. 

According to the Act no. 340/2015 of the Contract Repository, the Institution is obliged to publish the text of the Agreement. 

The Agreement shall be made accessible to the general public, but personal data, signatures and bank account information 

shall be omitted. This publication does not constitute any kind of breach of confidentiality obligation. 

Article 3 Campaign planning 

1. The Institution's expenditure is capped to a maximum of the 'total budget
1

 as specified in the Work Order. Studyportals 

will run the campaign until the full value of the Institution's allocated budget has been delivered. 

2. Atany time, the Institution hasthe right to increase the campaign budget or add any additional promotional component. 

3. Institution may request to adjust the exposure level of the campaign per month, with a maximum of 2 times per 

campaign. The price per referral will be adjusted as specified in the Work Order. 

4. Studyportals will work to spread the campaign exposure over the allotted period of 1 year per each annual budget. As 

a result, Institution's programme's exposure level in the search results may be affected. Institution will always retain 

the branding advantages of having a premium listing during the full campaign period. 

5. At the end of every campaign, the results will be evaluated including insights to optimize any following campaign. 

Article 4 Prices and payment 

1. The full cost of the agreement shall be invoiced at once after the Campaign Start Date (as stated in the Work Order) 
for every campaign. 

2. Payment is due 30 days afterthe invoice date. Prices exclude VAT or any sales taxes (if applicable). 

Article 5 Temi And Termination 

Term 

5.1 The term of this Agreement shall commence at the Effective Date (the "Initial Term"} and shall continue for a period 

of 24 months. The Initial Term shall automatically renew for successive 12-month terms, (the "Extension Term') unless 

and until either Party delivers written notice to the other not to renew, at least one month prior to the expiration of the 

then-current Initial Term or Extension Term, as applicable {the Initial Term together with any Extension Terms, the 

"Term"). 

Campaign 

5.2 Every campaign shall commence at the Campaign Start Date. During the Term, multiple campaigns can sequentially 

or simultaneously be active. 
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5.3 The campaign shall automatically renew with the same budget at the Campaign Renewal Date. The Campaign Start 

Date, the Campaign Renewal Date and the budget are specified in the Work Order. Institution shall be informed about 

the campaign renewal at least thirty (30) days prior to the planned renewal date. 

5.4 Institution may choose to not renew a campaign, with 30 days written notice before the start of the new campaign. 

Termination 

5.5 The Agreement will automatically terminate in case there has not been an active campaign during the last 12 months 

of ttie Agreement. 

5.6 The effect of termination of a new campaign shall be ttiat Institution shall solely be obliged to pay for ttie actual value 

delivered until the date of termination. 

5.7 Notwithstanding the forgoing, Study portals shall have the right in its sole discretion, to terminate the collaboration 

upon 6Q days' prior written notice. If the Institution is found to breach the agreement, Studyportals can terminate the 

agreement with immediate effect. 

Art ic led Personal Data 

In the course of providing the Services to the Institution under the Agreement, Studyportals may process Personal Data 

on behalf of the Institution and the Parties agree to comply with all applicable legislation with respect to any Personal Data, 

such as GDPR, each acting reasonably and in good taith. In case Studyportals shall process Personal Data under t ie 

Agreement, then the Parties agree that the Data Processing Addendum (htxs:.%M.studyportals.com/dpa) shall form an 

addendum to and an integral part of this Agreement. 

Article 7 Entire Agreement and Order of Precedence 

This Agreement including any applicable Work Order Data Processing Agreement (frtos:.v www.s:udvDortaIs.conVdpal, 

and Studyportals Terms and Conditions (which may be updated from time to time on 

htxs:.'jwww.studyportals.com/termsandconditions) form an integral part of this Agreement and constitute the entire 

Agreement between the Parties with respect to the subject matter hereof and shall supersede all prior understandings: 

discussions, and agreements relating to such subject matter. Any amendments to this Agreement shall not be effective 

unless they are made in writing and executed by both Parties. In case of conflict, the provisions of this Agreement shall 

prevail over any provisions in Institution's terms and conditions, invoice, purchase order or other document. In case of 

conflict between any documents that form an integral part of this Agreement, the order of precedence for conflict resolution 

in descending order shall be as follows: (i) this Agreement (including Work Order); (ii) Studyportals Terms and Conditions; 

(iii) Statement of Work; (iv} any applicable appendices, amendments or addenda. If either Party submits purchase orders, 

invoices or other similar documents for accounting or administrative purposes or otherwise, no pre-printed or similar terms 

and conditions contained in any such form will be deemed to supersede or modify any of the terms and conditions of this 

Agreement. 

Article 8 Governing law and court 

Any dispute arising from or related to this Agreement shall be notiled in writing by one party to ttie othenfs), and the 

parties shall use their best efforts to settle the dispute on an amicable basis within fifteen (15) days from the date of 

receipt of the notification. 

This Agreement is governed by, and construed in accordance with, the laws of Germany, without regard to its conflict of 

laws principles. Any dispute regarding the validity, interrelation, termination and performance under any Agreement will 

be brought before the competent courts of Germany. 

This offer is valid until 31 December 2020 

INSTITUTION 

Date: 

Name: 

Title: 

Signature: 

STUDYPORTALS 

Date: 

r-üirs: 

Title: 

Signature: 
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P A R T B Work Order (3RBF19102020-01) 
Hder Ualet; G1 Decerul;er 2C20 i-d 'jebveer: Insliturliort anU SL'jdflxalaiS BY ..'SludyuorUihO its legi^leied 

office at Hcfcrjebguw 2S0, 5617 AC F rdhoven. The Netherlands, is an integral part of and is subject m 1he FtesuHs Based 
F a r t a ? 3 h * j Agreemerrl wflh ElTettrvB Dale 01. December 2020 and SF-retenence ru r te r : R R P 1 91 0?(K>Q-Q1 and its 
General Terms and Ccndfrms. 

studyportais deta ^ srudvportais" Boru details Sludyportals' Bon*, address 

accountsfeceivahletg sTudypartals nam 

Loiilfmt Delrüls 

instmnion Address: 
Zef MÍnůvů nam. 617/9. 
601 77 Brng, 
Czecti Reputflc 

institution Contact ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ instmnion Address: 
Zef MÍnůvů nam. 617/9. 
601 77 Brng, 
Czecti Reputflc 

Home: 

T d : 

Email: 

^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ 

Agreement Type Resu l t s B a s e d Part r»er sh ip 

C a m p a i g n b u d g e t a n d p r i c e s 

CAMPAIGM START P A T E 03 December 2 0 » 

C AMPAI iJH RENEWAL DATE Lij DtLMinbfi 2022 

TOTAL eUDtjET 
An extra 2fl°i *sll je orovsicrall/ aaded io yourtotal budgettorfree par ^ear, 
ricreasing it la € 13,200 per year. 

( IIJPOO per year, renewed on 

December each year, 

Referral price 
Price tor a Sajdyportais visitor lhát clicks through the institution's weť page: 

• Reguar Fnenmurri Ustng? 
» Leghl Premium Listing «3,25 

Programmes can be e^osed with drierem levels or premiumness' - whlcn impact 
the ranking of tne search re&ufls and the number or bmes the link to your university 
Wftbsřre is shown 

Regular Pienium listing reflects a default mode of the Premium Listing. 
Light Premium listing ieHett& a lower level of premiumness and has a tower pri ieper 
student sewing your website. Dgni Premium listing is used in cases when campaign 
receives too rrůny dicks and subsequently the budget is spenl too Fas; fcr the ageeJ 
dursfcr i f (he Campaign 

Included in the Campaign 

Premium Lat ino; a* of your EnalsrHauc^t degree programmes laied wth 
suafypcrtais. on the relevant pomits). = 

Spvcrfk levete or programmes included 
• Masters ~ Gocheio^ c i : Short Courses r; Preparation Courses Programs 

Geo Mr rjt: LiEiy 

Geo-Eotdusive: Referrals exduded from seeded countries: Cameroon. Iran, Iraq. 
Bangladesh. Pakistan. Nigeria 

ftMufc o a i r t w m e f A f r ßtftmmmu xurintwteh ISSB.YZO. J 
LP[Bfbran»nuin .b4f ' UP-1UL02Q.20-Ů1 



fft 
campaign cji ipmnon 

Campaign exposure is ID be spread annuaBy from h e Campaign Start Date. Starting 

f n y n 1he second year of ihe partners!^, the renaming and n?nev*ed budget will he 

spread until Die campaign renewal date. 

Univftf Fiiry Premium Profile: def i led i r t f o n T i a l f c i i about the unversiry. HKJudeS 

selectedptvnotwnalcontent.5n^d:o goie--/ andmtegialedsocio*media irttg and 

txrcons. 

H 

Oala flrtministrfltion: Stuttiportaiswii insert and update Institutions programmes 

iiformabon from a source of /cur choosing. 
� 

Moni lily report of res L i l t s : Deiai ed statistics f o r each progranne. r d ic ing a 

geographical breakdown of visitors. 
� 

Dedi iitecl f. i in i fJi i igri M-n !�)�;�-1 �. -in / . <��� < wv.i-\\\ pert \-\--<- � i | i . 1 ij 

V«jr result* 
H 

1 >:K v.w\r. Mfn\-o-t options 

Piicel uacking 011 Institution weteiia 

To track when students confer; an inquiry or appicalkxi pages Stud/portals, can support Instibiion's web team to activate pixel 

tracKing or assist win the setup ana tesung o( cross-domain pixel, institution's trading data snail ce shared wth Studyportais 

period ca �, 

StLidyportals shall insert a UTM c o d * from MasaryK university on the Institution's profile to mawmEe the tractong of trie 
erfettiwily of a campaign. 

Lf
,

rfli'6r6nL-iMjmbgr fliP-lulCiJUJC'-ui 

Par* :< , ' : 


